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When you want real crowd control 
nothing else conies close 



Bringing a crowd to its feet takes real 
control. The kind ol control that you 
have with any of Numark’s professional 
mixers. 

Only Numark offers sampling mixers 
with the features and performance you 
need to move a large crowd, Features 
like 16-bit digital sampling forCD-qual- 
ity sound reproduction with earth-shak¬ 
ing bass and supersonic highs. 

For precise blending of sampled mate¬ 
rial with your main program, the DM- 
1775 and DM-1975 both offer a pre-cue 
feature that enables you to test fire the 
recorded sample in your headphones 
before going live. 

The layout of the control panel on both 
units is intelligent and designed for fast, 
fumble-free operation. And like all 
Numark mixers, the DM -1775 and DM- 
1975 offer rugged design and reliable 
performance that will stand up to con¬ 
tinuous use. 

To take charge of the crowd at your 
next weekend showdow n, break out the 
DM-1775, DM-1975, or any of 
Numark's non-sampling mixers, includ¬ 
ing the DM-1075, DM-1175, DM-1475, 
DM -1760, DM-1900 and DM-1912. 

Remember, if your mixer doesn't say 
Numark . . . you’re spinning out of 
control. 


Numark 

INDUSTRIES 


1445 Wampanoag Trail, East Providence. RI 02915 
Tel: 401-437-9383 Fax: 401-437-9386 
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Uneartech* 

Audio 


INTRODUCING THE CD-1900RM 
RACK MOUNTABLE CD PLAYER 



THE DJS CHOICE 


Lineartech: The name stands for DJ equipment quality, reliability and affordability. 
In addition to our new CD-1900RM rack mountable programmable CD player with 8 
times oversampling and remote control, we offer a complete line of DJ equipment; 
amps, pre-amps, mixers, turntables, EQ’s and DJ accessories at prices you won't 

believe; nobody else gives you so much for so little. 

Lineartech products are also backed with a Three Year Warranty. 
For your nearest Lineartech authorized dealer, call (718) 788-5300 


• Warranty - 3 years labor, 90 days parts 


HfflBRO CORPORATION 


Phone (718) 788-5300 


75 21st Street 
Brooklyn, NV 11232 


Fax (718) 788-5375 


DISTRIBUTED IN CANADA BY HEADWATER INDUSTRIES 519-256-5665 / Fax: 519-256-2522 


Radically Different Styles.... 





You don't have to be 
the baddest DJ on two 
turntables", or "the most 
successful wedding DJ on 
the planet" to appreciate 
the MTX MX500. It’s 
totally rad! (Cool, hip, neat, 
groovy, fab, gear, etc.) You get the picture? 

Simply, it's the ultimate DJ mixer. The most power¬ 
ful DJ mixer on the market today at any price. The 
mixer that sets you ahead of your crowd. Any crowd. 

Inputs for three turntables, two CD players, two 
cassette decks, two mics, plus more. 


A 16bit/96kHz - 
four second 
"live perfor¬ 
mance" digital 
sampler/EFX unit with 
four memory banks of storage gives 
you the power to stutter, loop and remix your music, 
your way! Add Mic ducking, assignable crossfader and 
EQ, balanced outputs, a two year warranty and you're 
ready to run the party (wherever it may be). 

Not for wimps. Available where real DJ gear is sold. 

j*K'SOUNDCRAFTSMEN 

555 West Lamm Road ♦ Freeport. IL 61032 ♦815-232-2000 


Johnny James 













LOOKING 
FORWARD 
TO'93 

Mobile Boat's publication schedule 
for 1993 will include six regular 
issues, plus a special, all-inclusive 
DJ/Pro Sound and Lighting direc¬ 
tory. The general themes of the bi¬ 
monthly issues will he: 

#12 - Feb/March - Music and Per¬ 
forming 

#13 - April/May - New DJ/Karaoke 
Products and Technologies 
#14 - June/July - Annual Karaoke 
Issue 

#15 - August/Septembcr - Getting 
Down To Business 
#16 - October/ November - Annual 
Lighting Issue 

#17 - December/January - Year End 
Special 

In the past, the directory' had 
been included as part of the August/ 
September and October/November 
issues. Publishing the directory as a 
separate issue will allow us more 
space for topical editorial in the 
regular issues, and also make it 
possible to expand the content in the 
directory. All companies who pro¬ 
duce, distribute, or sell DJ sound'' 
lighting gear or accessories will be 
included. If we are not presently 
receiving information on your 
products, please contact us before 
May 1, 1992. The directory will be 
distributed in October. The directory' 
will be sent free to all subscribers 
and will also he available at most DJ 
supply stores. 


Compiled & Edited by Robert Lindquist 


CONTRIBUTIONS 

WELCOME 

If you have expertise or an 
opinion on a topic that you think 
would he of interest to other Mobile 
Entertainers, let us know. Simply 
call for further information, or send 
us a sample of your writing. 

Mobile Beat is proud to have on 
staff some of the best contributing 
writers in the Mobile DJ sound, 
lighting and karaoke industries, 
and we are always looking for more 
names to add to the roster. 

WINTER IN MIAMI 

The Winter Music Conference 
& DJ/Nightclub EXPO makes its 
eighth annual appearance March 
2-6. The site is Miami Beach’s 
Fontainebleau Hilton Resort and 
Spa, providing easy access to the 
area’s hottest clubs and restau¬ 
rants — and, of course, the beach! 

Sponsors are anticipating the 
largest attendance ever by dance 
music aficionados from around the 
world. An expanded exhibit area 
will be chock-full of the latest 
sound, lighting and innovative 
audio technology. Also featured are 
panel discussions with topics such 
as “Coping With Economic Down¬ 
turn" and “How Mix Shows Help 
An Artist Develop A Base In 
Radio,” as well as genre-specific 
talks on House Music, Rap and 
others. 

As part of the festivities, 
showcase events will provide five 
nights of performances by leading 
dance music artists at many local 
clubs, and America’s top DJs will 
compete in a DJ Spin-Off. 


NORTHEAST 
ENTERS THE DISC 
JOCKEY ZONE 

Dealers representing virtually 
all brands of DJ/Pro Sound & 
Lighting and karaoke equipment 
top the list of exhibitors for the 
upcoming “Disc Jockey Zone,” 
scheduled for Sunday, February 
28th and Monday, March 1st in 
Manchester, New Hampshire. A 
preliminary list of companies 
displaying at the event includes: 
Connecticut DJ and Nightclub 
Supply, Hi fech Pro Products, 
Powerhouse Pro Sound, Electronic 
Bargains, Club Lighting, and Greg 
Powers Entertainment. Also on the 
exhibit floor will be ACEntertain- 
ment, Compu Sound, Mass Mobile 
Disc Jockey School, 1 le ADJA, 
Ross Entertainment and several 
other yet to be announced. Semi¬ 
nars during the two day event will 
cover such topics as Sound, Adver¬ 
tising, Wedding Marketing, Ac¬ 
counting, Karaoke, Beat Mixing 
and more. 

Organizers project attendance 
to exceed five hundred for the 
event, which will be held at The 
Center Of New Hampshire i Holi¬ 
day Inn). The exhibit area will be 
open 11am to 7pm each day, with 
special activities planned for 
attendees Sunday night. For more 
information, call (800)231-7988. 

OPPORTUNITY IS 
KNOCKING 

RAC Entertainment is pleased 
to announce a new contract with 
Bud Light, which wil l enable the 
company to sponsor thousands of 
new events in 1993. This is also 
being billed as a windfall for DJs/ 
Karaoke Hosts who have an 
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MAINLINE LIGHTING & SOUND 


SPECIAL EFFECTS LIGHTING & PROFESSIONAL SOUND EQUIPMENT SPECIALIST FOR 
DISC JOCKEYS • DISCOTHEQUES • NIGHTCLUBS • BARS * RESTAURANTS • ENTERTAINERS 

MOBILE SYSTEMS AND PERMANENT INSTALLATIONS 

•FOG MACHINES • SPEAKERS • MIRRORED BALLS • AMPLIFIERS 

• SPECIAL EFFECTS * CROSSOVERS •INTELLIGENT LIGHTING SYSTEMS • MIXERS 

• LASERS • TURNTABLES CUSTOM DESIGHS • PERSONALIZED SERVICE 

MAINLINE RECORDS - 12" VINYL MAIL ORDER WORLDWIDE ‘IMPORTS • DOMESTIC • DJ 45s 


718 * 359*4848 


CALL OR WRITE FOR INFORMATION AND OUR NEW CATALOG - 

41-25A 162 Street • Flushing. NY 11358 


interest in becoming marketing/sales 
representatives in select, national 
markets by enabling them to throw 
in their lot with parent company 
Thorn EMI. 

RAC-E ofTers lead generation and 
substantial commissions to all reps 
who wish to work with them on the 
upcoming event season. For more in¬ 
formation, call 1-800-KARAOKE. 

If your tastes run a little less to 
business and more toward “clowning 
around," does Larry Harmon Pic¬ 
tures Corp. have a job for you! 
They’re looking for six new Bozos - 
literally. 

An influx of new' projects has 
created a demand for more people to 
play Bozo the 1 Town. If you’re 
interested, send a picture and 
resume to Larry Harmon Pictures 
Corp., 7080 Hollywood Blvd., Suite 
202, Hollywood, CA 90028. Audi¬ 
tions have already begun and the 
competition is fierce, so get cracking! 

CLARIFICATION 

In our piece in the last issue 
entitled “So You Think Karaoke Is A 
Joke,” the basic Comedy Karaoke 
laser discs mentioned do not include 
the video clips and props, which are 
available as options under the full 
"Stand-Up To Go” package. Also, the 
area code for Un productions was 
incorrect. The correct phone number 
is (201)488-1111. 

CANCELLATION 

We have received official w'ord 
that the Intermountain DJ Expo, 
scheduled for February 13, 1993 in 
Salt Lake City, has been cancelled. 



CANADIAN 

DJ SOUND & LIGHTING SHOWCASE 

• AND CONVENTION • 

International Centre - Toronto, Canada 

6900 Airport Road 
June 11, 12 & 13, 1993 

Visit Expo '93, Canada's largest showcase and convention for Mobile and 
Club Disc Jockeys,sponsored in part by the Canadian Disc Jockey Association. 

• See displays of the latest in SOUND and LIGHTING technology and products. 

• Talk with dealers and manufacturers. 

• Compare products from major manufacturers, such os Cerwin-Vega, Electro Voice, Community, 

Ohm, Pioneer, Nikoddo, Dovoli, Denon and others. 

• Panel discussions and seminars on: 

• CDs and their future * How To Become A Nightclub Disc Jockey 

• Marketing Mobile Companies in the 90 s 

• AND MOKE. 

• Attend demonstrations on mixing and tricks of the trade by leoding DJs, 

featuring video screen dose ups. 

•Meet representatives from the latest in Club ond Mobile music supply companies 
((subscription suppliers. 

Everything you'll need will be exhibited in 30,000 square feet at Expo '93. 

To register, or for more information: 

Complete and return the card below ond mail with your payment (check or money order) to: Three Amigo 
Productions, 3148 Kingston Road, Suite 702138, Scarborough, Ontario, M1M 1P4 Tickets will be received by return 
mail. (No tickets will be mailed out after May 15,1993.) 


Name 

Title 




Company 

Address 




City 

St/Prov 




Zio/P.C. 

Phone 





□ Friday Eve Preview only - $5 □ Saturday only - $ 15 

~l Sunday only -$ 15 D Three-day Pass - $25 


Show entrance for spouses and children 13 and over is $5 for the preview , 
$70 per-day pass and $15 for three-day pass 
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Lighting Dimensions 
Magazine reports that 
the Fourth Annual LDI 
(Lighting Dimensions In* 
temational) show held in 
Dallas, TX (November 
20-22) had an atten¬ 
dance of over 7,000. In 
total, 240 companies 
occupied 652 booth 
spaces. Participating 
exhibitors covered the 
lighting spectrum from 
theatrical, concert and DJ/club lighting to 



architectural applications and pyrotech¬ 
nics. Companies displaying products spe¬ 
cifically for Mobile DJ use included: Ameri¬ 
can DJ Supply, Gem Sound, Gemini, 
KLS, MBT, Meteor, Ness and Numark 
Industries. The next LDI is set for Novem¬ 
ber 13-15 at the Orange County Conven¬ 
tion Center in Orlando, FL. y 

Top: (I) Dallas DJs (r-l) Ted Gurley and 
Mike Starnes at the Numark Industries 
exhibit. 

(r) DJ Devin Pike leads off a set of karaoke 
sing-along at the party hosted by 
American DJ Supply. 

(c) Laser image flexes for spectators at the 
LaserMedia booth. 






DOUBLE YOUR REVENUE POTENTIAL THERE’S MORE TO 
KARAOKE THAN ASONG AN D A DANCE. NOW YOU CAN ADD 
STAND-UP COMEDY TO YOUR CLUB’S KARAOKE MENU - 
USING YOUR EXISTING LASER KARAOKE SYSTEM! ITS 
TIMETO SHOWCASE ALL OF YOUR CUSTOMER’S TALENTS 
WITH COMEDY KARAOKE™, NEW FROM VIDEO A GO-GO®. 
YOU’LL BE LAUGHING ALL THE WAY TO THE BANK! 

CALL 1-800-766-4645 

FOR FREE BROCHURE 


1992 VIDEO A GO-GO, INC. 
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Let’s face it, this business isn’t about sitting at home. 

It's about working-getting gigs, being out there where you 
can be seen, hearcL.ancf hired. 

That’s why the smart DJ who wants to stay in the "working 
class" relies on Gemini mixers. 

Ranging from 10" rack-mountables like the PMX-15 
ScratehMaster, to 19" rack models like the PMX-3500, our 
mixers are designed to deliver the performance and flexibility 
today’s jocks need to keep the gigs coming, 

Whether it's our new PDM 6008 with 8 second digital 
sampling, or our PMX-3500 with sound effects and echo (both with 
2 phono and 5 line inputs), you can rest assured that our mixers 
have what it takes to keep you busy. Of course, if you want to go 
outboard with out going overboard budget-wise, check out the 
DS-8, our new 8 second digital sampler compatible with any mixer. 


Our mixers are also designed to deliver Case in point, all these 
mixers have in-demand features like rack mountabitity, 1/4 and 
XLR mic inputs, assignable and removable crossfaders, DJ booth 
output, auto mute talkover, cueing, XLR lamp adapter and more. 

Which should come as no surprise when you consider 
they're by Gemini-the leader in affordable, high performance DJ 
and sound equipment. 

If you're ready to join the working class, go with the mixers 
that are ready to work as hard as you do. Go with Gemini. 


: SOUND PRODUCTS WITH SOUND IDEAS 

Corporate Offices: 1100 Milik St. ( Canerel, NJ 07006 
90S-969-9000 Fax: 908-969-9090 
Florida Branch: 2848 J Stirling Rd. t Hollywood, FL 33020 
305 920*1400 Fax; 305 920 4105 





































compiled and edited by mike buonaccorso 


HATFIELD HOAX? 

Dear Mobile Beat: 

Regarding the charming photo of 
J.R. Hatfield (Dec. ’92-Jan. ’93), I am 
skeptical of it, and the more I look at it 
the more suspicious I become. While 
I’m not prepared to call it an outright 
hoax, 1 do question its authenticity. 
Reasons: 

1) Equipment. The little table 


model Victrola (made by the Vic¬ 
tor Talking Machine Co. and not 
Rl ’A!) was long outdated by the 
1930’s. This model would also 
have been totally inadequate for 
use in dance halls or outdoor “lawn 
fetes.’’ No attempt has been made 
to electrify it with one of the inex¬ 
pensive electric pick-ups, which 
were widely available to the trade 
in the 1930’s. The Magnavox equip¬ 
ment is also outdated for the pe¬ 


riod in which the photo claims to be. Ifthe 
photo is genuine, this would help explain 
Mr. Hatfield’s ultimate failure. He should 
have had one of the portable P.A. sys¬ 
tems, which included a turntable and 
electric pick-up! 

2) Repertoire. Those black label 
Cameo records were not made after mid- 
1928, and probably date from a few years 
earlier. Who would want to go to a dance 
in the mid-to-1 ate-1930’s and hear music 
ten to fifteen years old? (Also note that 
this has to be a staged photo; the moment 
J.R. starts winding the Victrola, the 
records would begin sliding forward from 
the vibration.) 

3) Terminology. There’s something 
odd about J.R.’s slogan, “The Greats on 
78’s.” The term *'78’s” was not used until 
the late 1940’s and 1950’s because before 
the introduction of the 45 and micro 
groove LP, the general public knew of 
nothing else. To them, they were just 
"records.” It would be like someone in the 
1960’s saying he got so-and-so's new al¬ 
bum on vinyl. . .we didn’t start calling 
them “vinyl” until there was the option of 
cassettes and Cl s! Even the sign letter¬ 
ing looks a little wrong. 

As I said. I’m not ready to call this 
photo a hoax, but if you were to discover 
that grandson Dick tried to recreate the 
scene, I wouldn’t be surprised. 

Incidentally, if there was a real J.R. 
Hatfield who traveled around the coun¬ 
tryside entertaining folks with his re¬ 
cordings, he certainly didn’t originate the 
idea. Even iiefore the turn of the centurv 

mf 

there were entrepreneurs who did ex¬ 
actly the same sort of thing using Edison 
or Columbia cylinder phonographs 
equipped with extra-large amplifying 
horns. Their story has been told i n a little 
book called Talking Machine Madness, 
published by Hamilton Hobby Press. 
Martin F, Bryan 
St. Johnsbury, VT 

PARTS IS PARTS 

Dear Mobile Beat: 

I have noticed that there is a distinct 
lack of after-market service from almost 
all of the major equipment manufactur¬ 
ers. For example, we are trying to repair 
some of our older Technics 1200 MKII 
turntables. Now, everyone with whom 
we have spoken is more than willing to 
sel 1 us a new unit, but it seems as though 



HISTORY OR HOAX? 

There seems to be some question as to the authenticity of this photo which appeared in 
Mobile Beat #11. Not withstanding, we have been swamped with requests for reprints. If you 
would like to receive your own. suitable for framing, 8 by 10" (b/w) glossy reprint of ‘The 
First Mobile DJ in America ” send check or money order for $7.95, (includes postage) to: 
First Mobile, c/o Mobile Beat Magazine, P.O. Box 309, East Rochester, NY 14445, 
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there is no place where we can buy 
parts. Do you have any suggestions? 
David K. Martin, President 
Music Masters 
Lincoln, Nebraska 

Good point! To our knowledge. Tech¬ 
nic 1200 Mark IIparts are still avail¬ 
able through SOS Sound and Light¬ 
ing of Columbus, GA (800-523-8229). 
If other manufacturers / dealers have 
do-it-yourself parts for any make or 
model ofDJgear, please fax that info 
cfo this column. 

’TROTS AND ’BUGS 

Dear Mobile Beat: 

In reference to the questions about 
music for the ballroom dances Fox¬ 
trot and Jitterbug, I have sent you a 
list 1 use. I'm a Mobile DJ and fortu¬ 
nately have a friend who owns a dance 
studio. I could write volumes on the 
information I have learned from this 
association that has helped my I )J 
work. 

I’m constantly amazed at the 
dance instructors’ ability to hear a 
song they like and either speed it up or 
slow it down to use for a Waltz, Rumba, 
Fox-trot, Swing etc. This works well 
for them because they are able to use 
new and popular tunes to teach with, 
and the students feel that they are 
dancing to songs that everybody likes, 
also. 

Any Mobile DJ who would look at 
these lists of songs and listen to the 
beat timing will realize that they al¬ 
ready have any number of songs to fit 
the bill. As far as asking if they work, 
the nice thing about this group of 
songs is that a person could do fre¬ 
estyle or Jitterbug, and the same is 
true for '’ox-trot. Therefore, you please 
your Fox-trot or Jitterbug requests 
and keep the freestyle dancers, too. 

1 don't get a lot of requests for this 
type of dance music, but I have the 
style of dance that can be done to all 
my songs listed on their cases or jack¬ 
ets. 

I keep a copy o'these dance lists with 
me to refer to when I am asked. 

One last tip about these two dances 
is that a fast Fox-trot is almost the 
same speed as a slow Jitterbug, so you 
might have a person ask for a Fox-trot 


and have another guest doing a Jitter¬ 
bug. or vice-versa. I don’t see any 
problem with that. The Jitterbug 
tempo will be obvious to you when you 
listen to it, but Fox-trot tempo is a 
little stranger. If you count it like this 
to a Fox-trot song, you’ll see what I 
mean: slow, slow, quick-quick. Slow, 
slow’, quick-quick, etc. 

Jim Cunnane 
The Music Makers 
Huntingdon Valley, PA 

A dozen dances from Jim: FOX¬ 
TROTS: “Beyond The Sea” (Bobby 
Darin), “Kissing A Fool” (George 


Michael), “Begin The Beguine” (Artie 
Shaw), “Deep Purple” (Tempo & 
Stevens), “Witchcraft” (Frank Sinatra) 
and “So Rare” (Jimmy Dorsey). JIT¬ 
TERBUGS; “Boogie Woogie Bugle 
Boy" (Andrews Sisters), “Jailhouse 
R< )ck" (Elvis Presley i, "Rock Around 
The Clock"< Hi 111 laley), “What’d I Say” 
(Ray Charles), “Shake A Tail Feather” 

(James & Bobby Purify) and “One 

¥ ¥ 

O’clock Jump” (Count Basie). 

Send letters to Feedback, PO Box 309, 
E. Rochester, NY 14445, or fax them to 
(716)385-3637, 


Be part of Northern New England's largest 
gathering of light, sound & related products at. 


»■ 



exhibits, Seminars, and Dealers gathered all in one location! 

1 - 800 - 231-7988 

PlfKC: The Center of New Hampshire — Manchester, New Hampshire USB 
D AT€: Sunday, February 28, and Monday, March 1, 1993 
TIM€: Dealer exhibit Area: 11 am to 7 pm. * Seminars: T1:30 am to 5 pm. 


RCGISTRRTION F€€S: 


Register before January 31, 1993 
and get a 2-day Full Event Pass for $35.00 


Please moke your check or 
money order payable to: 

Disc Jockey Zone 
Glen Rood Plata 
West Lebanon, NH 03784 


On-site Registration Fees: Full Event Pass 160 DO 

Below is a partial listing 
of items you’ll find 
in the exhibit Hall. 

Specie! Effects * Lighting * Lasers 
Fog Machines * Theatrical Fixtures * Mixers 
Turntables * CD Players * Samplers 
equalizers * Tuners * Karaoke * Cases 
Speakers * Amplifiers • Microphones 
Records * Tapes * Compact Discs 

This and more mill be on display 
for your viewing pleasure and making 
purchases at show prices. 

Seminars la be held: 

Sound * Advertising • Equipment Moving 
UJedding Marketing 6 Etiquette * Lighting 
Recounting ■ Marketing * Karaoke 
Seat Mixing and More, Plus Guest Speakers 


Below Is o partial listing 
of Dealers and exhibitors 
you'll find in the exhibit Hall 

Compu Sound 
flCEntertoinment 
electronic Bargains 
Hi Tech Pro Products 
Greg Powers Entertainment 
American Disc Jockey Association 
Video A Go Go Comedy Karaoke 
Mass Mobile Disc Jockey School 
Mobile Beat Magazine 
Ross entertainment 
Power House 
Oub Lighting 
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Abracadabra 



“The DJ Pro Shop” 


Y our Source For 




Special Effects 


The DJ Pro Shop 


Fgatlirniy: Numark * Stanton/Vestax * Ortofon * Community * Grundorf * Knight 

Laser Vision * Gemini • Dentin * Nadv • Crown ■ Shure * Ness * Technics 


CALL OR WRITE FOR FREE CATALOG 


i 1153 Deer Park Avenue • N. Babylon • NY 11703 

Mobile Music?” Call Our 12” • CD • 45 Hotline 516-667-1112 
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Sound Solutions 


ASHLY has been building world-class equalizers for welt over 2(1 years. 

Our new GQX-Series models take advantage of this experience with some 
true advances in the technology. Precision Wein-Bridge filters, and newly 
designed summing amplifiers, provide extremely accurate response, low 
noise, negligible distortion, and excellent immunity to magnetic fields, 

All filters exhibit true constant “Q” response, with absolute minimum ripple. 
The lull-throw faders are a custom-manufactured metal-shaft type, with the 
center detailed position being utilized as an "on/ofT switch for that filler 
(to minimize any possible degradation in signal noise levels.) Combine 
these features with our full Five Year Worry-Free Warranty, it 's obvious 
why ASHLY equalizers are the best solution to your equalization situation. 
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COMING UP IN 1993 

February 15-17 
Nightclub and Bar 

Trvpicana Hotel 
Las Vegas, NV 
800-247-3881 

February 24 

35th Annual Grammy Awards 

February 28 & March 1 
Disc Jockey Zone 

Center of New Hampshire 
Manchester, NH 
603-298-7988 

March 3-6 

Country Radio Seminar 

Oprykmd Hotel 
Nashville, TN 


AsMy Audio Inc.. 100 Fernwood Avenue Rochester, NY 14621 • Toll Free: 0B0-B28-63DB • 716-544 5191 • FAX: 716-266 4589 
in Canada: GarrauiUo 0«st trc.. 2 TharncIMIe Part Dr-Unit 22. Toronto, Ontario M4H1H2 *416-696-2779 *f AX: 416-467-5819 


March 2-6 

Winter Music Conference 

Fountainbleu 
Miami Reach, FL 
305-563-4444 

March 30 - April 1 

Pub > Club & Leisure Show 

Olympia 2, London 

May 11 

Country Music Awards 

Universal City, G4 

June 11-13 

EXPO ‘93 

Toronto International Centre 
Toronto, Ontario 
416-284-6591 

June 21-23 

International Lighting Expo 

Toronto, Ontario 

November 13-15 
LD1 *93 

Orlando, FL 
212-677-5997 
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You’ve already 
decided on a dual-CD 
player. Now, you’ve 
got a real decision to 
make: Which one? The 
very first thing to think 
about is who makes it 
No other company has more professional digital audio experi¬ 
ence than Denon: Denon was the very first company to make 
professional digital recording gear. Denon’s professional CD 
players are the choice of thousands of major-market radio sta¬ 
tions, worldwide, who run them 7,24,365. They refuse to trust 
their sound quality and programming operation to anything 
less. Plus, Denon's CD players have won the prestigious Verity 
Award, ranking #1 nationwide in Overall Customer Satisfaction 
Next, check out the features you need. Denon offers 
exclusive pro digital features like pitch bend, auto cue to 


music, and true instant 
start; ease of use 


tm-ioQOf 


» I * 
DENON 

DN 200GF 



features like separate 
transport controls, dual 
info displays, ± 8% 
slider pitch controls, 
and sell-locking drives 
for safe, easy transport. Most important, Denon delivers bullet¬ 
proof reliability and super-clean sound. 

By now, you'll see the logical choice in dual-CD players 
is the Denon DN-2000F Dual CD Player. Only the 
DN-2000F delivers the true pro features and advanced Denon 
digital technology that make the DN-2Q00F and you such great 
performers. Don't get stuck with amateur-night equipment; get 
professional digital sound quality and professional perfor¬ 
mance with the Pro DJ’s choice: The Denon DN-2000F Dual 


CD Player. 


DENON 

The first name in digital audio. 


Denon America. Inc. 222 New Road Parsippany New Jersey 07054 [20U 575 7810 

















































BEST LIGHT 
SHOW EVER! 



24 AirCraft 
Light System 

• 24 Laser-Type Beams 

• 1.2 Million Candle Power 

• Multi-Colored Lamps 

• X/Y Aiming Capabiity 

• Black Ultimate Tripods 

• ETA MAD 1002 Controller 

• CSL Soft-Start Dimmer 

• CSL LD-8 8 Channel Pack 

• 4-25' 8 Pin Locking Cables 

• Road Cased, 4 Min. Set-Up 

Two-Year Warranty 

Call for Details 

Video Tape Available 


'Since 1973" 


(303) 429 -° 41 8 
^ SOUND N' LIGHT 



.. .for the Mobile DJ Industry! 

☆ Effective ONE on ONE consulting 

☆ Get people to PAY you to advertise! 

☆ Increase Profitability, in all areas! 

Jr Complete marketing strategy, of YOUR market 
* Plus MUCH, MUCH MORE! 
vY Call TODAY, for a FREE initial consultation 





r^W 


Jerry Pelletier & Associates 

"Consultants to the Mobile DJ Industry" 

( 217 ) 793-8944 



COMING IN MOBILE BEAT #13: 
NEW DJ/KARAOKE PRODUCTS 
AND TECHNOLOGIES 
SPOTLIGHTING: 

WIRELESS MICROPHONES! 
PLUS- 

PERFORMING BAR/BATMITZVAHS 
AND MUCH MORE 
DEADLINES: 

EDITORIAL 2/12 
ADVERTISING SPACE 2/19 
AD. MATERIALS 2/26 



SUBSCRIBER SERVICES 


Complete the appropriate sectiona l below 
and mail entire coupon ten 

MOBILE BEAT MAGAZINE 

P.0, Box 309, East Rochester, NY 14445-0309, 

CHANGE OF ADDRESS? 

If you are planning a move, please attach your 
magazine label here, then print your name and new 
address in the space below. Send early to ensure 
continuous service. 

BACK ISSUES 

:i_A \ uf Mubi c Beat in: 1-il’K* t"r $4 eid) S3 CiwudiiLn 
includes pottage*. Circle number of issued) you arc ordering 
a! I able issue a listed be low i. then prim your name and address in the 
{pace provided .inti return with cheek or money order for the proper 
mom. To order by Visa or MasterCard, call 1-801836-9355. 

#1 lYcmjcr Is sue-Market mg & Managing Ideas 
#2 - CD Playen/Bookjig Boosters 

- Directory .Akirimi/ng RefertalVMicTips 
#4 ■ Lighung/Copy right QxicenuJHomir Stories 
^ car Lrjd WrajvupfiYip 201) / linrial l airs 
#6 - Mi.sei VDicital Tee himlogy/Underground DJs 
#7 CD IHau i VAm pHi fk r Ca n : SOLD OUT 
WS - Karaoke ksiK^Onfc-JaCallun promotion 
Pro Sound Directory f V cllow Page ads erti si 
r? 10- Pro Lighting DtnDClofy/AmplificiVBi-Arnping 
#11-1992 YEAR END SPECIAL - TOP 200 - 
tfoil hms <7 /to methdf Feedback, Mohilr Hu if Vrm, MJmm s ,Scw, 
VftfirV Vrwi, Marketing. Managing, Pro Fibs, Performing, />/ 
Harmr Stories. tech Tips timi /Jr. Shitek Jock. 

NAIVE AND ADDRESS 

When changing uddre&s or ordering buck issues be ^ure to 
complete this section, Please print 

Name ____ 


Vdilrrss ____ 

City_ 

Stale___Zip, 
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GET MUGGED! 

What better way to enjoy your 
favorite beverage than in an 
official Mobile BeatMug! These 
ultra attractive teal and gray 
mugs are just $5 each + $2 S/ 
H. HURRY! SUPPLIES ARE 
LIMITED! Send check or 
money order, along with your 
name and address, to: Mobile 
Beat Mug, P.O. Box 309, East 
Rochester, NY 14445. 


More 



multiple colors , true dichroics , 
METEOR animation , 250 watts , 

adj us table sen sit i vity 


Less 


i 


i 






ucks 


the Obvious way to knock 'em 
dead for less than $500 ! 







ous -f; 



Now at v our METEOR Dealer 


IMHS Inc, S000 Madison Pike t Madison, AL 35758 Plume (205) 461-8000 


WORLD CLASS 
OPPORTUNITY 

Thorn EMI — the company 
behind Capitol Records, Abbey 
Road studios and a worldwide 
rental network — has established 

RAC ENTERTAINMENT as 

America's largest hosted 
entertainment company. 

In addition to distributing Pioneer 
Laser Lntcrlainmcnc products for 
lease or rent, RAC-E hosts 
thousands of events annually 
throughout theU.S.A. Our clients 
include Disney, the NBA, Pepsi 
and hundreds more. 

Our new year-long contract with 
lltul L ight means thousands more 
events in 1993, plus some great 
opportunities for Marketing or 
Sales Representatives in select 
markets nationwide. 1 

We help generate leads, pay 
substantial commissions, provide 
exclusive territory and give you an 
“in" with the world’s largest 
music publisher. 

Best of all, it doesn't cost you a 
thing to join the action or to get 
more information. 

Just call 1-800-KARAOKE, 
and we’ll fill you in. 



1-800-KARAOKE 


C 1^1 RAC Enter 
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Featuring 
AH The Top Brands: 

• MTX 

• Soundc raftsmen 

• Calzone Cases 

• Grundorf Cases 

• Stanton 

• Stanton-Vestax 

• Pioneer 

• Audio Technica 

• Tascam 

• Denon 

• Gemini 

• Crest Audio 

• Samson 

• QSC Audio 

• Nady 

• Ness-Optec 

• ProCo Cables 

• Technics 

• Cerwin-Vega 

• Electro Voice 

• Numark 


Experience! 


o 9 ao* o 1 ; - 


Conveinent 
Products & Services; 

• Lighting Sales & 
Rentals 

• Party Props & 
Givaways 

• Equipment Repair 
& Service 

• Custom Cases 

• Specialty CDs & 
Videos 

• Replacement 
Speaker 
Components 

• Fashionable 
Bowties, 

Cummerbunds & 
Sequin Jackets 

• DJ & Party Host 
Classes 

• Complete DJ 
Business 
Consultation 

• Club & Hotel 
Installations 


Where The Mobile & Club 

DJ Rules! 

□ STARZ is the only nationally authorized PIONEER LASER KARAOKE 
hardware & software dealer to the DJ industry. Call for current prices. 

□ STARZ features monthly specials and manufacturer product seminars. 

□ STARZ offers convenient mail order services. 

□ STARZ offers 72hr. shipment for credit card orders. 

□ STARZ offers national leasing services for qualified applicants. 


* S?A 


Two New Locations: 

142 Rt. 23 North WO State Hwv. 34 


Call Now! 


Pompton Plains, NJ. 
07444 


wy. 3 
Matawan, NJ. 
07747 


FAX-201-633-0202 
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The First Complete Instructional Program Designed To Help You 

Maximize Your income And Profiti 

Learn... 

Master Music Mixing Music Literacy Equipment Operation 
Party Hosting & Emceeing Weddings, Bar/Bat Mitzvahs & Corporate Events 

tPCns... 

A Comprehensive Section On PIONEER LASER KARAOKE. 

Learn How To Turn The Fast-Growing Sing-A-Long Phenomenon 

Into Big-Bucks For Your DJ Operation! 

How To Be Successful Book- $29.95, Video- $59.95, $79.95 For Complete Set. 





With The World Famous Star DJ s 

Video Series 

22 New Routines To Classic Songs That Your Audience Will Lovel 





LET'S DANCE 60 S 

TWIST 

LOCOMOTION 
GREASE LIGHTNING 

SHOUT y 

DANCE TO THE MUSIC 
SOULMAN 

SHAKE A TAIL FEATHER 
AND MUCH MORE! 



A f | *■*§ 

ALL Tl 


POPULAR PARTY HITS 

THE ELECTRIC SLIDE 
HANDS UP! 

TIME WARP 
THE BIRD 

CHICKEN DANCE 
EGYPTIAN 
GET FUNKY 
JAMMER 

AND MUCH MORE) 



LETS DANCE 70S 

HUSTLE 

LINE DANCE 
YMCA 
LEFREAK 
DISCO INFERNO 
TURN THE BEAT AROUND 
THE BUMP 
AND MUCH MOREI 



The LETS DANCEI Video Series Teaches You All The Favorite Party Dances Of The 
60's, 70 s & The All Time Popular Party Dances In A Live DJ Atmosphere. 

Let's Dance Videos-$ 14.95 Each, $39.95 For All Three, All Four Videos And Workbook $109.95. 

Send Check Or Money Order Pius Shipping & Handling to: 

Fantastic Entertainment, 100 State Hwy. 34, Matawan, N j. 07747 

For 72 hr. Shipment Call: 1-800-STAR DJ'S, Visa, MC, Discover and AMX Accepted 
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NEWS 


HOT HITS 
ANNOUNCES NEW 
POP, COUNTRY & 
KARAOKE TITLES 

In a continuous effort to establish 
themselves as the source of new pro¬ 
gramming for Mobile Entertainers, Hot 
Hits of Nashville has released their third 
volume of “For DJs Only.” The Pop Disc 
features: I Will Always Love You (Whit¬ 
ney Houston ), I Wish The Phone Would 
Ring (Expose). Steam (Peter Gabriel), 
The Right Kind Of Love (Jeremy Jor¬ 
dan), Gonna Have A Good Time (Marky 
Mark & The Funky Bunch), No Mistakes 
(Patty Smyth), Only Time Will Tell (Ten 
City), Who's Gonna Ride Your Wild 
Horses (U2) and six others. 

Alan Jackson leads off the Country 
CD with She’s Got The Rhythm (And 
I’ve Got The Blues). The compilation 
also includes: Somebody Paints The 
Wall (Tracy Lawrence), Take It Back 
(Reba McEntire), Lost And Found 
(Brooks And Dunn), In A Week Or Two 
(Diamond Rio), Life's A Dance (John 
Michael Montgomery), High On A Moun¬ 
tain Top (Marty Stuart), Can I Trust You 
With My Heart (Travis Tritt) plus six other 
chart climbers. 

“For DJs Only” also has Pop and 
Country Karaoke CD+G format available 
starting in February of ‘93, with over 3,000 
titles to choose from. For more informa¬ 
tion, call (800)248-4848. 

DKKARAOKE 
CELEBRATES 
CD+G #60 

Four new CD+G discs have been 
released by DKKaraoke, bringing the total 
up to 60. The new discs include quality 
sing-along backgrounds for a large vari¬ 
ety of Pop. Country and Christmas songs. 
Highlights, with the version in parenthe¬ 
ses, include: 


#57: Yes, I’m Ready iTeri DeSaho w/ 
K.C.), Owner Of A Lonely Heart (Yes), 
Rag Doll (The Four Seasons), Brandy 
(You’re A Fine Girl) (Looking Glass), Love 
Without End, Amen (George Strait), High¬ 
wayman (The Highwaymen). 

#58: I’ll Be There (Mariah Carey w/ 
Trey Lorenz), Rock Lobster (B-52’s), Mac- 
Arthur Park (Donna Summer), American 
Pie (Don McLean), Drivin’ My Life Away 
(Eddie Rabbitt) Rockin’ Around The 
Christmas Tree (Christmas Song). 

#59: For Your Eyes Only (Sheena 
Easton), Listen To The Music (TheDoobie 
Brothers), Short People (Randy Newman), 
Come Softly To Me (The Fleetwoods), 
Take This Job And Shove It (Johnny 
Paycheck), For The Good Times (Ray 
Price). 

#60: Let’s Go Crazy (Prince & The 
Revolution), For Once In My Life (Stevie 
Wonder), Lemon Tree (Trini Lopez) it's All 
In The Game (Tommy Edwards), Any Day 
Now (Ronnie Milsap),1 Was Country When 
Country Wasn't Cool (Barbara Mandrel!), 

ELVIS LIVES! 

According to Ice, RCA plans a two-fer 
re-issue of The King's tunes, which they 
hope will “shed the best possible light on 
many of his 60’s soundtrack recordings.” 
Labeled Double Feature, the work show¬ 
cases soundtracks that have never before 
appeared in the CD format, despite most of 
them being Top 10 albums in their day. 
Included is music from classic Presley mov¬ 
ies, such as "Girl Happy,” “Viva Las Vegas,” 
“Kid Galahad” and “Fun In Acapulco." 

A J. GEILS HOUSE 
PARTY 

Also reported in Ice is news of a two- 
CD anthology from J. Geils Band entitled 


House Party. Released by Rhino/Atlantic & 
Atco Remaster Series, the discs contain 
music from the band’s early years with At¬ 
lantic. as well as their later EMI hits like 
Freeze Frame. Also included are covers of 
The Supremes’ Where Did Our Love Go 
and The Marathons’ Peanut Butter. 

REMIX SERVICE 

Pro-Cuts is a new remix service based 
in central New York. For more information, 
they may be contacted at P.O. Box 400, 
Syracuse, NY 13209, (315) 635-2587. 

RHINO RELEASES 

A box of beat, a classics anthology and 
a Punk library are among the new releases 
from Rhino. 

The Beat Generationchro nicies a once- 
controversial movement that seized the 
American imagination in the late-50’s. In¬ 
cluded are poetry, jazz, comedy and inter¬ 
views drawn from rare recordings, some of 
which date back to the late 1940’s. Avail¬ 
able in three CD/cassette box. 

50 Coastin' Classics features popular 
hits, obscure tunes and two previously unre¬ 
leased tracks from The Coasters. Compiled 
with the assistance of the group’s produc¬ 
ers/songwriters Jerry Leiber & Mike Stoller, 
the double-CD anthology features re-mas- 
tered sound and track-by-track commentary 
from the duo. 

The 9 volume D1Y Series presents the 
best and most influential sides (many now 
rare and sought after) recorded by under¬ 
ground bands during the mid to late 70s. 
Also from Rhino: 

The Temptations - 

More Of The Best 1963-1974 

Smokey Robinson and The Miracles - 

More Of The Best 1962-1971 

Marvin Gaye - More Of The Best 1963-1981 

The Four Tops - 

More Of The Best 1965-1970 


Recent CD releases of interest 

Paul McCartney - 

Off The Ground (Capitol) 

Taylor Dayne - 

Trust (Arista) 

Rod Stewart - 

Once In A Blue Moon (WB) 

Sweet - 

Best Of Sweet (Capitol) 

BobSeger- 

Ramblin' Gamblin'Man (Capitol) 

Parliament - 

Best Of (Fantasy) 

Survivor- 

Greatest Hifs (Scotti Bros.) 

Funkadelic- 

Music For Your Mother (Best 0f& More) Westbound/Ace 

Various Artists- 

To The Beat Y’alf( 12" versions) (Sugarhill/Sequel) 

MickJagger- 

Wondering Spirit (Roiling Slone/Atlantic) 

Kentucky Headhunters - 

Rove On 
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ALTERNATIVE 
“MUTTS” PLAY 
STINKO’S 

Los Angeles-based band The Mutts 
debut on the Loud Music label with theirfirst 
release, Stinko’s Ranch . This pop group 
with an alternative edge has been described 
as “The Three Stooges meet XTC." For 
more information, contact Loud Music at 
{310)306-5105. 

FEEL THE BEAT 

Turn Up The Bass features popular 
techno, rap and dance tunes all in one 
package, Highlights include: The Music’s 
Got Me (Bass Bumpers), Nu Nu (Lideli 
Townsell), Pennies From Heaven (Inner 
City), Don’t Talk Just Kiss (Right Said 
Fred), C’mon And Get My Love (Banned 
in The UK), and Liberation (Liberation). 
Now available from PolyTel. 

REGGAE REPORT 

Profile Records has released two Reg¬ 
gae compilation discs; Dancehali Stylee: 
The Best Of Reggae Dancehali Music Vol. 
3 and Classic Reggae Vol. 1. 

Dancehali features selections from 
Barrington Levy, Papa San, Shabba Ranks 
and Lovindeer, Poison Chang, Cocoa Tea 
and others. Classic Reggae showcases 
performers such as Sugar Minott, Rita Mar- 
ley, Tyrone Taylor, Tamlins, Half Pint and 
more. For further information, contact Pro¬ 
file Records Inc., 740 Broadway, New York, 
NY 10003. 

GENEROUS 

CONTRIBUTION 

WNEW-FM in New York City is cel¬ 
ebrating its twenty-fifth anniversary with a 
specially produced 49-track compilation 
called The Classic Rock Box. The set 
features some of the best in rock in from the 
seventies and eighties including: 

Bryan Adams - The Summer Of W 

Blue Oyster Cult - Don’t Fear The Reaper 

The Clash - London Calling 

Free - All Right Now 

Lou Reed - Walk On the Wild Side 

Bruce Springsteen - Thunder Road 

INXS - What You Need 

Robert Cray - Smoking Gun 

and dozens more. 

Proceeds from the sale of this special set 
will benefit the Nordoff-Robbins Therapy 
Foundation, dedicated to the treatment of 
autistic and special needs children through 
the medium of music. The Classic Rock 
Box is now on sale in record stores every¬ 
where. IV 
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Write or call for FREE brochure today! 
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"The Original Beats-per-Mlnute 


Books! 


\ 


568 Columbia Tpke., East Greenbush, NY 12061 


r 


518 - 477-1000 


HOW MANY HITS 

Can You Take 
before You’re 
Knocked Out? 

Introducing LaserHits” 
From Pioneer 

Just when you thought there were 
^ no new ways to entertain your ctis- 
tomers, Pioneer I^aserHits floats 
in like a butterfly and stings 
like a bee. 

Sixtv minutes of the new- 
est music videos from the 
hottest stars. Hot Hits. 

Dance. And every month, 
another laserdisc of all-new 
W hits. To put LaserHits in your 
corner, just call (800) 926-4329 
and ask for LaserHits. 

1 *a*a%a*Uat* 

kmvvi mama* 

(ID PIONEER 

The Art of Entertainment 

91992 Pioneer Laser Entertainment, Inc., 2255 East 220th Street. Long Bead . CA 90810 AH I asi rll its materials licensed by El /Videolink. 
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PLAY SOMETHING 
WE CAN 
DANCE TO! 


BY JAY MAXWELL 


Maxwell's TC P 40 from 


If you remember when a new Cadillac cost 
about $5300, or if you remember taking a date to 
the premiere of the film 2001: A Space Odyssey, 
assuming you were alive then, you’ve got an 
extraordinary memory. Most people, reflecting 
back to the year 1968, would probably only 
remember events such as LBJ quitting the Presi¬ 
dential race and Nixon eventually beating Hum¬ 
phrey. However, you can bet that the graduat¬ 
ing class of 1968 will recall their favorite songs, 
perhaps from their prom, and will want to dance 
to many of the same songs they danced to 25 
years ago. 

To summarize some of'the main points from 
last issue’s article (“Ten Year Reunion”): Make 
sure you bring music from the group’s high 
school years < in this case, 1965-1968), as well as 
a wide assortment of other party tunes, includ¬ 
ing current Top 40. What you will generally find 
is that the older the group, the more likely they 
are to request music from their own generation. 
However, all age groups seem to respond to the 
“Electric Boogie (Slide)” (Marcia Griffith), “Hokey 
Pokey” (Ray Anthony), “Celebration” (Kool and 
the Gang) and “Shout!” (Otis Day/“Animal House 
Soundtrack”). The music should be a mix of 
current oldies with an emphasis on the particu¬ 
lar time period. 

Although each reunion is different, there 
are general recommendations. Don’t try to start 
the party the minute the first person walks 
through the door. Keep in mind that the main 
purpose of a reunion is for former classmates to 
visit and get reacquainted with each other. While 
people are conversing with each other, play 
some appropriate background music from their 
high school days, such as “Mrs. Robinson” (Si¬ 
mon and Garfunkel), “I Second That Emotion” 

(Smokey Robinson & The Miracles) or “Groovin’” 

(Young Rascals). Rememher, the last thing 
anyone wants is to have to scream over the 
music in order to talk to a classmate! 

After everyone has caught up on personal facts, the 
Class of ‘68 will want to pretend that they are eighteen 
again and see if they can still kick up their heels. This 
is when you present your grand introduction: “Wel¬ 
come, Class of 1968. I’m (your name) from (your 



ARTIST 

TITLE 

YR 

CATEGORY 

8 PM 

1 Tommy James 

Mony, Many 

68 

Rock/Roll 

132 

2 Marvin Gaye 

Hear It Thro Grapevine 

68 

Soul 

118 

3 Steppenwolf 

Bom To Be Wild 

68 

Rock/Roll 

146 

4 Aretha franklin 

Respect 

67 

Soul 

115 

5 Sly & Family 

Dance To The Music 

68 

Soul 

130 

6 Righteous Bros 

Unchained Melody 

65 

Slow 


7 Van Morrison 

Brown Eyed Girl 

67 

Rock/Roll 


S Mitch Ryder 

Devil 1 H/A Blue Dress 

66 

Rock/Roll 

158 

9 Sam & Dave 

Soul Man 

67 

Soul 

113 

10 The Beatles 

Hey Jude 

68 

Slow 


11 Percy Sledge 

When A Man Loves A Woman 

66 

Slow 


12 Righteous Bros 

You've Lost That Lovin'... 

65 

Slow 


13 Rolling Slones 

Satisfaction 

65 

Rock/Roll 

138 

14 Johnny Taylor 

Who's Making Love 

68 

Soul 

—„ 

15 Temptations 

My Girt 

65 

Slow 

. 

16 Spencer Davis 

Gimme Some Lovin 

67 

Rock/Roll 


1 1 Tommy James 

Crimson & Clover 

6B 

Slow 

■ ■ — ■ 

18 Rascals 

Good Lovin' 

66 

Rock/Roll 

195 

19 Sam The Sham 

Wooly Bully 

65 

Rock/Roll 

140 

20 Olis Redding 

Siftin'On The Dock... 

68 

Slow 

-***« 

21 Aretha Franklin 

Chain Of Fools 

68 

Soul 

-- 

22 Righteous Bros 

Soul & Inspiration 

66 

Slow 

— 

23 Martha Reeves 

Jimmy Mack 

67 

Saul 

128 

24 John Fred/Playboys 

Judy In Disguise 

68 

Rock/Roll 

160 

25 Marvin Gaye 

Build My Whole World 

68 

Soul 


26 James Brown 

1 Got You (1 Feel Good) 

65 

Soul 

146 

27 Rolling Slones 

Jumping Jock Flash 

68 

Rock/Roll 

140 

28 Procul Harem 

Whiter Shade of Foie 

67 

Slow 


29 Temptations 

Ain't Too Proud To Beg 

66 

Soul 

120 

30 Four Tops 

1 Can't Help Myself 

65 

Soul 

128 

31 McCoys 

Hang On Sloopy 

65 

Rock/Roll 

116 

32 Sam & Dove 

Hold On, I'm Coming 

66 

Soul 

110 

33 Toms 

Be Young, Be Foolish... 

68 

Soul 

136 

34 The Monkees 

Daydream Believer 

67 

Rock/Roil 

129 

35 Mamas & Papas 

Dedicated To The One. *. 

67 

Slow 

--— 

36 Human Beinz 

Nobody Bui Me 

68 

Rock/Roll 

150 

37 The Supremes 

love Child 

68 

Soul 

103 

38 Mitch Ryder 

Sock It To Me 

67 

Rack/Roll 

— 

39 Aaron Neville 

Telf It Uke It Is 

67 

Slow 

■— — 

40 Temptations 

T Wish It Would Rain 

68 

Slow 

— 


company), and tonight we’re here to celebrate the 25- 
year reunion of (school’s name).” Then begin the party 
phase of the night with one of the songs listed in the Play 
Something We Can Dance To! chart, compiled by keep- 
i ng a tally of what songs were popular from 1965-68 and 
which are still requested today. Therestofthe night, the 
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show is in your hands. 

Even though reunions are typi¬ 
cally held once every five years, and 
repeat business is possible, 1 consider 
a reunion a one-time event. You 
should always have your company 
banner displayed, business cards 
handy and the music handouts, as 
discussed in the last issue, on each 
table to get as many future booki) igs 
as possible. 

ALLEGED DRUG 
ORIENTED SONG 
TITLES ()F 1968- 

Journey To The Center Of Your Mind - Amboy Dukes 
I Had Too Much To Dream Lost Night Eletlm Prunes 
Jumpin' Jack Hash & Lady June - Polling Stones 
Magic Carpet Ride * Steppenwolf 
Magic Bus - The Who 


You should attempt to sell your 
services for every event that the class 
has planned. Even though we have 
been discussing what to do for the 
main event — the dance — reunion 


UNEQUALLED PORTABILITY! 




Meta-Lit^ System 8500 Mobile Light Trees 

Ultra-Mobile Lighting Packaged With The Hottest Effects! 


r Controller 
Patterns, 
ot IS) 

Built-In, 1024 
a rep Light Show 

Max Current of 
8 amps won't 
pop breakers 

Multiple Modes give 
you Mood Control! 

vf Ultra-mobile® 

Ml I t t o tal 


Vf Hassle fro*, 2 
minute setup 

2 Foottwlich 
Controls, tool 

To order 9 or 
immedtm 
Infor rymton, 
call: 

1-800-852-0037 


One of 
Family 

Ugh( 
Flfacla 






till Burnt 


Make less tripe to the car 
when setting up your gear 

Use the ACE-1 Audio 

Controlled Effects unit to 
sound-sync up to 10 of 
CMCs lighting effects 


Run your own high 
energy light show, with 
hundreds of patterns, far 
more entertaining than 
lighting systems using 
simple chase controllers! 

Seeing is believing! 

Order our video for 
$12.95, refundable with 
your purchase of an 
S-8500 lighting system. 

Meta-Lite } Lighting System s 
Cnntek Mctatron Corp 

19 W.W«t»r St. Canoniburg.PA 15317] 
(412) 745-8700 FftJC (412) 745 0062 


committees usually plan other 
events as well for the weekend. 
After you have sold your services 
for the dance, ask what other events 
are planned. Chances are that the 
reunion committee did not think 
about all a DJ can offer. Tell them 
you will play at their other events, 
and will MC any games or activi¬ 
ties that are scheduled. For ex¬ 
ample, this past summer we more 
than doubled our revenue by play¬ 
ing at three different events for the 
same reunion.: “Happy Hour’ 1 on 
Friday evening, a pool party on 
Saturday afternoon and the big 
dance on Saturday night. 

In the next issue, we’ll look at 
the most popular wedding songs 
chosen for first dances, as well as 
the songs most requested for bride/ 
father & groom/mother dances. 


•V 


Jay Maxwell owns and operates 
three mobile systems for Charles¬ 
ton, South Carolina's "most re¬ 
quested DJ service, "MUSIC BY RE¬ 
QUEST. He also teaches math¬ 
ematics as an adjunct professor at 
Charleston Southern University. 


MB TopTraxx 


CONTEMPORARY / ROCK / TOP-40 

I. IN THE Sllli OFTHE NIGHT - Boyz II Men / MOTOWN 
1 1WIU. ALWAYS LOVE YOU - Whitney Houston / ARISTA 

3. A WHOLE NEW WORLD P. Bryson & R. BeBe / COLUMBIA 

4. RUMP SHAKER-Wreckx-N-Effect/MCA 

5. HEAl THE WORLD Michael Jackson/EPIC 

6. SAVING FOREVER FOR YOU-Shanke/GIANT 

7. DEEPER AND DEEPER - Madonna/MAVERICK/SIRE 

8. WHEN SHE CRIES - Restless Heart / RCA 

9. HERE WE GO AGAIN - Portrait / CAPITOL 

10. 7 - Prince&The New Power Generation/PAISLEY PARK 

II. WHO'S GONNA RIDE YOUR WILD HORSES U2/ISIAND 

12. DRIVE-R.EM./Warner Bros. 

13. FlEX-Mod Cobra/COLUMBIA 

14. THE [ASTSONG-Elton John/MCA 

15. FAITHFUL-Go West/EMI 

16. WALK ONTHE OCEAN Toadlk Wet Sprocket/COLUMBIA 

17. SLOW AND SEXY Slubbo Ranks/EPIC 

IB. IT'S GONNA BE A LOVELY DAY-Soul System/ARISTA 

19. GIVE IT UP, TURN IT LOOSE - En Vogue/ATCO EAS1WST 

20. IOVESHOULDA BROUGHT YOU HOME -Toni Braxton/IAFACE 
^ NO ORDINARY LOVE - Sade / EPIC 

MR. WEII0AL - Arrested Development /CHRYSALIS 
^ 10VE CAN MOVE MOUNTAINS-Celine Dion/EPIC 

* STEAM - Peter Gabriel / GEFFEN 
^ FOREVER IN LOVE- Kenny C/ ARISTA 

V_ 


COUNTRY 

1. SOMEWHERE OTHER THAN THE NIGH! Garth Brooks/Ubcrty 

2. WALKAWAY JO E - Trisha Yeotwood / MCA 

3. BURN ONE DOWN dint Block/RCA 

4. LOOK HEART NO HANDS Randy Travis/Warner Bros. 

5. TAKE IT BACK ReboMcEntie/ MCA 

6. IN A WEEK OR 1W0 Diamond Rio / Arista 

7. CADILLAC RANCH • Chris LeDoux / liberty 

8. CAN I TRUST YOU WITH MY HEART ■ Travis Iritt / Warner Bros. 

9. LET GO OF THE STONE John Anderson /BNA 

10. QUEEN OF MEMPHIS - Confederate Raload / Atlantic 
MY STRONGEST WEAK NESS - Wynonrta / Curb/MCA 

^ WHAT PART OF NO-Imie Morgan/BNA 

KARAOKE - Top Requests of 1992 

(Furnished by RAC Entertainment) 

1. CRAZY 

2. NEW YORK, NEW YORK 

3. YOU'VE LOST THAT LOVING EEFIIHG 

4. THE DANCE 

5. LOVE SHACK 

6. OLD TIME ROCK 'NROtL 

7. TAKING CARE OF BUSINESS 

B. THE ROSE 

9, THE HOKEY POKEY 

10. THE GREATEST LOVE OF All 
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COMIN'UP 
COUNTRY 5®“* 

I have met a number of Mobile DJs in the four years 
that I have worked at ‘‘Cowboys” in Dallas, Texas. A lot of 
good friendships have developed, as well as a constant 
exchange of ideas. As DJs, we all have the same thing in 
common, and that is to play the hottest music to keep the 
dance floor full. In this column, 1 will share with you some 
of the tools of the trade that I use, as well as music that 
works on my dance floor. 

As most of you know', a song that’s# 1 on the charts does 
not necessarily put people on the dance floor. This goes for 
Country as well. However, I do not know what I would do 
without Billboard. Their chart is more in line with what 
our customers are dancing to. The other publication I use 
a lot is an industry magazine out of Nashville called Music 
Row. It is a real must for any full-time C&W club DJ. 

Although I get all the Country CDs when they are 
released, I am still on the CDX program. This is an 
excellent service out of Nashville. If you are a Mobile DJ 
who w'ants to save money and get the current Country hits, 
l his service is for you. Paul I jovelace and his staff put out 
two CDs per month, which contain most of the current 
Country singles that are released to radio during that time 
period. 

In future issues, I will list and review what I consider 
to he “must have" CDs. These are CDs I play that contain 
five or more good dance cuts. You will also find that I play 
a lot of album cuts, but only if they put people on my dance 
floor! 

The most requested song at ‘ lowboys” this past year 
was “Boot Scootin' Boogie” by Brooks and Dunn. We have 
a 4,000-square foot dance floor, and at times you could not 
see it. because all the 1 me dancers were out dancing to this 
tune. The same is now true for Chris T^eDoux’s “Cadillac 
Ranch.” Everyone wants to do the “LeDoux Shuffle,” which 
is well on its way to becoming a standard line dance, such 
as the “Freeze” and the “Tush Push." Three other hot dance 
cuts for us at present are It’s A Little Too Late” (‘ I anya 
Tucker), “Chattahoochee” (Alan Jackson) and “Take It 
Back” (Reba McEntire). 

I’m really looking forward to 1993, as it should be a very 
exciting year for Country music, be it in a club or for a 


Burt's Country TOP 40 from 1992 



ARTIST 

TITLE 

1 

Brooks & Dunn 

Boot Scootin’ Boogie 

2 

John Anderson 

Straight Tequila Night 

3 

Brooks & Dunn 

Neon Moon 

4 

T. TriK/M. Stuart 

Ihe Whiskey Ain't Walkin ' 

5 

this LeDoux 

Cadillac Ranch 

6 

Sammy Kershaw 

Don't Go Near Ihe Water 

7 

Wynonno Judd 

No One Else On Earth 

8 

Michelle Wright 

Jake It like A Man 

9 

B, B. Watson 

Lover Not A Fighter 

10 

Tracy Lawrence 

Sticks And Stones 

11 

Mark Collie 

Even The Man In The Moon 

12 

Lee Roy Parnell 

What Kind Of Fool. Do You Think I Am 

13 

M. Chapin Carpenter 

1 Feel Lucky 

14 

Chris LeDoux 

Riding For A Fall 

15 

John Anderson 

When It Comes To You 

16 

Aoron Tippin 

There Ain't Nothin' Wrong With The Radio 

17 

Suzy Bogguss 

Letting Go 

18 

Tanya Tucker 

Two Sparrows tn A Hurricane 

19 

John Anderson 

Seminole Wind 

20 

Curtis Wright 

1 Can 't Stand To Watch My Old Flame Bum 

21 

PamTillrs 

Ancient History 

22 

Dwight Yoakam 

It Only Hurls Whe 1 Cry 

23 

Mark Collie 

When The Sun Goes Down 

24 

Hal Kelchum 

Past The Point Of Rescue 

25 

Tanya Tucker 

Some Kind Of Trouble 

26 

MarkChestnutt 

Uptown Downtown 

27 

Dixiano 

Woitin ‘ For The Dent To Go Down 

28 

Tonya Tucker 

Down To My Last Teardrop 

29 

Pam Tillis 

Maybe It Was Memphis 

30 

Rodney Crowd 

Havin'All Night 

31 

Ronna Reeves 

The More 1 Learn 

32 

Doug Stone 

Warning Labels 

33 

Shenandoah 

Rattle The Windows 

34 

Diamond Rio 

Norma Jeon Riley 

35 

Tanya Tucker 

Trail Of Tears 

36 

Doug Stone 

Burning Down The Town 

37 

Clinton Gregory 

Play, Ruby, Play 

38 

Tracy Lawrence 

Today's Lonely Fool 

39 

Sawyer Brown 

Some Girls Do 

40 

The Remingtons 

Two-Timin'Me 


V_/ 

Mobile DJ. During 1992, Country experienced a huge gain 
in popularity. So huge, in fact, that it caught a lot of DJs 
by surprise. So that we’re all up to date, here’s a list of the 
Top 40 most requested and played songs of 1992 at “Cow¬ 
boys.” Until next time, keep ’em in line. ~ 
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First, a short note about my last report, I mentioned 
that there was a pressing defect in Clubtrax #22 and 
that it was not covered under a replacement war¬ 
ranty. Clubtrax has corrected the mistake, and they 
have advised me that they WILL replace any one of 
their records if there is a problem, including #22. 

ROADKILL 

With no new release in two years. Information Society 
really had to change format style to make it in the 90's 
marketplace. In their latest release ,Peace & Love Inc.," 
they’ve done just that. The original song has its flaws, but 
nothing major that would need a newly structured, DJ 
friendly remix. The original CDs did have three great 
mixes that could be utilized if they were mended together 
into one mix. By using the three mixes and digitally 
manipulating them to match BPMs, there’s a full, rounded 
mix. 

As a DJ, I know that I have to play what my crowd 
wants to hear, so I gave Hot Tracks’ Sesame's Treet a 
listen with an open mind. The mix begins with an almost 
entire version of the original Sesame Street theme, 
BPMed perfectly for all of you a capella mixers. The mix 
then structures out well enough for someone like me, who 
dislikes the original, to work around, A lot of that multi¬ 
paced, techno-rave hook is edited out, making it a more 
enjoyable version. Bravo! 

L.S. I ., the huge crossover hit, has been featured on 
almost every remix setvice to date. When HT reported 


that they had done it as well, I was eager to hear the 
result. It’s structured extremely well, and the edits 
are smooth, but the remix lacks something, which I 
believe to be energy. 

A new kind of groove I self-title "Industrial Rave” 
is featured on this edition of ROADKILL. A Million 
Colors is a serious techno/rave tune. It clocks in 
around the 130 BPM mark and has a great feel to 
carry your floor — or field, for that matter. 

Here’s a song I thought was the coolest thing 
since Mayday. Dildo comes at you with some 
strong edit features from HT’s new digital studio. 
Overlay samples of Eon s This Spice Will Flow are 
sped up to give you a jolt. 

A few other mixes deserve mention here: 
Hardcore Heaven is a fun techno track with tons of 
sampling from Jack Nicholson-to-Prince outtakes. 
You will like this one it you want to lighten up your 
dance floor. I Need You is a serious energy 
techno track with piano solos to keep it happening. 

Overall, ROADKILL #3 supersedes the 
previous two releases. Don't get left behind. It's 
moving quickly already) 

DISCOTECH 

This features all the greatest current dance hits. 
Follow Your Head, Inner City’s new smash, is 
included, along with Big Fun’s beats bedtracking the 
entire mix. DT samples part of Follow ... and syncs 
it to a melody reminiscent of Good Life. Also 


THE REMIX WAREHOUSE 
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included are multiple vocal stop edits, along with some neat 
gate tricks that will spark your crowd's interest. 

Space Master is featured here with a humming, 
energetic bass line, highlighting strong female vocals that 
make the track very enjoyable to mix with. Halfway through, 
it throws down the techno groove. 

Everything's Gonna Be Alright was good to begin with, 
but DT went well out of their way make this a fun remix. 

Bed tracking beats from Oops Up, the original Good Times 
beats flow perfectly. It’s easy to mix into, out of and back 
into. Just before the first break, we’re treated to a mini¬ 
medley for which DT is becoming famous: Pop Music, That’s 
The Way I Like It, Borrowed Love (with some serious stop 

effects), Ain ft 
Nothin' Goin'On 
But The Rent, 
and the classic 
Good Times. 
One mix I didn't 
like was Color 
My Love. The 
ideas and 
structures were 
great, but the 
beats sound 
doubled out and 
have been 
stripped of their 
bass. 


Pop 10 Pop/Rock 
From 1992 

1. November Rain - Guns N' Rose 

2. End Of The Rood - Boyz II Men 

3. Under The Bridge ■ Red Hot Chili Peppers 

4. Jeremy - Pearl Jam 

5. Right Now - Van Halen 

6. My Lovin' (You Ain't Never Gonna Get it) - En Vogue 

7. One U2 

8. Smells Like Teen Spirit - Nirvana 

9.1 Will Always Love You - Whitney Houston 

10. Where Ever I May Room - Metallico 
Source - MTV Music Television 


Quick reports: Don't You Want Me — very solid intro, making it 
easy to mix with, and a strong restructured mix. Donna 
Summers’ latest, entitled Carry On, kicks! It’s very energetic, 
with a taste of techno. I Won't Let You Down is reminiscent of 
the KWS sound, with solid male vocals and a sense for 
crossover radio. 

This month we welcome RHYTHM STICK and MASTER 
BEAT to our great collection of top-notch Remix Services. 

RHYTHM STICK 

Issue 4-1 begins with another version of Rhythm Is A Dancer. 
This is one slammin' remix! Basically it's the Club mix with 
some new drums and percussion added to the background. RS 
has also sampled the dude from Grace Jones’ Slave To The 
Rhythm. 

L.S. I. has a very clean intro, with an added beat that 
sounds like a heartbeat overlaid into the original groove. The 
mix has more of a techno feel, making it sound like a dub 
version, but without an aggressive pumping rhythm. They’ve 
almost completely omitted the female vocal, combining just 
enough of the original vocals to make it enjoyable. 

Party Time has a very strong dance groove to it. Halfway 
through, it breaks back into samples from Strike It Up, which 
are in the intro. Overall, it's a danceable tune. 

Love Fantasy is loaded with samples that really make it 
interesting, including Let's Go from the Batman house songs 
and a woman moaning in the background during the chorus. 

For those who play Michael Jackson, RS’ Dangerous 
Medley is a fantastic track. I have not heard such a masterful 
segueing between songs in a long time. Overdubbing, sam- 
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ULTIMIX, POWERHOUSE, X-MIX, HOT TRACKS, 
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pltng and multiple edit tricks are all features of this medley. 

Even Better Than The Real Thing is simply worked for 
easy mixing. Another good house track is Helpless. 

MASTER BEAT 

Hardcore is kickin’ right now on the techno scene, and this 
version stands out among other commercial mixes. The MB 
boys add a cool xylophone, giving it an almost Christmas 
feel. It’s a great added touch to an already great tune. 

Halcyon begins with It's A Fine Day by Opus. They’ve 
also added the female singing and samples throughout the 
song. This track has a good all-around structure, but it can 
get a little monotonous. It’s a true Rave tune. 

Don't You Want Me is given a very clean intro, then 
segues into an added drum roll (laser effect) from Depeche 
Mode’s Strangelove. Then the dominant keyboards kick in, 
and MB has also added a flute and a stronger bass line. 

Hey Jude is not my type of techno, but there are people 
who have been going crazy trying to get this tune. It's not 
the original, but it’s as good. The vocals are from concert 
vocals, which are, unfortunately, off beat (more than likely 
due to the fact that the original is recorded that way so that, 
in order to sync it correctly, you’d have to do an awful lot of 
edit slicing). There are also some neat samples of the 
keyboards from Understand This Groove. 

I Feel Love is a copy of the original Donna Summer 
tune put to a techno groove. Summer is sampled through¬ 
out the track. 

Til next time ... Keep Spinnin’ LOUD! 





Dance / Top 25 




A 


1. CARRY ON - Martha Wash / RCA/BMG - VARIOUS BPM 

2. IT’S GONNA BE A LOVELY DAY - Soul System / ARISTA VARIOUS BPM 

3. RUMP SHAKER Wredu-N-Elfecl / MCA -103 BPM 

4. CRAZY LOVE • Ce Ce Penklon / A & M l 20 BPM 

5. UNDERSTAND THIS GROOVE - Sound Factory / RCA 12B BPM 

6. EROTICA -Madonna /MAVERICK/SIRE 104/128 BPM 

7. LOVE CAN MOVE MOUNTAINS Celine Dion/EPIC/SONY T12 BPM 

8. ARE YOU READY TO FLY • Rozalio / EPIC - 128 BPM 

9. DON'T YOU WANT ME Felix / PYROTECH • I2B BPM 

10. THE DUGOUT - Udell I own sell / MERCURY 104 BPM 

11. PUSSYCAT MEOW - Deee life / ELEKTRA 121 BPM 

1Z I'M GONNA GET YOU Bizarre Inc. / COLUMBIA VARIOUS BPM 

13. SYMPHONY-Donnell Rush/ID -121 BPM 

14. I LOVE MUSIC • (harm / TURNSTYLE -122 BPM 

15. PLAY WITH ME {JANE) ThompsonTwins/WARNER BROS /WARNER 124 BPM 

16. SOUL FREEDOM-Degrees OF Motion/ESQUIRE -122 BPM 

17. WHAT A8OUT YOUR FRIENDS-TIC/BMG-106 BPM 

18. GOOD TIMES • Trilogy / ATC0 -100 BPM 

19. BINGO - The Movement /SUNSHINE -VARIOUS BPM 

20. LET THIS HOUSEBEAT DROP - Yo Kid K / SBK/CAPITON -122 BPM 
2). SUPERMODEL- Rupaul / TOMMY BOY -121 BPM 

22. JOY • Sounds OF Blackness / A & M -118 B PM 

23. REVOLUTION • Arrested Development /CHRYSALIS • 97 BPM 

24. NEXT IS THE E - Moby / SONIC - VARIOUS BPM 

25. LEASH CALLED LOVE -Sugarcubes -124 BPM 

TOP 25 courtesy of Streetsound North America's 
v International dance music authonty.(416) 369-0070 



we 
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• < ireatest 
< )ldies On 45s 
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• Best Fills 

We’re Ten Thousand Hits and we 
stock over 30,000 original hits from the 50’s 
to the present as well as current 7" hit singles. 
We have all the songs you’ll need on 7" vinyl 
as well as a full range of special occasion songs 
on special Disc Jockey CD’s from Rock’n Mania, 
don't have it, it's probably not available anywhere! 


WRITE, PHONK OR FAX 
FOR OUR FREE CATALOG TODAY! 



P.O. BOX 365M - BELLMAWR, NEW JERSEY 08099 
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While the great resurgence in the popularity of 
Country (a.lca. "Country & Western") music is no 
longer news, the effect it's having on 
Mobile Entertainers is. At all types of 
parties and events, more people are 
asking for Country, specifically mod¬ 
em Country, with a sound that to 
many is reminiscent of good old rock 
'n roll Some DJs participate more 

actively by leani ng the variousdances 

that compliment today's top Country 
hits. Mobile Entertainers are respond¬ 
ing to this growth in many ways. 

Some have beefed up their musk 
libraries to include a cross-section of Country, while 
others have gone to the extreme of spedaizmg in 
Country, even to the point where they know the 
dances as well as the music In this issue, we present 
an in-depth look at Country music from the perspec¬ 
tive of the people you entertain — the audience. 


In addition to the writers who 
contributed to this feature, Mobile 
Beat would also like to thank Paul 
Lovelace ofCDX Country music night 
club consultant Ron Burt, Michael 
Hunt of Country Dance Lines 
Magazine and Shawn Rickel, Manager 
of “Cowboys "in Dallas, TX for their 
assistance . 
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Dancers pack the floor at “Cowboys" in Dallas, TX where the mix is country 
spiced with contemporary dance and rock ‘n roil. Many audiences are now 
requesting a similar mix from MDJs. 


A CRASH COURSE 
IN COUNIRY & 
WESTERN DANCE 
FOR DJS 

ountry & Western music has 
been enjoying a resui gence lately, 
with Garth Brooks leading the 
way and Billy Ray Cyrus adding a bit 
of spur to the horse. But what exactly 
is Country Dance? 

First, Country is different from 
Western. Western comes from what 
some folks refer to as “The Hat Acts,” 
the standard-bearers for this category- 
being George Strait and Randy Travis. 
The most prevalent C&W dance, the 
Texas Two-Step, uses Western music. 

Country has a broader range. The 
Judds make darn good Country mu¬ 
sic, but they are an example, not a 
standard. Country is used for a lot of 
I ine danci ng; “Achy Breaky Heart” is a 
line dance you may have heard of. 

Second, Mountain and Cajun mu¬ 
sic need to be thrown into this pot. 
What I call Mountain music is derived 
from Bluegrass. I 'op of the Mountain 
is Charlie Daniels, whose music is 
used for many choreographed partner 
dances, the best known being the Ten- 
Step. Mild Cajun music is the stan¬ 
dard for the Schottische (pronounced 
“Shot-ish”), another partner dance, 
but Western is starting to gain g round 
in this area. The Waltz is also an 
important part of C&W, but the music 
comes from all of the forms above, and 
even from Pop. 

In order to play music for dancers, 
you have to know what the dancers 
need. The model I use is the t &W 
nightclubs or private dance clubs. I'll 
give you the “hard core” point of view, 
which you'll havetoadapt. Whenyou’re 
playing for a private party, you’ll need 
to adjust your mix for non-C&W folks. 
Mixing C&W with other forms of mu¬ 
sic is tricky business. You I have to 
play it by ear. 

The clubs I’ve mentioned cater to 
both couples and singles. The couples 
enjoy the music but are mostly experi¬ 


enced dancers. If you play anything 
but C&W, you’re liable to break the 
fantasy and find yourself in trouble 
with the couples. The singles, how¬ 
ever, are there for social reasons. They 
are there to meet people as well as 
dance. In general, they can more 
readily tolerate other forms of music 
and won’t mind a mix. The catch with 
the singles is that you have to play 
music they can dance to. This means 
the Two-Step. 

The Two-Step is the most common 
Country dance for a single to use if he/ 
she doesn’t knowif his/her partner can 
dance. It is possible to teach anyone 
the Two-Step with one song, and no 
one gets embarrassed, which is likely 
to happen if attempting a more com¬ 
plex choreographed purtner dance (like 
the Ten-Step) with a first-time part¬ 
ner. Now imagine — how would you 
like to be someone who’s waiting for a 
decent song, so you can ask the dream 
of your life to Two-Step, and the DJ 
plays everything but? In Country 
dance, you live and die by the Two- 
Step. 

Currently, clubs across the nation 
are being hit by “Line Dance Fever.” A 
line dance is done by oneself instead of 
with partners. The better DJs will call 
a dance by name, such as “Tu sh Push 
“Tulsa Time ” “E lectric Slide” or “Achy 
Breaky.” The dancers gather on the 
dance floor in lines that are about, two- 


and-a-half to three feet apart, and 
should all begin doing the same dance 
when the vocals start, usually on the 
17th beat. In practice, someone starts 
dancing and everyone else joins his/ 
her step. 

Line dances are important in the 
social sense because they give those 
who aren’t getting a chance to dance 
the partner dances something to do. 
They also give people an idea of which 
others might know how to dance some¬ 
thing other than the Two-Step. In fact, 
you could easily run into a group who 
are very new to C&W and prefer a mix 
oft wo-t birds line i loin vs and one-third 
Two-Step. 


By Dan Garcia 


Expect both standardization and 
regional variations in line dances. 
Sometimes you will see a dance being 
called by a different name than that to 
which you’re accustomed. In other 
words, people across t he nation should 
all dance the same line dances with the 
same number of counts, turning in the 
same direction at the same time, but 
expect different styling. The biggest 
problem with line dances is that they 
come and go, and figuring out what the 
latest fad is can be a lot of work. 

Swing music also sounds really 
good, and the younger crowd loves to 
hear it. Still, it takes up a lot of room 
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on the dance floor and, by its na¬ 
ture, leads to dancers bumping 
into each other. It is also not the 
type of dance with which to break 
the ice. Most experience dancers 
would prefer limited Swing. Many 
would prefer none at all. 

I recommend the following 
mix: 

• one-third medium (70-100 BPM) 
Two-Step 

• one-third Two-Step, any speed 

• one-third containing: 

- at least one Waltz 

- a Swing or two 

- a' Ten-Step (up to one per set) 

- a few choreographed partner 
dances (“Cowboy Cha Cha” or 
“Cotton-Eyed Joe”) 

- several line dances (at least 
one “Tush Push” and others of 
local popularity) 

When I count BPMs, I only 
count the fundament; il beat. Two- 
Step dancers usually use the fun¬ 
damental beat for a “slow” count 
regardless of other intermediate 
beats. 

You can also listen to the radio 
to hear what dancers themselves 
are listening to. This will give you 
a good idea of which songs arc 
popular. Picking which song to 
play for which dance is more diffi¬ 
cult. Country Dance Lines (CDL) 
frequently reviews new albums 
from a dancer’s point of view. 

I recommend that DJs enter¬ 
ing this area learn a lew Country 
dances. There are a lot of dance 
videos available. You'll find a 
bunch of them listed in the Janu¬ 
ary issue of CDL , and the list is 
updated monthly. Another source 
is ’exas Dance Productions. Also, 
most C&W nightclubs offer dance 
lessons, usually free. 

Who knows — you could be 
the next Ten-Step dance master! 

f 

Dan Garcia edits Country Gazette, 
a newsletter for C&W dancers, and 
is the author of The Country & 
Western Dancers Survival Guide. 

He DJs Country & Western only 
and may be reached at (805)296- 
8646. 


BUILDING A BOOT 
SCOOTIN' LIBRARY 


By led Gurley 


Howdy, pardner! Let me invite you to put on your boots and saddle up your 
gear, because the Country Dance craze is sweeping the nation. Here in 
Texas, the music never left. In the northern part of the state, we have 
Country dance clubs (“< lowboys,” “Bil ty Bob’s”) asbig as tl iree football fields, 
packing in 3,000-plus on weeknights. From Bob Wills to Merle Haggard to 
Garth Brooks, the Two-Step remains the same. 

Building a C&W library is a little work, but if you have some basic music 
in your road case and a feel for the key dance steps, you wi 11 have the tools 
to begin the hoe-down. Visit the neon country dance halls in your area to 
hear what is being played, because the play lists at the dub will drive the 
requests at your mobile gig. 

The following is a listing, by category, of some basic dances, followed by 
a handful of songs for each category: 

1VVO-STEP — This is the basic C&W step that any 10-year-old in Texas 
knows. It is one step forward, another step forward, followed by one “scoot” 
back (1-2 1,1-2 1, etc.). 

Classic: “Big City” (Merle Haggard) 

Recurrent: “Forever & Ever Amen” (Randy Travis) 

Current: “1 Feel Lucky” (Mary' Chapin Carpenter) 

WALTZ—Just like Ballroom dancing, the Country waltz has a 1-2-3 beat, 
with a heavy emphasis on the first beat (1-2-3,1-2-3, etc.). Usually the big 
fans of Country waltzes are older, so it’s best to play the following: 

Classic: “Waltz Across Texas” (Ernest Tubb) 

Recurrent: “Can I Have This Dance” (Anne Murray),“Rose Colored 
Glasses” 

(John Conlee) 

SPECIALTY — Specialty dances are the key to packing the floor with the 
Wrangler jeans crowd. Again, each area will have its own favorite for the 
moment, but these are the basics: 

f otton-Eyed Joe .” Isaac Payton Sweat’s is the only acceptable version 
in Texas. The only recording i know of is the 45 on Belaire records from 
Houston. Side one has the “bullshit” version, side two, the modest version. 
DO NOT play the B.S. side with a conservative crowd. Also, put this on 
cassette. If you pride yourself in playing only CDs or records, swallow it; 
ifyou have 150-plus people stomping, kicking and screaming, the only thing 
that will stand the vibration of 300 boots is a cassette. 

Schottische. This little jewel is a polka, also by Isaac Payton Sweat. The 
dance step is somewhat difficult, but about half of the ‘ otton-Eyed Joe” 
crowd will stay on the floor for this traditional follower. 

Freezes. This is a local option area. Freezes are what the lonely dancers 
dance to in Texas. Currently, “Strokin’” (Clarence Carter), “Electric Slide” 
(Marcia Griffiths) and “Achy Breaky Heart” (Billy Ray Cyrus) are the 
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Country Music Consultant Ron Burt at work in the 
DJ booth at “ Cowboys . ” 


popular line dances. 

Sing-Alongs. “Friends In Low 
Places” (Garth Brooks) and “You Never 
Call Me By My Name” (David Allan 
Coe) always bring out the singer in 
cowpokes. 

TRANSITIONS — YouVe decided 


you’re ready to mix 

fa* mr 

in some Country. 
Here are some 
great transition 
songs: 

• Rock to Coun¬ 
try: “Don’t Rock 
the Jukebox” 
(Alan Jackson) 

•< Country to Rock: 
“Born to Boogie” 
(Hank Williams, 
Jr.)—great to end 
a Coun try set and 
move into a Rock 
or Dance set. 

• 50’s-Country to 
50's: "Lost In The 
50’s Tonight’ 
(Ronnie Milsap)— 

moving from or to Country, this 
works like a charm. 

BASIC LIBRARY — If I could only 
take 10' i )s to DJ around a (lount ry 
crowd with, these would he my top 
picks: 

Garth Brooks, Garth Brooks (“The 
Dance”) ; Brooks & Dunn, Brand 


New Man (three current top hits) ; 
David Allan Coe, Greatest Hits (“You 
Never Call Me. . .*) ; Patsy Cline, 
Greatest Hits (“Crazy”); Merle Hag¬ 
gard, His Greatest Hits (“Big City”); 
Ronnie Milsap, Greatest Hits, v. 2 
(“Lost In The 50’s Tonight”); Willie 
Nelson, Greatest Hits ; George Strait, 
Greatest Hits, r. 2 ; Randy Travis, 
Forever & Ever Amen ; Urban Cow¬ 


boy Soundtrack ; Hank Williams, Jr., 
Greatest Hits, v. 3 (“Bom To Boogie”) 
Plus, the handy cassette of “Cotton- 
Eyed Joe." : 'Hus can he replaced 
with whatever is currently hot. 


Having a working knowledge of 
C&W music is a must in Texas. With 
the recent surge in its popularity, 
however, Country’s growth is limit¬ 
less. The music crosses generations 
and is perfect for the vast age groups 
at weddings and company parties. 

So go ahead, pardner, and put some 
Country in your mix! 


Ted Gurley is owner/operator of 
The Sound Associates, Dallas , TX 


ATTENTION MOBILE DISC JOCKEYS!! 


Finally 


A Case Company That Understands Your Needs 
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CAPITALIZE ON 
COUNTRY 

- s Country music explodes across America, it brings 
opportunities to DJs everywhere. Yet these opportuni¬ 
ties are not always easily recognized, and, in some 
cases, they may involve initiative. 

At least that was our discovery here in Chicago. The 
floodgate of offers dii; n’t burst behind our enthusiasm for 
Country music, and the chance to play Country weddings 
really didn’t exist. Although the early resistance eased to 
some degree, Country jobs didn’t spring up immediately, so 
we decided to create jobs. Little did we know that we had 
entered a whole new world and started a whole new career. 

Early on, the local Country fans and authorities ea¬ 
gerly offered advice. They taught us that two distinct types 
of fans exist. The first group has caught Country fever. 
They love dressing like cowgirls and cowboys, and enjoy 
hoisting a few to the sound of Country music. They also 
seem to favor live entertainment. 

The other group is different. Country dancing means 
more to them than the clothes, the clubs and — in a way— 
Lie music. They search endlessly for the largest dance 
floor, and like a pack of hungry termites, they pray for a 


floor made of the finest hardwood. This group prefers 
dancing to original recordings, unaltered by tempo changes 
and not stuck between unknown, even un-danceable,band 
compositions. 

Recogni zi ng that, we went ri gh t after th e second group. 
We looked for a place with a huge wooden dance floor. The 
Willowbrook Ballroom rose to the top of our list. Sur¬ 
rounded by a forest preserve, this rustic outpost sits in a 
West Chicago suburb. For over 70 years, the biggest names 
in ballroom dancing appeared on its stage. In later years, 
touring rock acts raised the roof for dancers of all ages. 

In May, we started producing and promoting Country 
dances every other Friday at Willowbrook. We began as a 
low budget operation, so we relied on ingenuity, involving 
others in our promotions by offering a chance for visibility 
before an audience of serious Country fans. For example, 
to kick-off the dances, Old Milwaukee beer tagged all their 
local radio spots, urging people to attend “Boppin’ At The 
‘Brook.’’ We also tied-in with a local Western-wear outlet, 
a multi-store record chain and even a pizza restaurant. 


By John Galobich Jr. 


Each promoted our dances through advertising, in-store 
signs and discount coupon giveaways. To promote artists 
like Billy Ray Cyrus, Mercury Records Nashville spon¬ 
sored a $500 prize dance contest. 

Still, it was when the people arrived that our education 
really began. We soon learned that these folks had come to 





A MUST 


. i ■ 


). “The Rodeo Song 

(Gaye DDvne) Gin* L» and £ha*db*r 

2 “How’s Your Whole ...Family?" . 

[Dcugias Sisvwts and Edward Griogj. Pews Amery 
“Tii Winnc 4 The Paserairi* 

3. "The Dirty Pofca" . 

(Th* Dry Beta* BanC The Duty Po ti Bat* 

4 "Hustler’s Lament"... 

| Denis Fartey) Uincie Mionus 

5 “Beer Is Good For You". 

|C SfcYin SLflbr and 8% Ftngefil B y ftngm 

6 “Here Comes Fatty Claus" 

> Johnny UacRaet fludcipi ITin Gang 

7 "Ethel Pump" 

fFUAtfy GrogfttJl Gi-fy Lie and Showxwn 

8. "Wet Dreams" ..... 

;k p Aodota; Kip aoooei 

9. "The 1-95 Asshole'Song".. 

jf red ' Agjuv Cambell Ajgu-st Canted i The Sou Of The Ucrieni 

10. "Blow Me (You Hardly Even Know Me) 

{DoucLas Steretu arti Ejvrarc j«crq;i| Rid mfr Antony 
Ti i' Manno A Th# Pawnam 


Limited Supplies Available — Order Now 

$14 99 each plus $2,00 shipping and handling, (Money Orders. Visa or MasterCard only). 

D. J. Specialist Distribution 

P.O. Bo* 193, Framingham, MA 01701 Phone (508) 875-2431 or FAX (508) 875-5973 
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FOR MORE INFORMATION 
ON COUNTRY MUSIC & DANCE . . . 

PUBLICATIONS 

COUNTRY DANCE LINES. C&W dance news, comments, calendar of 
events, dance step descriptions and items of interest, Advertisers promote 
Western wear, dance videos and books, dance competitions and more. 76 
pgs. 12 issues, $18. DRAWER 139, WOODACRE, CA 94973-0139, 
(415)488-0154. 

THE DANCIN' COWBOY NEWSLETTER. C&W dance news, profiles, 
calendar of events. Includes TEXAS DANCE PRODUCTIONS' product 
catalog, featuring over 20 instructional videos, 10 how-to audio cassettes 
and the 'Texas Dance Party" CD. Newsletter & product catalog, 16 pgs. 

12 issues, $15. PO BOX 722346, HOUSTON. TX 77272, {1-800)87- 
DANCE. 

THE DANCE CORRAL. 12 issues, $12 ($18, Canada). Sample copies, 

$2. PO BOX 27, BERRIEN SPRINGS, Ml 14103, (616)473-3261. (Not 
reviewed) 


dance. 

I Inder fire, we learned which songs to play for a l ush 
Push, the Slappin’ Leather and a Scoot On demand, we 
dug up obscure cutouts, like Ronnie Milsap s “Earthquake” 
and Sylvia’s “Matador,” both popular line dances. We had 
to play “Cotton-Eyed Joe,” but not just any recording. In 
Chicago, the dancers insist upon Issac Payton Sweat's 
version, which is only available on a small Texas label. 

Country dancing has many local and regional differ¬ 
ences. Something very hot in Chicago may mean nothing 


BOOKS 

COUNTRY DANCE STEPS. This book is for DJs who don’t know the 
difference between a Two-step and a Drifter. It lists over 600 different 
songs and is divided by artist, title and dance step. Quarterly updates are 
available. $29.95 + s/h, (CA residents add 7.75% sales tax.) Distributed 
by COUNTRY CREATION. 6434 ROLLING WAY. CARMICHAEL, CA 
95608. 

CD/VIDEO 

CDX (Compact Disc Xpress). 1 wice monthly, CDX combines the latest 
single releases from all major record companies (except RCA and CURB) 
on one compact disc containing 10-20 selections. The service is $25 per 
month. Also available, the CD INDEX, computer software (IBM comp.) to 
organize the 600 song titles in the series, for $29.95 (includes s/h). PO 
BOX 125, NASHVILLE, TN. 37202, (615)321-0800. 

WOLFRAM VIDEO INC New releases include "Country Line Oance* and 
“Country Partner Dance." 1700 S. 60th STREET, WEST ALLIS, Wl 
53214,(1 -600)433-1652. 

Ed Note: The Nashville Network's m Ctub Dance" is s very informative end entertaining 
show. TNN s version of “American Bandstand ' Almost as entertain tig as the s/nm ate the 
advertisements fetituring M levels and varieties of Country dance music product 
instructional materials Check your local listings 

in your hometown, so become familiar with your local 
Country dance organizations. Their members are a great 
source of information. However, remain independent. If 
you align with one club, usually the others will stay away. 

Some Country DJs skirt the rock-n-roll world. We 
don't. Again, this is our cal 1. We stay away from the Eagles 
or any other Country Rock band. Certain rock records, 
however, will fit. I bis sounds like a contradict ion, but it's 
not. Used sparingly, rock becomes variety. Kenny Log- 
gins’ “Footloose" works well as a Slappin' Leather, and 



Original Hits By 
Original Artists 


IMPORTS 

MANY OF THE 
TRACKS ON THESE 
2 COMPACT DISCS 

ARE NOT AVAILABLE 

IN THE U.S. 



Stores: 

Wholesale Inquiries Welcomed 
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A MUST FOR MOBILE DJs 
DON’T GET CAUGHT WITHOUT THESE CDs 

$14.99 each plus $2.00 shipping and handling. (Money Orders, Visa or MasterCard only). 

Marketed by D. J* Specialist Distribution 

P.O. Box 193, Framingham, MA 01701 Phone (508) 875-2431 or FAX (508) 875-5973 
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INDOOR 

OUTDOOR 

EASY 

MOBILITY 


SECTIONS 
OF 10 FT LENGTHS 

assemble 

TO 100 FT, SPANS 


VARIETY 
OF TRUSSES 
PERMANENT 
OR PORTABLE 


UNIVERSAL 
ALUMINUM 
LIGHTING TRUSSES 
10 FT. IN LENGTH 


STRONG 

LIGHTWEIGHT 

ALUMINUM 

WELDED 

CONSTRUCTION 


10 FT 

SECTIONS 
AS LOW AS 
$0400 each 


ALL 10 FT LONG 


Universal Lighting Trusses 

Universal Manufacturing Co. 43900 Groesbeck Hwy. 

Clinton Twp., Ml 48036 (313) 463-2560 FAX #(313) 463-2964 
LIGHTWEIGHT • ALUMINUM • EASY TO ASSEMBLE • RUGGED STRENGTH 
FOR MORE INFORMATION CALL OR WRITE UNIVERSAL MFG. 


2075 UTICA AVE. DEPT. M, BROOKLYN N.V. I I2J4 OPEN MON..HII. IO:OOAM TO 5:50PM 7t8.2E2.S4A4 


WE’VE GOT IT ALL ! 

WE ACCEPT MAJOR CREDIT CARDS 




nNM 


OUR 
PRICES 
& SELECTION 
WILL KNOCK 
YOU OH 
TOLR FEEIH 


CALL 1 -800-824-0855 OR FAX US AT 718* 





^pECIAl KrICU 

NUMARK CD-6020 



Dual Transport CD Player 
* Boat Sync * Intergratc 
* Pitch Control 
* 1 Year Guarantee 


Reg. +499 


8UY1GET 
SECOND FOR $100 

Gemini 

MBJH) 

-10* Woofer 
■ 4X10 Horn 
■130 w RMS 

$199.95 


Gemini MB-365 (200w) . 259.95 
Gemini MB-415 (300W) 329 95 



Technics SL-1200 MKII. 399 95 

Lineartech 00-1700.199-95 

Gemini XL-BD10.89.95 

Gemini XI-D02Q.149.95 

Gemini XL-0D5QII.199.95 



SPECIAL! 

Gem i n i XL- 1 8 

Quartz Drive 
■ Direct T.T. 

■Gooseneck 
GNL-500 
Lamp Free 



289.95 


CEMiNi PMX-12 

2 Phono * 2 Line ■ Bass ■ Treble 

$ 99.95 

Ccnini PDM-J008 

19* Rack 8 Second Digital Sampler 
- Looping Pitch - 2 Phono 5 Line 
■ Assignable & Removable Fader 

$ 299.95 



Gemini PVX-85 



BS Watts Per Channel 

$139.95 

G emini P VX-125 

^^ —■—— — 



125 Watts 


nel 


AB International 200 

L 



Slimline * Rack Space 
75 Watts Par Channel 


AB Mem 


600A 



270 Watts Per Channel 


^ ^ A LL^OR. WR^TE FOR A FJR E E^ATALOG^ 


THIS AD I!! CALL (800! 824-0855 


“Strokin’,” by Clarence Carter, has its 
own Country line dance, plus it works 
as a Sleazy Slide. 

Next, we found that effects were 
not important. This may vary from 
area to area, but laser lights, etc. do not 
impress * Chicago’s serious Country 
dancers. Forget smoke and log ma¬ 
chines. We tried them and received 
complaints. Worse, we got snickers 
and insults. And please, take our ad¬ 
vice about confetti. Don’t shoot off your 
canons unless you can sweep up imme¬ 
diately. Serious dancers object to any¬ 
thing on their floor. 

Some of this may seem petty, hut 
it’s a judgment call. We discovered one 
thing early; we are a dance hall, not a 
lounge, and if you try to please the 
serious dancers, you will create a loyal 
audience. Currently, 500-700 people 
pack the 0000-square foot dance floor 
of the Willowbrook. 

We’re advancing to phase two, 
where we contact more Country dance 
clubs and offer them special packages, 
plus we’re expanding our teaching ti me 
and methods. Four projection video 
screens ring our dance floor, onto which 
two cameras throw our dance 
instructor’s image. When 500 people 
crowd in for lessons, everyone has a 
view of the instructors ~eet. Right now 
we’re inviting guest teachers, but soon 
we will offer special workshops and 
exhibitions. Lessons attract new fans, 
and if people learn these dances, the 
current enthusiasm for Country music 
will last much longer. However, many 
different versions of Country line 
dances hop from coast to coast, often 
1 osing something i n the interpretation. 
You and your instructors must stay on 
top of this situation. 

One last thought. Country danc¬ 
ing demands space. We find that 400 
people comfortably fill a 6000-square 
foot floor, about 100 people per 1500- 
square feet. Our next move is to a 
roller rink. We start this month, once 
a week, in a 15,000-square foot facility. 
Since this place has no liquor license, 
we can invite young people. 

I think we’ve just hit on a solid 
development area for Country dance. 

John GcUobick Jr. is owner of Wax 
Nostalgia DJs and Entertainment, 
Riverside, IL 
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The Stanton -Vestax PMC 690 

The PMC 690 mixer contains all the special 
effects needed to make your program stand out: 
2-second digital delay, 8-second digital looping 

sampler, Aural Exciter , 5-band 
El), transformer switching and 
assignable separate effects loop. 
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Designed for versatility, this 
19" rack mount mixer in¬ 
cludes: 6 line, 2 phono, mic 
input dual outputs, head¬ 
phone monitor and user 
replaceable crossfader. 

For more information 
on our complete line of 
professional mixers, call 
or write. 
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101 Sunnvside Boulevard 
Plain vie»i NT 11803 
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S eventeen years ago, a trucker and a Marine re¬ 
cruiter were discussing CB handles. The trucker 
happened to mention that the recruiter seemed to 
be a part-time Marine, part-time police officer and, 
because he was away from his family so much, a part- 
time daddy. The rest, as they say, is history. 

Alias Stosh Malinowski, Owner/Operator of Part 
Time Enterprises, Part -Time Daddy’s" DJ origins 
date back to his days in the Marine Corps. During his 
tour, he ran a part-time mobile disc jockey business, 
playing in Europe, the Philippines and Japan. He 
made good use of a crate of record albums, a small 
crate of 45’s and a handful of tapes. 

“I thought, at the time, I had every selection in 
the world,” he says. “I can remember playing with 
two house speakers and an AM/FM receiver used as a 
mixer.” 

Now retired from the Corps and residing in 
Jacksonville, NO, Malinowski averages 150 to 200- 
plus bookings a year, charging $250-$300 per four- 
hour gig. Business is so good that he has had to 


Bart 'dimt 



©abtrp 



Part Time Daddy takes a request from Uncle 


subcontract other DJs to cover some events. 

Only in the past two years has he switched from the 
vinyl records of his early days to compact discs, special¬ 
izing in Country and Oldies, the latter referring to music 
of the 50 s and 60's that he considers his era. “ I believe 
it’s time to wake people up to the fact that Oldies are not 
just something of the past, but a living musical force 
today,” he says. His shows, however, are also versatile, 
providing ethnic/theme music on request. 

His services are extremely participatory. “Being a 
mobile disc jockey means that every day is a party," he 
declares. He enjoys dressing in all sorts of costumes and 
in playing characters, such as Santa Claus or a hlarney- 


BY JEANNE NAGLE 


spewing leprechaun for St. Patrick s Day events. 

Malinowski is also listed as Marketing and Sales 
Director of Part Time Enterprises, and it shows. He has 
increased his visibility of late, including the production 
of television commercials run nationally on INN and 
Pox television, in addition to local affiliates. In the first 
two months that the commercials aired, Malinowski 
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says he received 387 phone calls 
for his services. The ads have 
helped him to expand his playing 
area from Eastern North Carolina 
to the western part of the state, 
as well as Virginia, West Virginia 
and Eastern Tennessee. 

He is a firm believer in the 
power of television. “No lies, you 
could go a long way in this 
business with the right commer¬ 
cial. But I stress that you budget 
yourself, and don't get taken in by 
someone who just wants to put 
you on any station that will take 
the services, not thinking about 
you, your budget or your career. 

It can destroy your business and 
name.” 

The image he projects in 
these televised promotions is the 
same as is declared in his letter¬ 
head; ' l he All-American Mobile 
Disc Jockey." To this end, 
Malinowski had contacted the 
Bush administration and offered 
his sendees. Bush’s election 
defeat has not dampened 
Malinowski’s resolve, and he stills 
hopes to become the first DJ to 
play the White House. 

In addition to his entertain¬ 
ment work, Malinowski has also 
headed back to school full-time. 
His goal is to become a music 
therapist and work with physi¬ 
cally and mentally challenged 
children, teaching music appre¬ 
ciation. 

Other future plans include 
some day settling and working in 
the hills of Kentucky, Virginia or 
Tennessee. “People who have 
known me over the years know I 
love bib-overalls, love to hunt and 
have been known to pull a cork 
now and then.” Hence the “Part- 
Time Daddy” logo. “That’s me in 
the picture,” Malinowski says, 
“the Pennsylvania hillbilly going 
back to the mountains.” 

He envisions eventually 
hooking up with a radio station 
based in the hills. “Big or small, 
it doesn’t matter. I just want to 
be happy.” 



Gup Gasciogne, 
of Denvifle 
Township, NJ, has 
been a 

professional DJ 
for 10 years. 
Known as “The 
Golden Gup ", he 
specializes in 
spinning oldies, 
but there's an 
interesting twist to 
his act. A couple 
of years ago he 
added a live 
drummer to 
accompany him 

at his gigs. He also operates a jukebox rental business that he calls “The Duke 
Of Jukes. ” Here are some of the finer points of our recent interview with Gup. 

How did “The Golden Gup” get started in the DJ business? 

When I graduated from college in 1975,1 had an acquaintance who owned a bar 
and I talked him into having an Oldies night. I was pulling in about $50 a night. 
In 1979,1 left my day job (selling cars) and started knocking on doors for more 
DJ work. I eventually had myself booked five nights a week at different bars. 
This kept me busy for about ten years. 

You now have a live drummer that you bring along on your gigs. How 
did this come about? 

When disco was big, my Oldies act was a breath of fresh air. Now Oldies DJs 
are common, so I decided to change my mobile act two years ago by adding a live 
drummer. I am really excited about this aspect of my act. 1 can put my act up 
against anything and we’ll out-dance them every time. I offer the definitive 
music that people 
have grown to ex¬ 
pect plus tl le exci te- 
ment and “dance- 
ability” of the live 

drums. It’s the best of both worlds. I consider it a “live” show, and no one can 
touch it. 

How would you rate your act compared to that of the competition in 
your area? 

I do dance contests, trivia, “Name 'I hat Tune” and that sort of thing. My 
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strength is the depth of my music, how 
I work the mic and, of course, my new 
sound, and that’s what I’m really ex¬ 
cited about. 

How did the you decide to get into 
the business of renting jukeboxes 
to clients instead of hiring addi¬ 
tional DJs? 

1 bought my first jukebox about eight 
years ago. I’d come home from a gig at 

2 or 3 o’clock in the morning, dead- 
tired, and relax before going to bed by 
puttingon the jukebox. Then I thought 
to myself, “Why the hell can’t I get 
i hese thi ngs out?” That’s how I started 
“The Duke Of Jukes-We Deliver, You 
Dance.” I became a jukebox fanatic. 
Now I own 40 jukes, including a new 
CD jukebox. My record libr ary con¬ 
tains over 30,000 45 rpm titles. 

1 raised my rates when 1 added the 
drummer, and some o 'my clients were 
offended. Now, if they can’t pay the 
rate or don’t want the drummer, they 
can rent a jukebox. It’s not the same 
thing as a live D J. but at least it lets me 
cover the entire price spectrum. Since 
my DJ rate now starts at $750 a gig, 
and since I m usually booked for the 
date they want anyway, I suggest that 
they rent a jukebox, if it’s an informal 
party. So it was a natural avenue for 
me to set this up. 

Jukebox rentals start as low as 
$ 175 for a night. The standard juke- 
box holds 160 selections, and I custom- 
program up to 20 songs for each client. 
The CD juke is a different ball of wax 
because it can hold 1500 selections, so 
I don't have to interchange music as 
much. It’s still a little early to tell how 
the CD jukebox is going to work out. 

It would seem that renting juke¬ 
boxes would cut into the Mobile 
l)J business, not to mention your 
own DJ business. How do feel 
about that? 

There is no question in my mind that 
I am cutting into the business of the 
$250-a-gig, part-time DJ. By renting 
a jukebox, you don’t have the MC 
aspect of a DJ, but a lot of people just 
want the music anyway. I’m selling it 
differently. I tell people they are not 
getting the host or the entertainment 
but they are getting something fun to 
look at. The people get to push the 


buttons and pick their own songs, and 
it is an alternative to spending more 
money. It is low-end entertainment, 
and for the informal gathering, it is a 
perfect alternative. 

Do you find it a problem finding 
enough vinyl to stock 40 juke¬ 
boxes? 

Not at all. I spent about $5000 last 
year on records. I buy many of them 
from a record dealer in New Jersey, 
but I also get lots of people who just 
give me their old 45 collections. I also 
buy music from a one-stop in Pitts¬ 
burgh. 

What are your thoughts on the 
direction of the Mobile Disc 
Jockey industry? 

I would say, to the credit of the profes¬ 
sion, that it has gotten much better in 
the last 3-5 years. It’s a lot more 
competitive, and I seldom see what I 
used to see when I peek into banquet 
h alls. If you look in the Yellow Pages, 
there’s a full page oi advertisements 
for DJs, whereas a few years ago DJs 
didn't even have their own column. I 
would say that ) Js handle 60% of the 
weddings in this area. A number of 
years ago it was strictly bands. 

Where do you advertise and how 
do you get referrals? 

When I was just starting out, I got a 
real shot in the arm by getting a free 
ride on Scott Shannon’s Z-100 radio 
show in New York City. Then it was 
word of mouth. 1 just stai ted adveitis- 
ing in the Yellow Pages. 

How did you meet Scott Shan¬ 
non? 

A guy I set up in the business sug¬ 
gested we show up at the radio station 
at 4:30 AM, when Scott Shannon was 
known to arrive. I had an old Oldsmo- 



bile with a working jukebox in the 
trunk. We also brought my "Golden 
Gup" van, in addition to another open 
truck with a jukebox in it. We parked 
at the entrance to the station parking 
lot, 1 fired up a portable generator and 
had the jukeboxes blaring away. When 
Scott Shannon drove up, he asked 
what we were selling and invited us in. 
One thing led to another and Shannon 
eventually had a contest called “The 
Jukebox From Hell.” I supplied the 
jukebox for a giveaway and for almost 
a year Shannon gave me a plug at the 
end of his show each day. That was a 
terrific connection. 

A problem for many mobile opera¬ 
tors is deciding how to market 
their business. How do you ap¬ 
proach that subject? 

I know that improving how I market 
my business is something that I’ve got 
to do. But I think that a lot of guys get 
wrapped up in certain aspects of mar¬ 
keting that don’t make a 1 ot of sense to 
me or aren’t worthy of pursuit. I see 
these guys get caught up in promoting 
how much equipment they have and 
how good it is. As long as your sound 
is good, your equipment is clean and 
doesn't look shoddy, that’s good enough 
for me. One thing that I do think is 
important is charity work. I do a lot of 
that. It’s gratifying and gives you tre¬ 
mendous visibility and recognition. 
But I do think that there are areas 
where I should improve my market¬ 
ing. I’ve been considering haring a 
video presentation produced and com¬ 
ing up with a more effective logo and 
company name. 

Do you have any words of wisdom 
or comments on the industry? 

Youhave to be professional. Find some¬ 
thing that you like and that you do 
well and do it better than anyone else. 

I pride myself on being one of the only 
guys around that can play the older 
music. I keep my act very simple. I 
don’t carry around lights, I don’t use 
props. I’ve got the most comprehen¬ 
sive oldies library on the road. Every¬ 
one else was doing Disco and Top-40.1 
said screw that, let me do something 
that I truly love. Stick with what you 
do best. That's the kev to my success. | 

•r 
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GOOD TO TH 
LAST DROP! 


Submitted by Rob Clark, Rob Clark 
Productions, Peabody, MA 


I was doing a double on a Satur¬ 
day in April: noon to five in 
Danvers, MA and six to mid¬ 
night in Boston. Since 1 could 
not break down, travel and set 
up in an hour, I set up the 
Boston job in the morning and 
hired a DJ who had been re¬ 
ferred to me to assist in the 
afternoon, using his equipment. 

On the way to Boston in the 
morning, my completely full 
king-size coffee mug tipped and 
spilled all over the seat, dousing 
a crate of wires and jacks and 


part of my tuxedo. Smelling like 
Juan Valdez, I arrived at the 
function hall where I waited an 
hour before finding someone who 
could open the room for me. As I 
was drying off the lights and wires, 
the function manager kept coming 
into the room saying, “It smells like 
stale coffee in here." 

Before driving back to Danvers, 
I refilled my coffee mug at a local 
store, being very careful this time 
not to spill it. Arriving at that 
function hall, wheeling in my 
crates of records through the 


kitchen, I hit a bump and all four 
crates flipped over and poured out 
onto the floor, covering my other¬ 
wise well-kept records with grease, 
lettuce, raw chicken and a whole 
host of other delightful substances. 
After picking up the records and 
finally putting them back in some 
semblance of order, I found that 
the disc jockey 1 had hired was 
late. I kept an eye out for him, but 
began to panic as guests started 
filing into the room. 

When the bride and groom 
were ready to be introduced, the 
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ST-17A 

(Slide-Type) 

17 ipDJ Case 
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The case 
when dosed is a 
compact 61” long, 15" 
high and 18" deep and weighs a 
mere 64 lbs. The top section slides 
back for access to all components and a 
removable front panel protects the electronics 
for transporting* 
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DJ had still not arrived. I was 
ready to do the introductions 
without a sound system when he 
finally showed up, 45 minutes 
late. I delayed the introductions 
for another ten minutes while we 
set up the equipment. We did not 
have time to do any sound checks 
or review the track on the CD the 
couple had brought for their first 
dance. Had we checked the sound 
beforehand, we would have found 
that one speaker (in a system 
running stereo) was not plugged 
in and one CD player was not 
properly plugged in to the mixer, 
which, of course, caused a loud 
gunshot type ‘‘POP” when we 
corrected it. 

Alter announcing the bride 
and groom, they were ready for 
their first dance. I invited them to 
the dance lloor, pressed track 
number 8 and pressed “play,” only 
to feel my heart race as I discov¬ 
ered that there was a narrative 
introduction to the song that 
lasted almost a full minute! Talk 


about awkward! The bride and 
groom just stood there, holding 
each other in a dance pose, 
looking at me like I had three 
heads. Thankfully, the rest of the 
reception went pretty wel 1. 

T had to leave early to go to 
the other function. I packed up 
my records and, in my haste 
pulling out onto the highway, the 
record crates tipped over and 
dumped out inside my van. As I 
pulled off the road, I was re¬ 
minded of the second king-size 
mug ot coffee that I had never 
finished. This one dumped all 
over the front seat, my notes on 
the introductions for the evening 
wedding and a clean tux shirt. 

As I opened up the back to adjust 
the record crates, a couple dozen 
records spilled out onto the 
highway, five or six of them 
falling out of the sleeves and 
rolling into the passing lane. 
Three of them were ruined. 

When I got to the function 
hall, I unloaded my records, 


wheeled them onto the elevator, 
leaned over to push the button 
and watched in dazed disbelief as 
all four crates tipped over and 
emptied out inside of the elevator. 
(For those keeping score, that was 
the third time that day.) 

To top things off, the wiring 
in the building was so old that 
every time 1 turned on the micro¬ 
phone you could hear a nearby 
radio station play through the 
system. After the introductions, I 
cut the music, gave the micro¬ 
phone to the best man for the 
toast and cringed as “50 Ways To 
Leave Your Lover” played in the 
background. 

At the end of the night, when 
packing up, I realized that one of 
the guests, while looking through 
my music, had stolen one of my 
CDs. 

Fortunately, neither client 
ever realized that I was stressed 
to the max. Both couples were 
actually very pleased, and I was 


very glad to be going home. 


f 




A LIMITED NUMBER OF “SHELF COPIES*” OF 
SPINNIN’ 2000 ARE NOW AVAILABLE AT $14.95 
(PLUS $3 P/H - NEW YORK RESIDENTS ADD $1.26 
STATE SALES TAX). GET YOURS TODAY! 

SEND CHECK, MONEY ORDER OR VISA/MC 
NUMBER AND EXPIRATION DATE, ALONG WITH 
YOUR NAME AND MAILING ADDRESS, TO: 

SPINNIN’ 2000 
P.O. BOX 5 

EAST ROCHESTER, NY, 14445 

THE REFERENCE BOOK NO DJ SHOULD BE WITHOUT! 


THE ULTIMAte guide 

TO FUN ft PROFIT 
ASA \\ 

MOBILE DISC JOCKEY 

_ k \ 

N X N>~ 


se mm 



Robert fl. Lindquist S' Dennis V, Hampton 

‘These shelf copies have been used for 
display at DJ Shows or by retail stores 
and may have slight signs of wear. Fresh 
copies available for: $27.95Paperback, 
and $29.95 Hardcover, +$3 S/H and 
tax, where applicable. 
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HIT ME! 


ROBOTIC BOXING is taking the enter¬ 
tainment industry by storm! America’s 
leading DJs are buying multiple sets of 
robot boxers. Why? Because it’s a great 
form of entertainment. It’s safe, it's fun, 
i and best of all - it’s exclusive. Each set 

* of robots comes with a protected territory, 

* so you have NO COMPETITION! 
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For more information, 
call KEITH NAM AN NY 

at 

WORLD ROBOTIC 
BOXING ASSOCIATION 

(7121 774-2577 



GET ME WET! 

Hot fun in the summertime.. .or anytime! 
Another DJ favorite. Fully self-contained 
unit showers your celebrity with THREE 
GALLONS OF WATER IN THREE SEC¬ 
ONDS! Comes with golf, darts and bas¬ 
ketball activators. Use indoors or out. 
HOT, HOT, HOT! 


Don’t forget to ask about 
our complete line of 
Alternative Entertainment 
Promotional Products: 


‘CELEBRITY BIG TIME BOXING 
‘THE CASH FLOW GAME SHOW 
‘GOLF-A-GO-GO 
‘SAMURAI SURFBOARD 
‘BULLS-EYE BUNKERS 
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PERFORMING 



Village People? No, It's Cowboy “EK", Calamity Jane 
", Peg", Indian Princess “Tina" 8 Indian Chief “Anthony" 


T his past summer,our organiza¬ 
tion performed at a two-day 
corporate picnic with a Country 
theme, attended by over 10,000 people. 
When dealing with a group this large, 
a lot of planning has to take place. To 
be honest, Country is not our forte, so 
there was an additional amount of 
preparation that had to go into this 
event. 

The first thing we decided was 
that the DJs were going to be the 
center of the musical entertainment, 
regardless of any other performance 
features. Our DJ/J > arty Hosts would 
have to be in separate entertainment 
areas in order to handle the crowds; 
one under a tent with a very large 
outdoor system and the other with a 
smaller system in a completely differ¬ 
ent area. 

A third location featured Country 
karaoke. As this w as goi ng to be a very 
hot item, we used one of our key DJs, 


entertainer Peg Mans¬ 
field, in this area. Peg 
appeared as Calamity 
Jane to host the special 
Country karaoke sing- 
along. Attired in a 
multi -colored outfit, she 
also posed for Polaroid 
pictures with many of 
the guests. (Of course, 
we charge for the pic¬ 
tures, too!) 

Keeping with the 
theme, all of our per¬ 
sonnel were dressed as 
cowboys or cowgirls, 
Indians, gunfighters, 
dance hall girls and 
mule skinners. Those 
who were not perform¬ 
ing were mingling with 
the guests, handing out 
wooden nickels and other Western 
memorabilia. These items are great 
crowd-pleasers, and they sure add to 
your bottom line. 

We also went to our prop makers 
for wagons, wagon wheels, cacti, hay¬ 
stacks, barrels, assorted farm tools... 
even an outhouse, although not for 
actual use. We built false fronts to 
some of the existing buildings to cre¬ 
ate a small Western town, into which 
rode Dr. Pillz’s medicine show, com¬ 
plete with a display of old-time medi¬ 
cines, including “Dr. Pillz’s 100% Guar¬ 
anteed Snake Oil Treatment.” 

In addition to our DJs, Ehvood 
Bunn & The Country Jubilee enter¬ 
tained on stage. This six-piece Coun¬ 
try band brought the live entertain¬ 
ment aspect into play and added an 
extra air of reality. Along with Elwood 
and his group came the Fiddlestick 
( loggers, who performed and taught 
various Country dances. It was amaz¬ 


ing to see 1500-2000 people doing the 
“Cotton-Eyed Joe.” Throughout the 
live performances, our DJ was inter¬ 
mingling various bits of Country trivia, 
introducing the performers and gen¬ 
erally working the crowd. 

The last act to grace the main 
stage area was our authenticity ace- 
in-the-ho!e. Barbara Autry, the step¬ 
sister of Cowboy legend Gene Autry, 
and her daughter performed, billed as 
“The World’s Greatest Trick Rope Art¬ 
ists.” You can imagine the thrill and 
excitement they brought to the thou¬ 
sands of people participating in a real 
live Western, some of whom had never 
even been near a horse before! 

The entire time that the main 
stage was in use, the other areas were 
packed as well. Karaoke was continu¬ 
ous, and the other DJ area was keep¬ 
ing the beat on the move. About 75% 
of the latter’s music was Country too, 
but we mixed many standards and 
Oldies into the party. Line dances, 
like the “Electric Slide," always work. 

The magnitude of organizing this 
type of event requires years of experi¬ 
ence, as well as hundreds of contacts. 
Still, anyone can create a similar theme 
party on a smaller scale, if you take it 
one step at a time. Know what your 
clients want, what their budget is and 
get them to commit to that budget. 
Most importantly, don’t take any short¬ 
cuts. Create the best possible party 
that you can, because your name is on 

it! * 

John Rozz is owner of Sound 
Spectrum Entertainment, 169 North 
Plain Industrial Road, Wallingford, CT, 
06492. He is available for training, 
consultation and workshops, phone 
(203) 265 9796 or fax (203) 265 1163 
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KARAOKE Q&A 
PARTI 



The 1992 holiday season was a banner 
year for many MDJs, especially those who 
took the plunge and began offering karaoke 
sing-along for their clients. Mobiles are con¬ 
tinuing to find that including karaoke as 
part oft heir show makes them a more attrac¬ 
tive entertainment entity with a leg up on 
their competition. For many who decided to 
purchase equipment, or rent a karaoke player 
and library, this past holiday season was 
the first on-the-road experience with mobile 
karaoke. DJs for whom holiday parties had 
become second nature suddenly found them¬ 
selves learning new equipment and. trying to 
find the best way to make it part of their 
presentations. Here are some of the most 
asked questions about mobile karaoke, along 
with responses from five seasoned karaoke 
professionals: Dennis Kushka of Starr 
Karaoke, Greg Powers of Greg Powers En¬ 
tertainment, Steve Wozniak of Sound In¬ 
vestments, Ross Gates of Karaoke Sing-Along 
and Larry Bridges of Singing Source, Inc. 

What’s the best way to work karaoke 
into a typical D J music show? 

When performing karaoke at any func¬ 
tion, keep in mind that people came expect¬ 
ing to dance. Don’t overdo it just because 
you spent good money on a sing-along sys¬ 
tem. Give them short, fun sets of karaoke 
and then jump back into dancing. This will 
keep (almost) everyone happy. They will 
leave wanting more, as opposed to being 
totally burned out on karaoke. - Powers 

Generally, if you’re using karaoke to 
compliment your regular DJ show, limit 
singing to three songs at a time, inter- 


LOOK IW FURTHER 
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DIGITAL SAMPLING 
PROCESSOR 
MODEL NO. KLS-301 



INPUT 150mV/47k ohm 

OUTPUT 1v Odb 

MONITOR 16mV/160 ohms 

SAMPLER CIRCUIT 
TYPE: DIGITAL 

SAMPLING TIME: 8 SECONDS 
P.C.T.: 6-10 SECONDS 




KLS ELECTRONICS 

27501 Schoolcraft Rd., 

Livonia, Ml 48150 
Tel.: (313) 425-6620 
Fax: (313) 425-2103 


Mobile Beat 


41 










































spersed with 30 minutes of dancing. - Wozniak 

How can I increase participation from the crowd? 

The most important thing is to explain, right from the 
start, what karaoke is and how the audience can get 
involved. Be specific. Ifyou areusingCD+GorLaserDiscs, 
explain how the monitor will display the lyrics and prompt 
them when to sing. Show them how to hold the mic three 
to six inches from thei r mouths and encourage them to sing 
into it. Timid singers tend to sing over the mic, which 
makes it tough to get a proper balance of voice and music 
and increases the possibilities of feedback. The better the 
audience understands what karaoke is, the more comfort¬ 
able they will be to participate. - Kushka 

A cordless mic is a must. When you take the mic down 
into the crowd or right to their tables, a little prompting 
from that position is hard to resist, even if the person starts 
singing with the chorus or as half of a duet. It also allows 
you to move rapid ly with the mic to find that ice-breaker. 
- Gates 

Start the night out with you demonstrating a song, not 
a stow ballad but something light and up-tempo. Select 
something that is easy to sing and the audience will be 
quicker to step up to the stage. Even if you like to sing and 
you are a good singer, remember -- karaoke is for the 
audience, - Powers 

During dinner, promote karaoke by letting guests 
know that there will be “live entertainment” following 
dinner and speeches. Also, there’s safety in numbers. 
Encourage group singing to make people more comfort¬ 
able. Start out with fun, novelty songs so that no one is 
placing too much importance on individual vocal talents. 
Get the guests into the mood by using props. Before 
singing, we outfit the group with air guitars, air saxo¬ 
phones. Hawaiian leis and sunglasses to enhance the fun 
of karaoke. - Wozniak 


How can I keep guests from mistreating my equip¬ 
ment? 

Again, the better you explain what karaoke is and how 
it’s done, the less chance you will run into any problems. 
Some karaoke participants do get a little carried away from 
time to time, and if you don’t get them under control, they 
can damage equipment. Whenever you have a guest who 
insists on banging on the mic or swinging it around by the 
cord, you will need to interrupt his/her performance and 
get on to the next. I suggest that the DJ or KJ always carry 
a wireless mic. If a performer starts getting out of hand, 
simply fade down the karaoke player and get on your 
wireless, encouraging a round of applause while getting 
the performer oJ! the stage. W \ ten they realize their mic is 
off, and the applause is for them, people will normally take 
their bow. - Kushka 

HAVE A QUESTION FOR A FUTURE KARAOKE Q & A? 
SEND IT BY FAX OR MAIL TODAY! 


Losing your voice after a night of Karaoke singing? 

There are several things you can do to help protect and care 
for your voice. 

Warm up before singing. Try humming with your mouth 
open inside and the lips touching, relaxing the tongue on the 
floor of the mouth. Starting at a comfortable place in your 
range, sing the vowel sounds “Ah,” "Oh" and "Ee," descend¬ 
ing stepwise until you feel warmed up. 

If you’re suffering from drainage, or a “frog” in your 
throat, don’t clear your throat. Excessive mucous is a sign of 
irritation, and the clearing action irritates the vocal chords 
further, creating more mucous. Try swallowing first; if 
absolutely necessary, clear your voice lightly, and not too 
often. Some people cough to clear the voice, which is a 
shock to your vocal cords. Avoid this method of clearing. 

Warm steam is one of the best things for an irritated 
singing voice. It adds moisture to the vocal chords, which 
liquids cannot properly do. Steam also helps thin the 
mucous surrounding the chords. - Bridges 'V 



So maybe you've never submitted your resume for 
consideration as a Mobile Beat Profile . Maybe you 
think your DJ/KJ service is pretty much the same as 
everyone else's. But how about the rest of your life? 

Many mobile DJs and KJs hold down unique and inter¬ 
esting full or part-time jobs that have nothing to do with 
their role as a DJ/KJ. What you do when you're not 
entertaining could qualify you for a Mobile Beat ProFile 
ProFiles is looking for more of you with conflicting/ or 
just plain odd/ "other lives." 

If you think you qualify, a paragraph or two will do. 
The future article will include all selected applicants, but 
please, no B.S. Information will be verified. 

Send your materials to Mobile Beat Magazine, PO Box 
309, East Rochester, NY, 14445 or FAX (716) 385-3637. 
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DISCOUNT 


56-PAGE CATALOG 
. AVAILABLE . 


•30 Days Trial Exchange 
>30 Days Price Protection 


MOST ORDERS SHIPPED 
SAME DAY_ 



Technics 


DN2000 F 
Dual CD Player 

Instant Start Pitch 
Control, Cueing, 
Speed control & More. 


list $1250 “Call For Your Cosl 


SL-1200MK-2 
Turntables 

Ttie Industry Standard 
Also, Ask about the 
backSLI200-MK-3s 



List S585 ” Your Cost $399." 


DUAL 

CASSETTE 

‘Pitch conM 
'Music Search 
'Dolby 8, C. HX Pro 



List S260 ® Call For Your Cost 



PDM-100B 

Sampling 

Mixer 

3-Second Digital sam¬ 
pler built-in. 




List $385.® Call For Your Cosl 


PG-100 
CD Player 

♦Low cost 

*High Quality 

• 

CD + Graphics 

Karaoke 

PlayerS 

Players and CD's in 
stock for last de ivery 



DJ-7600 Pro DJ 
Mixer 

Loaded with features 
for the club and 
serious mobile DJ. 

WIRELESS 

SYSTEMS 




List S1499,® Call For Your Cost 


MX-300 
Sampling DJ 
Mixer 

Quality sampling 2* 
year warranty. 



Lisl $750.00 Call For Your Cost 




SAMSON 


BecIroTtoce 



List SI BO.® Call For Your Cost 

KARAOKE 



Hard held, Lavalier or Headset 





JVC 



HARDWARE 

Rack Shelves 

Fans. Rack Rails r 

Comers, Hands, 
latches and more.... 

All in our Free Catalog #U-2, Rack shelf is pictured 


DJ CASES 

Rack mount alt your 
pro gear. Several 
models available, 

B ack or Gray . 


ACCESSORIES 



Cueing 
Headphones, 
Littlites & More. 
Same day shipping! 




BecfroVoice 


craujn 


AMPLIFIERS 








SPEAKERS 


Community IV ' L 


FURMAN 



Cerwin-Vega 


T 



RAMSA 


BecfroTfoice’ 





Roboscan-218 

Intelligent 

Lights 

Youve read the book, 
now see our video. 



34-minute lighting video $14.95 


JEWEL 

One of the most 
popular lighting 
effects in the 
world! 



List $199“ Call For Our Low Price 


PL-8 Power Conditioner. Rack 
mount AiC line filter with lights and 8 outlets. 

DIAMOND 

NEW Brighter 
version of the 
popular Jewel 
In-Stock. 

List 5269." Cat! For Our Low Price 




tf 


"=1 


■ 


FOG MACHINES FOG JUICE 

EZ»1000, F-100. FI 50. & F300 Quarts, Liteis, & Galons in both 

In-slodc at discount pices Sorted and Unscented 



ROBO MOBILE!! 

4 RofcoColof pre-mounted in a 
travel case, Chec-utoul! 


gPD 

1993 LIGHTING 
EFFECTS VIDEO 

Ort r 60 effects plus All about 
Lighting' Only S14.95, 






CONTROLLERS 

NSI. American DJ.LSS + more. 
Starting at only $99 00 


Rope Lights 

Large selection of rope lights, 
oontiolleis and accessories 


Dual CD System 

Complete with 2-Technics CD 
Players, Crown Amp, 
Gemini DJ Mixer, Cerwin-Vega 

Speakers & Case. $1699. 


5 


{.•mini 




oo 


New DIGITAL 
SAMPLER.Xall 


sTaxTon | 


Same day shipping on all popu¬ 
lar cartridges and needles Save 



ORDER TOLL FREE 

1 - 800 - 945-9300 

OR CALL 714*530-6760 • FAX 714-530-8046 
CALL FOR YOUR FREE CATALOG 

MON-FRI8AM-7PM, SAT 9AM-5PM 

(Pacific Time* 



PRO SOUND 

In So. California, Visit our 

& STAGE 

SUPERSTORE 

LIGHTING 

13110 Magnolia St. 

Garden Grove, CA 92644 

) Our 17th year! 

(Close to Disneyland) 


. 














































































































MOBILE BEAT is pleased to 
announce the appointment of 
Blaine S. Greenfield as its 
Contributing Editor for the 
marketing section. Greenfield, 
who has enthralled audiences 
with his dynamic presentations 
at the last two East Coast DJ 
Forums, is a Senior Associate 
Professor in the Department of 
Business at Bucks County 
Community College in 
Pennsylania and head of his 
own consulting firm in New 
Jersey. 




i f you have attended one of my 
marketing seminars, you 
know how firmly I believe that 
effectively selling yourself and 
your service is the key to success. I 
am not a DJ. I am a marketing 
consultant. My job is to help 
business owners expand and grow. 
The problems you as a mobile DJ 
service owner encounter are much 
like those of other business people. 
In my seminars I have had the 
opportunity to talk with many DJs 
and get a feel for the problems 
they share. I am very pleased to 
have this oppori unity to carry on 
my discussions via Mobile Beat, 
and look forward to reading and 
answering your questions. (See 
end of column for an exclusive 
offer open only to subscribers of 
this publication.) 

How can I get paid more 
money for my services? 

John Riddle, At Your Service 

Entertainment 

Santa Monica, CA 

Simple - OFFER MORE. If 
you provide DJ services similar to 
what might be offered by your 
competitors, you can’t expect to be 
paid more than they get. But why 
be like vour competitors? I often 
tell clients to do things to make 
themselves different from their 


competition. For example, if the 
Two-step is a popular dance in your 
area, offer to teach this dance at, or 
prior to, your parties. You will be 
justified in charging a higher rate 
because you are offering more, e.g., 
dance instruction. 

At the party, have some dancers 
on hand who will get the other 
party-goers involved in the festivi¬ 
ties. If you are the only one there, 
then you are somewhat limited as to 
what you can charge, but if you 
bring along some dancers, you can 
often charge substantially more . 
This arrangement often makes for a 
much livelier party. Give it a shot. I 
think you’ll be pleased with the 
results. 

Another idea: Provide give¬ 
aways, such as hats, sunglasses, etc. 
< more about these suggestions in a 
future issue). Many DJs already do 
this, but on a very limited basis. If I 
were you, I would be giving away 
lots of these items throughout the 
entire evening, and when you do, 
don’t forget the obvious — HAVE 
YOUR NAME AND NUMBER ON 
EVERYTHING YOU DISTRIB¬ 
UTE! 

I enjoyed your seminar at the 
East Coast DJ Forum and 
would be interested in your 
consultation services. 

Paul Lis, Creative Sounds 


West Hartford, Ct. 

Thanks for the kind words. If 
you are just getting your business 
off the ground, I doubt that you 
can afford my services. Besides, 
I'd rather you spend your money 
on things other than hiring me as 
a consultant. 

So where can you go for help? 
An excellent source for any DJ is 
a Small Business Development 
Center. These are usually located 
at community or four-year 
colleges and offer free individual 
counseling with a volunteer 
consultant. They can provide 
answers to not only marketing 
questions, but also questions on 
management, accounting, and 
business law. Most centers offer a 
wide range of inexpensive semi¬ 
nars on subjects like “Choosing 
the Right Advertising Media,” 
“Presentation Skills’' and “Desk¬ 
top Publishing.” To find the 
center nearest you, first try the 
white pages of your telephone 
directory under Small Business 
Development Centers. If there is 
no listing there, call your district 
Small Business Administration 
office, w'hich you’ll find listed in 
the government pages, or drop 
me a note at the address at the 
end of this column. 
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1000 BUSINESS ENVELOPES 

PRINTED BLACK OR BLUE INK 
$39 * + SHIPPING 
PRINTED 2 COLOR INK 

$59” + SHIPPING 


1000 BUSINESS CARDS - PRINTED 2 COLOR INK - $25.00 
BANNERS • MAGNETIC SIGNS • MAGNETIC BUSINESS CARDS 
VOLUME PHOTO COPIES • AS LOW AS 2112 $ ea. 

"BLANK" AUDIO CASSETTES, ,42f ea. 

"BLANK" VIDEO CASSETTES, $2,''ea. 


DJ CONTRACTS • 500 SETS 

2 PART CARBONLESS - 81/2x11 

$80 ” + SHIPPING 

3 PART CARBONLESS - 81/2x11 

$99.” + SHIPPING 



BRANDYWINE PRINTING CO . 

RT.61 -1546 ORWIGSBURG, PA 17961 

1-800-832-6800 FAX (717) 366-8664 



BLAINE’S BULLET 

If you use a personal computer, 
save money with shareware software. 
To quote from the Association of Share¬ 
ware Professionals, "Shareware de¬ 
scribes a marketing method in which 
copyrighted programs circulate freely 
among users for the purpose of evalua¬ 
tion." This gives you the option to try 
before you buy. Such software includes 
word processing, database, spread¬ 
sheet, inventory, finance, desktop pub¬ 
lishing (so you can design your own 
professional-looking flyers) and many 
more applications. An excellent DOS- 
based listing is available at no charge, 
on disk, from Booktrader of Hamilton, 
University Plaza, 108 Flock Road, Hamil¬ 
ton, NJ 08619, (609) 890-1455. If you 
use Windows, you can obtain a free 
catalog by writing to Windows Only, PO 
Box 3412, Trenton, NJ 08619. Both 
companies offer a wide range of share¬ 
ware, all for $3.50 and under per disk. 
When you contact either company, feel 
free to mention that you heard about the 
offer through MOBILE BEAT. 

Now what about that exclusive offer 
mentioned at the beginning of the ar¬ 
ticle? I'll personally be happy to answer 
all subscriberquestions dealing with mar¬ 
keting and related topics like advertis¬ 
ing, research, publicity, etc., provided 
you keep your questions brief and in¬ 
clude a self-addressed stamped enve¬ 
lope. Please provide me with your phone 
number and the best times to contact 
you should I need further information. I 
will then select questions for this col¬ 
umn. If I don’t use what you've submit¬ 
ted, I will still get back to you with an 
answer. Send your questions to: Blaine 
S. Greenfield, Blaine Greenfield Associ¬ 
ates, 283 Bolton Road, East Windsor, 
NJ 08520. 













Get More Gigs! 

USE... 

Turnin g Music j 
Into Gold. 

Do more shows and make more 
money. Acquire this marketing 
manual and use it to inc rease your 

tr 

business, it's packed with ideas, 
techniques, and solid information 
that will boost your l>| income. 

Written by a 12 year veteran 
mobile D1 with an MBA and 5+ 
years of ad agency experience, 
this manual is packed with 
facts. Ii even includes press 
releases and articles you can use in your 
own local newspapers and magazines. Every DJ, from 
the novice to the seasoned pro, will learn new money-making ideas 
from Turning Music Into Gold. 



r 


Hands-on tips include: 

► How to get free publicity 

► Where you should and 
shouldn't advertise 

► Direct mail strategies 

► Writing ads that work 

► Telephone selling tactics 

W Common sales mistakes 
Dfs make 

► and much more! 


f 


To order by Mail: 

Send $24.95 plus $4.00 Shi 
and Handling to: 


ng 


Finding just one or two ideas 
that help you gain more busi¬ 
ness will lie worth hundreds 
or thousands of dollars. You 
already know how to be a 
good DJ. Now make an 
investment to improve ytnir 
sales and marketing skills. 

Call now. 

Full l year Unconditional 
Money-Back Guarantee 

To order by phone 

with Visa or MasterCard call: 

1-800-892-4060 Ext 105 

(24 hours) 

In Canada call U.S. 
603-894-4060 Ext. 105 


VIDEOSTAR • Suite 105 • 37 Spring Cove Road • Nashua, NH 03062 
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If you're like most DJ s, you'll put a lot of 
miles on your equipment in just a few 
years. Hundreds of grueling setups and 
teardowns-many times in conditions that 

m 

are far from ideal. But no matter where 
you go, your Crown amplifier will perform. 
We guarantee it. 

No manufacturer builds in performance 
features the way Crown does with the 
Power Base and Micro-Tech h amplifiers. 
With patented grounded bridge, direct- 
coupled and multi-mode® circuitry, these 
amplifiers deliver thunderous power and 
exceptionally accurate sound reproduc¬ 
tion. Our ODEP® (Output Device Emulator 
Protection) circuitry and forced-air 

r 

cooling keep these amplifiers performing 
night after night in conditions that force 
other amps to shut down. 


Crown amplifiers are so reliable we back 
them with a 3-Year No-Fault Warranty— 

w 

protection that is unprecedented in the 
industry. Crown will repair or replace your 

amplifier, all expenses paid, for 
the first three years if it fails for 
M any reason or does not 
k Jf P er f° rm t0 original specifica- 

tions. This incredible warranty is 
transferable and, for a small sum, 
extendable for another three years* 

4 

For more information on the complete 
line of Crown amplifiers, see your Crown 
dealer or call toll-free; 1-800-535-6289. 

* See your local Crown dealer for full warranty details. 



Guaranteed Excellence 

Made in US A. Exported as Amcron 
PO. Box 1000 • Elkhart, IN 46515-1000 


WO Crown littcm.itiLmal. Inc 

















T he D.J market is one of the few areas where consumer 
electronics (unbalanced Phono plugs and .707 volts) 
and professional electronics (3 pin XLR or Tip/Ring/ 
Sleeve and 1.414 volts) meet. The distinction is impor¬ 
tant, especially when you have noise problems. Most 
mixers have phono jacks for the line and phono level 
inputs. Most CD players, tape machines and turntables 
have phono plugs. No problem thus far. Che inputs and 
outputs are designed to work together, generally with 
good hum and noise rejection. 

The interconnect between the mixer and the ampli¬ 
fier is more challenging. Professional power amplifiers 
have balanced inputs. Many mixers have unbalanced 
outputs. First, check to make certain the output of the 
mixer is high enough to drive the amplifier to full power. 


Then follow the manufacturer’s instructions for using an 
unbalanced input. 


You’ve always wondered what the third wire is 
used for.... 

The balanced wiring scheme used in most profes¬ 
sional gear is designed for rejecting unwanted noise or 
hum. The cable consists ofa total ofthree wires i two wires 


inside of a shield). The two inner conductors carry the 
audio, and the shield has a single function: to “shield” the 


wires from noise. 

In an unbalanced (two wire) hi-fi type wiring, the 
shield is actually part of the circuit, and is therefore 
susceptible to hum and noise. 

In a perfect world, all outputs and inputs would he 


A Great C&mbCnatC&n/. . . 

DJ Express 400 CD-Viewpak 


Together, these two have created a sensation among mobile DJs 
Shouldn't you see what easy transport of 400 CDs Is like? 

Call 1-800-992-8262 to order or for a FREE catalog 

In Canada 1 -800-563-3656 

UNIVENTURE P.O. Box 570 • Dublin, Ohio 43017 FAX (614) 793-0202 
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balanced (and things would be much more expensive). But 
this is reality, and compromises must be made. If at all 
possible, use balanced microphone cables and connectors, 
and buy a mixer with a balanced microphone input. Those 
mercury vapor lights in the high school gym will not induce 
“dynamo hum” with a balanced system. If your mixer has 
a balanced output, use it. The cables are inexpensive, and 
they’re probably the best hum insurance you can buy. 

11 you must connect unbalanced gear to balanced 
inputs, follow these rules: 

1. Pin 2 on an XLK connector is high. 

2. Connect pins 1 and 3 together in the connector. 

3. Use unbalanced cable. 

I recommend testinga completed rig thoroughly before 
heading out on the road. Turn on the dimmers for your 
lighting, set the old C.B. radio to transmit, and start the 
vacuum cleaner. Make as much electrical noise as possible 
with the microphone up and the levels high. 1 listen, check 
the grounds, and make certain that all connections are 
tight. Then you’re ready. 

1 his issue’s tech tip: Buy or build some type of carrying 
case for your turntable, CD players, tape decks and mixer. 
The phono connectors normally used were designed for 
home use and can be expensive to replace. Besides, a rack/ 
case shows you’re a professional, and cuts down your set¬ 
up time. - 

T 

Adolph Santorine is president of AWS/ProSystems. 


OKJ PRINTABLES INC 


Custom Silk Screening 
& Novelty Gifts 
Small Minimums 


We Specialize in: 

• DJ COMPANIES 

• NIGHTCLUBS & BARS 

• Churches • Businesses 

• Team Outfitters 


Full Design Staff 
RUSH ORDERS! 


SPECIAL!! 50/50 

HEAVYWEIGHT T-SHIRT 

One Color Prim - 24 Pc. Min - 
$6 per shirt Includes Set Up Fees 

Sweatshirts, T-Shirts, Bags 
Caps, Jackets & More 


CALL FOR INFORMATION 
{718) 377-3923 / Fax: (718) 377-3889 
1558 E. 35th Street, Brooklyn, NY 11234 





CLUB MUSIC 

Hundreds of international releases reviewed each issue: 
Pop Dance«House*Rap*Hi*NRG*R&R*Reggae*Techno 
Rave«Funk*Alternative«Rock*Worldbeat*Freestyle» 

Remix services... 

STUDIO TECH 

Introductions to new technology and techniques for DJs: 
MIDI, sound systems, home studios, sampling, electronic 
instruments, CD mixing and more... 

Streetsound Magazine is available only through fine dance 
music retailers, DJ equipment dealers, selected 
newsstands, and fay subscription: 

First Class Air Mail (12 issues): US ft Canada: $42/year* 
International: $75/year (US funds). 

Prices subject to change without notice. ‘In Canada add $2.94 CST 


North America's International OJ Authority 


174 Spadina Ave, Suite 506, Toronto, ON, M5T 2C2 
(416) 369-0070*Fax(416) 369-1702 


[□ Yes! Sign me up for 12 issues. Payment enclosed. 


NAME:_ 

ADDRESS:_ 

CITY:_ 

STATE:_ZIP:_ 

PH0NE:(_)_FAK:(_) 

OCCUPATION:_ 


STREETSOUND MAGAZINE 
174 Spadina Ave, Suite 50G, Toronto, ON, MSI 2C2 
I (416) 369-0070>Fax(41G) 369-1702 

I_ 


I 


I 

I 

J 
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110% PRICE PROTECTION! 

We will match any other dealers price plus subtract an additional 1 0% of the difference 

on any item we sell. Based on delivered cost including freight. 


LASER KARAOKE | 

DUAL CD PLAYERS 

WE HAVE THE BEST KARAOKE PRICESI 

We have the best price on Pioneer LaserKaraoke 
Systems. Ask about our bakers dozen on Karaoke 
song discs. Buy 12 get 1 free. Knight TV stands 
are also in stock! Call for great prices. 

WE CARRY BOTH: 

DENON & STANTON 

at the lowest prices! 


FURMAN 

NOW STOCKING THE 
DJM-8 MIXER!!! 

Item #FUR-1|704 
Furman DJM-6 AND 
PUNCH 10‘s are in and 
on sale! 


MIXERS 


MIX 

NOW IN STOCK! 

The latest and best DJ 
Mixer are from MTX. 
Call for great deals on 
great mixers. 


POWER AMPS 


We have the Lowest Crown Pricesf 

PowerBase 1 .CR01459 .. $CALL 

PowerBase 2. CR01449 .. $CALL 

PowerTech 1 .CR01452 .. $CALL 

PowerTech 2. CR01453 .. $CALL 

We also stock AB International 
AB 600A Power Amp.AB 1311 ..... $560.25* 


STANTON 

Call for Information on the new 
PMC-625 and PMC-900! 

GEMINI 

Cal! for information on the new 
PMX series of mixers Including 
the new Scratchmaster, 


SPEAKERS 


We have the Best EV & Community 
Discount Prices and low freight! 

EVS-181 18" Subs...EV1708.$CALL 

EVS-152 15" 2 Way....EV1707.$CALL 

Community CSX-35.COM 1838.$269.00* 

Community CSX-52.COM 1836.$CALL 

We also carry Bosel 


LIGHTING 


American DJ Jewel. 

American DJ Zepher. 

American DJ Quatro. 

American DJ Diamond. 

ShowPro Wizz. 

NessXenonFiash Strobe... 

4 Head Spinners. 

Ness SoundMars. 


AME1755 

AME1757 

AME2001 

AME2009 

NES1630. 

NES1631. 
AME1420 
NES1225. 


.$129.54* 
.$473.75* 
.$173.75* 
.$161.25* 
. $689.00* 
.$111.25* 
.$129.78* 
. $406.25* 


* Or Lower To deaf any other competitort 


WE TRENT YOCI RIGHT 

J 10 % Price Pfotection No Lemon Policy 
No Hidden Surcharges 30 Day Exchange 
30 Day Price Match Great Products! 

Hi-TECH PRO PRODUCTS 

10 Winter Street, Southboro, MA 01745-1029 


We accept Mastercard, Visa, Amex, And Discover 
For a Free Catalog wrtto to the above address. 


CALL 800-833-4938 FOR OCIR LOW PRICES ON PRODUCTS BY 

* AB INTERNATIONAL * AMERICAN DJ * BBE * BOSE * CALZONE * CROWN 
* DEMON * EV * FORMAN * GEMINI * UGHTCRAFT * NESS * RANE 
* PIONEER LASER KARAOKE* SAMSON * STAGES * STANTON * TELEX * ULTIMATE 















































Send press releases, photos and 
information on your new products, 





r niew, c/o 

Box 309, 

East Rochester, 
385-3637). Ph 

a sent by first class mail 

6 courier service only. Un 

materials will not be 



Good Things Come 
In Small Packages 


What better feature for mobile equipment thon 
that it be compact. American DJ offers the 
Orbit, which has many of today's popular 
lighting features in onesmall package. A multi- 
Dichroic mirror dish rotates to the music, pro¬ 
jecting seven slowly changing Gobo patterns 
onto the dance floor. The unit has a built-in 
microphone controller that senses the sound 
and activates the lights to the beat of the music, 
and an adjustable focusing lensallows hanging 
at any height. Specs are: 120V, 250W ENH 
lamp, 5.75"W x 5.3"H x 16.25"L, 10 lbs. 
Suggested retail price is$499.00. American DJ 
Supply, 5051 E.SIauson Avenue, Los Angeles, 
CA 90040, (213)773 3333. = 






How Low 
Can You Go? 


The beat's in the bass. That 's why Fur man touts 
the PUNCH Subharmonic Processor in its DJM- 
6 DJ Production Mixer, which delivers extra 
bassforthedancing crowd. When available, a 
sub-woofer may also be connected. The com¬ 
pact unit also has two phono and four line 
inputs, a master fader, three-band equalizer, 
dual four-segment meters and a flexible Cue 
system. Either unbalanced or balanced mics 
may be used, and an extra mono output for 
light sync is provided. Furman Sound, Inc., 30 
Rich Street, Greenbrae, CA 94904, (415)927- 
1225. 


Just-In Case 

As the demand for karaoke grows, so does the 
need for professional accessories and equip¬ 
ment. With this in mind, Grundorf has un¬ 
veiled a full line of audio/video cases and 
racks in an assortment of styles and configu¬ 
rations designed to accommodate a variety of 
ka raoke systems. Each case features nu mer¬ 
ous protective details, including tailored, foam- 
lined compartments, steel corners and damps, 
sturdy recessed catches and handles and 
beveled lid cuts. Prices vary. Grundorf 
Corporation, 721 Ninth Avenue, Council Bluffs, 
Iowa 51501, (7)2)322-3900. 


"A Party In Your Pocket" 1lll^ 

Highly portable, the Karaoke Ninja from Nikkodo is a compact digital unit that's smaller 
in size ihan a VHS tape and weighs 3/4 lbs. Designed to take audio output from any source 
(home unit VCRs, CD players or (D-Drive video games), the unit includes two microphone 
inputs, an 11 -step digital key controller and digital echo processor with separate controls 
for delay and repeat. A vocal pitch control allows users to customize the music to their vocal 
range. Complete with LR61,5V batteries and connectors, the Karaoke Ninja is priced at 
$199.00. 

Also from Nikkodo, the CDG Ninja CD-G1, an "all-inclusive" version of the smaller 
Karaoke Ninja that plays CD+G karaoke discs, including video output that uses the video 
signal from a video camera or other source as a superimposed background for song lyrics. 
Additional features include □ surround sound processor, bass boost, multiplex controlsand 
abackground video select switch. The unit comes with rechargeable batteries, AC adapter 
and connectors. Priced at $499.00. Nikkodo U.S.A. Inc., 4600 N. Santa Anita Avenue, El 
Monte, CA 91731,(818)350-3131. 



50 


Mobile Beat 



























Long A Loud 

SoundTech introduces the US) 2T two-way speaker 
system. Features include an extra long excursion 12- 
inchSTS woofer and a Motorola piezo tweeter. The long 
excursion capabilities result in low frequency response 
and loudness without damage to the driver. Recom¬ 
mended for use with a small dub PA system, the US12T 
goes for S229.90 (U S.). SoundTech, 255 Corporate 
Woods Parkway, Vernon Hills, IL 60061,(1 800)877- 
6863. — 

# 



All The Better To 
Hear You With, My Dear 


Power and versatility are the operative words for new amplification from Gem Sound. 

At the top of their line is the PA1555, which features advanced MOSFET technology and 
bridgeable operation {1.2 kilowatts momentary peak, bridged mono). Rated at 600 watts/channel 
at 4 ohms, and no more than 0.02% THD across the audio spectrum, the PA1555 has a suggested 
retail price of SI 495.00. 

For medium amplification, there's the PA500. Featuring fan cooling as well as thermal and 
output protection circuitry, it's got 500watts momentary peak power (250 watts/channel at 4 ohms) 
and approximately 0.008% THD. Suggested retail is $349.00. 

Also from Gem, the PRE1960, a preamplifier designed for custom sound tailoring and additional 
drive power. This unit accommodates two turntables and four stereo line sources, with three band 
equalization and up to 9 volts of continuous power. A tape mixing selector provides push-button 
selection input for recording or dubbing. $199.00 is the suggested retail price. Gem Sound 
Corporation, 600 East 156th Street, Bronx, MY 10455, (718)292-5972. 




It's In The Bag 

The new Mini Might L-600 Lightshow from lolorodo Sound and Light redefines simplicity in mobile 
lighting. The self-contained system comes with eight CSL PAR 36C narrow flood lamps (red, green, 
amber or gels available ), a Lightcraft 460D controller, footswitch (on/off/chase), cable, Ultimate 
Support tripod and two professional tote bags. Total weight is just 15 pounds and set-up time is under 
five minutes. List price S599. Also shown, fastened belowthe light bar, isone of CSL's mirrored balls. 
The ball is illuminated by two pin spots (not shown) facing up from the tripod legs. Colorado Sound 
and light, 7301 N. Broadway, Denver, CO 80221, (303)429-0418. — 



^ Computerized Chameleon 

— The Spectacolor by SHOW * PRO is a new advanced color changer luminare. It creates 
a hard edge spotlight that combines the fidelity of dichroic filtration with the precision 
of computer technology. The result is a system thattranscends the inherent problems 
of drop-in filters, scrollers and servo motors.. The Spectacolor combines smooth, 
spectacular color changes with sequencing, dimming and programming effects. Its 
compact designandrealisticprice make it an attractive alternative to standard par 64 
lighting. Made in USA. List Price $531. SHOW’PRO, 111 South State Street, 
Hackensack, NJ 07601, (201J646-9522 
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SOUND 



IDEAS, INC. 


We're new and improved 
and better than ever! 

LOWER PRICES - BIGGER SELECTION 


THIS MONTH'S SPECIALS 



Denonet LaserDisc 
Karaoke Player 

Plays 8 types of laser discs 
including CD+G. With Key 
controller, wireless remote and 
2 mic inputs. 

ONLY $999.00 



CD+G Karaoke 
Players 

Starting at $349.00 

Compact Disc + Graphics is an 
affordable way to add Karaoke 
to any existing DJ system! 

Call for more info! 



Denon DN-2000 
Dual CD player 

Dual pitch controls and pitch 
bend feature for mixing like a 

pro! 

Call for price! 


ST-2000 

Self Contained Laser 

System 

Projects geometric laser 
shapes on walls and ceilings 

LOWEST PRICE EVER! 

$ 149.00 

call for more info 



TJ&CblliCS 1200mkll 
turntables only $399.00 



Pro Power Amps 
starting as low as 

$399.00 



STANTON 

680EL 

Cartridge 
w/ 2 styii 


Only $49.95 


RAMSA 

WSA-200 

High-output 

portable 

speaker 

system 


c > c 


i 

r - 1 
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Call for price 



JVC tape deck 

Double Auto-Reverse 
Pitch control 

ON SALE FOR $209.00 



r °n°o 


Electro Voice _ 

S-152 speaker system 

Call for price 



Technics SLPG-100 
CD Player 

Auto-Cue and Remaining time 

display 

NOW ONLY $127.95 



SKB Equipment Racks 
ATA rated Super light weight 

Starting from $75.00 


PINSPOTS 
Still only 

$18.95 


n 


§ 


A 




Includes 4515 light bulb, gels 

optional 


SALE! 

12" mirror 

balls 


Real glass mirrors with 
beveled edges for a 
smooth surface! 

Now only $39.00 



PC-100 

8-channel 
on-off controller 

lighted switches single 
space rack mount 
15Amp circuit breaker 

Now only $39.00 



JEWEL 

Sound 
activated 
special 
effect 

300 Watt high output 

Your cost $149.00 


You've tried those other guys - now call the REAL pros! SOUND IDEAS, INC. 

ORDER TOLL FREE- In Ohio, visit out 12,000 3671 Karl Road 

1 -( 800 )- 543-6434 sg. ft. showroom! Columbus, OH 43224 

HUGE NEW catalog coming soon! For info call (614) 263-3720 or fax 263-1823 






































































































































MTX 

Soundcraftsman 

DJ mixers in stock 
now! Call for prices. 



BBE Sonic Maximizer 422A 

The BBe 422A will improve the punch and 
clarity of ANY sound system. It makes cassette 
tapes and old records sound like CD’s! 

Your cost $199.99 



Stanton CD-22 

Dual pitch controls and jog / 
shuttle wheels. You can 
program the CD22 to play 
songs from both transports in 
any order! 



MICS 


Carpet Covered 
Cases: 

120 CD’s- $125.00 

90 CD's- 105.00 

lOOLP’s- 99.00 

100 45‘s- 75,00 

Other cases and 
racks available! Call 
for more info. 



Roland’ 

DJ-70 

Sampling 
Workstation 


The ultimate remix machine for DJ's! 
Up to 90 seconds of sampling time. Includes a "scratch” 
wheel for scratching with any sample! Call for price and info. 



L^-TRp, 


SM-58LC 

$99 


SM-57LC 

$89 


4“ Programmable Reader 

Boards 


: I GhT 


Ultra-bright 4" display grabs your 
attention from across tne room- ideal for promotions! 
Programmable with included wireless remote control! 

ON SALE NO W FOR $649.00 


Sound Ideas Sells: 
Mobile and club DJ gear 
Home Theatre systems 
Lighting equipment 
Pro Synthesizers and 
Keyboards 

MIDI Drum machines and 
samplers 

All types or pro sound 
equipment 
...And much more! 


LYCIAN Clubspot 



Compact 
followspot 
including 
stand with 
wheels 
and lamp 

0 $499.00 


NEW! 



PULSATOR sound 
activated lighting 

effect $475.00 



JVC 


CD 

O 



— ; en~ c; 


1 


1 
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I* Roland DR-660 

programmable drum machine 

YOUR COST- $375.00 


JVC CD+Graphics 6+1 Karaoke Changer 

This Karaoke player has both a 6-disc cartridge and a single 
disc drawer. Features include a key controller, 2-mic inputs 
with echo, and the ability to superimpose the song lyrics on 

any video source! YOUR COST- $649.00 


CD+G KARAOKE 

Software as low as 

$24.95 per disc 

We stock JVC - DKK 
Nikkodo 


MPf' 



Samson VLP 
Handheld Wireless 

Your Cost - $229.95 



Zenith PV-890 

projector with 8' 
pull-down Draper 
screen 

$2895.00 


YOUR CHOICE! 

Audio Technica 1032 


or 


Shu re L2/58 

Handheld Pro wireless mics 
with rack mount true 
diversity receivers. 

Your cost $499.00 each 



HIGH POWER STROBE 

Variable speed - optional 

only $99.00 


remote 


SALE! 

4-lamp 

Helicopters 

Includes 
bulbs and 
gels. 


Your cost- $129.00 




4-Head Oscillator 

Great Basic effect - 
Includes bulbs and gels. 

Your cost-$189.00 



REMOTE CONTROL FOG 
MACHINES 

Starting at just 
$249.00 


Remember - CALL US WITH YOUR BEST ORDER TOLL FRFE- 
PRICE! Sound Ideas will not be undersold! 1 -(800)-543-6434 

SOUND IDEAS, INC. For product info, call (614) 263-3720 

We not only have what's new, we have what's next. HUGE NEW CATALOG COMING SOON! 



























































STANTON- VESTAX 

PMC-690 




THE 13 lh National 

NIGHT CLUB & BAR CONVENTION 


/ 


/ 


WHAT’S 



/ 


/ 


/ PROMOTIONS 

BUSINESS BASICS 

/ The Industry’s First National Convention 
& Trade Show devoted to the Most pressing 
Needs of Nightclub and Bar Owners: Products, 
Programs and Concepts that Increase Bar Profits l 


Las Vegas Tropicana Hotel & Exhibition Hall 

February 16-18,1993 
For More Information: 800/247-3881 
601/236-5510 OR fax 601/236-5541 


CONVENTION 


AND TRADE SHOW 


As one of the newest pro DJ mixers in the Stanton-Vestax line, the 
PMC-690 illustrates the great strides manufacturers are making to 
include virtually every feature any mobile or club DJ could desire. 
Among the more notable and useful ‘‘bells and whistles" on this board 
is the built-in “Exciter" (known also as the Aphex Aural Exciter as 
produced by Aphex systems). According to the users manual, “this 
gives psycho-acoustic effects and enhances the sound by adding 
harmonic elements to the original sound." In layman’s terms, it gives 
the operator the ability to the customize the sound in a variety of ways. 
Although it can create “spacey" effects, it is probably most useful in 
simply bringing out the mid and high frequencies. 

Otherfeatures of the PMC-690 include a highly flexible on-board 
digital sampler. Utilizing the now familiar Stanton-Vestax tri-mode 

design, the user can select a single eight-second 
sample, two four-second samples or four two- 
second samples. Playback quality was excep¬ 
tional in all three modes. The sampler takes 
program material off the headphone circuit. Ef¬ 
fect send switches are also provided for each 
channel for use with external effects. When not 
sampling, the digital circuitry can be used to 
provide echo, which can be adjusted from 128ms 
to 2048ms. A five band graphic equalizer, dual 
level meters, dual “Transformer ’ switches, a user 
replaceable crossfader and dual master outputs 
with separate faders are standard. The ‘Trans¬ 
former’ switches are a new design that allow the 
operator to instantaneously cut from one phono 
or CD source to the other with the push of a 
button. 

The PMC-690 has provisions for a total 
of nine inputs through three channels. Assign¬ 
ment is made via a toggle switch above each 
channel fader. Channel one accepts a mic or two 
line inputs, while two and three can accept a 
phone or two lines. This arrangement may take a 
bit of getting used to, especially if you usually 
have three channels dedicated to music sources 
in addition to your mic channel. 

DJs who specialize in mixing from two 
turntables or two CD players should find this 
mixer/digital sampler combo to be quite a work¬ 
horse. It is solidly built and laid out in a user- 
friendly pattern. The faders are precise and predi¬ 
cable. 

Overall, the PMC-690 performs well. We 
would like to see the addition of a fourth channel, 
which could either be a dedicated mic channel or 
selectable between mic and line. This would 
certainly compliment an otherwise complete and 
well thought-out design by adding the provision 
of accessing a tape or karaoke machine without 
temporarily losing the mic channel. List price is 
$1,050.00. 

For more information, contact Stan¬ 
ton-Vestax, Sunnyside Blvd., Plainview, NY 
11803,(516)349-0235. 
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MINI MIGHT L600 LI GHT SH0W 1I! 

WORLD S SMALLEST LIGHTWEIGHT POWERFUL 



8-CSL PAR 36C NARROW FLOODS 
t-LlGHTCRAFT 460D CONTROLLER 
1-F/S FOOTSWITCH CONTROL, CABLE 

1 - ULTIMATE SUPPORT TRIPOD <black) 

2- PROFESSIONAL BLACK TOTE BAGS 

fSLBS. - S YR. WARRANTY-2000HR. IAMPS 
RED.BLUE GR£ENAMBER OR G£LS A VAtLABLE 


SPECIAL INTRODUCTORY OFFER 



$599 



Reg. $799 

The Best For Less... 
‘Since 1973” 

'wColorado f4-F 9-6 

SOUND N‘ LIGHT sat.s-i 


M-F 9-6 


SAT 9-t 


( 303 ) 429-0418 



The Only Choice 

SOUND . CASES . RACKS 

grundorf 

V_COPpf IM 

721 NINTH AVENUE • COUNCIL BLUFFS, IA 51501 * PHONE (712) 322 3900 • FAX (712) 322 3407 



Mos Valve 



As we look back in amplifier ancestry, we are reminded of a simple, yet clear fact: the best sounding amps ever produced were “tube 
type" amps. Ever since the development of power transistors in the 1950’s, designers have tried to capture the warmth, tonal quality 
and harmonic content produced by tube amps. While transistors and digital technology have replaced the hot, glowing filaments of 
vacuum tubes, one company is doing an exceptional job of keeping the “the tube sound" alive. 

Tube Works of Denver, CO, a manufacturer well-known in the musical instrument field, has now produced a power amp that is 
perfect for sound-conscious Mobile Entertainers. Anyone who has had the pleasure of hearing a CD played through a high-quality tube 
amp already appreciates their warm sonic quality and headroom. Although they do not actually use tubes, Tube Works’ MosValve 
Power Amps are based on a patented MOSFET amp design with all the favorable characteristics of a tube amplifier. For the MosValve 
500, which we tested, Tube Works has packed 250 watts/channel in a 35-pound, fan cooled, two-rack-space chassis. 

Controls for volume and presence are front panel mounted for easy access, flhe presence control, a throw-back to the tube amp 
days, reduces, and in some instances eliminates, the need for an outboard equalizer by allowing the operator to "sharpen" the tonal 
quality of the sound. Inputs allow XLR and 1/4" access. Outputs are 1/4" and five-way binding posts. The MosValve 500 (Model MV 
942) has been on the road with major recording acts, sound companies and D Js for over two years and has established an impressive 
record for road-worthiness and reliability. 

Whether you actually remember the tube sound or not is immaterial. The MosValve 500 is an exceptionally good-sounding amp, 
giving CDs a smooth, warm sound reminiscent of vinyl, but without the scratches, With a retail price of S900, the MosValve 500 falls 
in line with other pro amps of its size. Tube Works also produces professional speaker cabinets for sound reinforcement applications. 
For more information, contact Tube Works, 8201 E, Pacific Place, #606, Denver, CO, (303)750-3801. & 
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Advertise in Mobile Beat's SHOWCASE! GREAT RATES for dealers and DJs is just S25 Per Column Inctijl 3/4" wide by 1" high) Payment must accompany 
order. Deadline for April / May issue is February 19th. For more information or to place your ad with Visa or Mastercard call 716-385-9920. 


DJ 


DJ SUPPLIES 


DIST. 


DJ DISTRIBUTORS 


"Make us your last call - We'll beat the price!" 

Pioneer & Nikkodo Karaoke • Gemini • Stanton • Gem • Samson • Ness 

Li neartech • American DJ • Denon • MTX • Nady 
TPR Lighting • Marlin / Lampo • Laservision • Lightcraft • Knight • Furman 

Ecler • Bi Amp • Grundorf • Meteor • Genesis • Crest 

MOST ORDERS SHIPPED WITHIN 48 HOURS! 

P.O. Box 45, Wiliiamstown, NJ 08094 
1 -800-835-5506 /1 -609-232-6222 


CALL TO GET ON OUR 
MAILING LIST! 


VINYL! 


Why pay more for the same music? 
T VINYL IS STILL AVAILABLE! 
Over 90% of Ihe Billboard Top 20 - 
Available on 7" 

197 of Mobile Beat's Top 200 have 
been available on 7’ vinyl 

WE SET THE HITS FIRST i GET THEM TO YOU 
FASTEST 4 CHEAPEST! 

DomflGfct 45s- SI-85 &ach import 45s -S4.38 assh 
Send tor ironth^y hst (wtoHUy update) 

Or Fax 24 Hours a Day: 703-556-0439 


MMS 


Music Management Service, Inc. 

1446 Emerson Avinje ■ McLean. VA Z2I01 


THOUSANDS OF TITLES 




We have the songs you need for weddings, graduations, birthdays, reunions or 
any special occasion - - Available how YOU want it—on CD, cassette, or 45 rpm records. 

These hits from the 1940% to I he 1990's ate the original versions by the original artists. We feature all types 
of music including many hard to find titles so you can fill all those special requests. 



t all, write or PAX for FREE l)J CATALOG 

AMERICAN PIE • P.O. BOX 66455-MB • LOS ANGELES, CA 90066 
Phone (310) 821-4005 Fav (310) 823-3389 


* FAST! 

RELIABLE SERVICE! 



0 


DISC JOCKEY 

INSURANCE PROGRAM 


800 - 486-0030 

Ask for Jim Kingston or Carol Bird 
Provides: 

$1,000,000 - Liability 
$5,000 - Equipment coverage 
Optional Limits Available 
Premium $525® Year 
Insurance Co. Rating A+15 


ALL THE ORIGINAL ARTISTS! 

122 of the songs you play again and again! 

Vols I thru VI $35 each CD plus $3 Postage 
Send check or money order to: 

Mobile Music 

P.O. Box 106, East Rochester, NY 14445 

FOR COMPLETE LIST OF TITLES SEND S.A.S.E. 



Lowest Prices • Major Brands * Latest Releases 
Laser Disc Software Hardware Equipment 
Call 1-800-U-SLNG-93 (1-800-874-6493) 

FREE DJ DISCOUNT CATALOG AND QUOTES 


KNIGHT INDUSTRIES • ECLIPSE LASERVISION • OPTIKINETICS • ETA • NSI • MARTIN ROBOSCAN • CLAY PAKY • NESS/OPTEC • NADY 

NOUVEAU LIGHTING 

The new name in nightclub & DJ lighting and sound 




l/Y 


Special Effects • Lasers • Fog Machines •Rainlites • Rope Lighting 

DJ Consoles • Mirror Balls • Helicopters • Lamps 

CALL FOR OUR FREE CATALOG - 1-800-243-9797 

• DESIGN • SALES • INSTALLATIONS • SERVICE • EXPORT • 

WHOLESALE PRICES • ALL MAJOR CREDIT CARDS ACCEPTED • IN NEW YORK CALL (516) 293-0075 


















































































SECURITY ALARMS 

FOR YOUR EQUIPMENT 

AT HOME, IN YOUR VEHICLE, 
ON THE JOB! 

Portable - Reliable - Effective 

FROM $29. 

FOR MORE INFORMATION 
CALL (800) 724-8101 




Cjrvetf Pow&ti, 



EN1ERTAINMENT 


LIGHTS 
NEW & USED 


7* TRIPOD $47 
REMOTE FOGGER 
$249 

PAR 38 CAN $19 
4.9 LASER $436 

FREE CATALOG, CALL 

800 880-0883 




DENONET LA-2150K 
LD/CD+G KARAOKE PLAYERS 

Special Purchase 
Price will never be lower 
limited quantity before price increase 
THIS IS THE PLAYER THAT PLAYS THEM ALL!! 

ms m nikkooo ^jr DKKaraoke 

lAtAOII HlKif r ^ 


A 

amayakan 


901 US Rt^h Saco , Maine 04072 



wfFiiip wrm 




.ijwij.;. -■.. 

LOW, LOW PRICING ON* 


i • '■ r »'»i**.V*» i 
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* power amps p.nspots 

* speakers * mirror balls 

* i 

■ * ' . -.’.vr.v I 

* mixers * strobes 

I 

* e.q. s & x-overs * controllers 

1 : I 

w Jj* * ^ w r i_ * 

* cases * fog machines 

w I 

* cables * special effectr 1 

. - ■ . . . .- ■ • -.. 

.... . . v.-.v.• v ..7’ 

. .. ... .■ ■ . . • - - 

and much, much more!! 
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1 - 800 - 475-5483 



NEW ENGLAND SPEAKER 

is our name 

AUDIO 

is our game 

MMPs7SPEAKERS / PROCESS! [M?\ 

AB - LI IRWIN YTGA- RANE- SONET1C ■ 
CROWN. QSC SONIC - EV - JBL - LAW 

D.I MIXERS 

FURMAN - RANH - UNEAFTECH • CRIF 

LIGHTING 

ETA - I.IGHTCRAFT - STAGECRAFT 
KARAOKE 
DK - JVC - NIKKODO 
WIRELESS MICS 
MIKES - CASES - STANDS 
y Speaker reconing our specialty 

Free Speaker Testing At All Times 
NEW ENGLAND SPEAKER INC 
219 MAIN ST.. STONEHAM, MA02180 

( 617 ) 438-1786 



BOBBY MORGANSTEIN PRODUCTIONS PRESENTS 

THE COMPLETE CD SERIES 

PRODUCED BY DISC JOCKEYS FOR DISC JOCKEYS 


CD1 


THE COMPLETE 
JEWISH PARTY CD 


FOB BAR/BAT MlTZVAHs 

1. Candle-Lighting Medley 

2. Lang Horn MudJoy (Inalmmontal) 
Long Horn Modtoy {Vocal| 

4 Hava Naqilah 

5 Dayona 

6. David Molech Yisraet 

7, Ttfnt-TlfBA 

FOR WEDDINGS: 

Processional* 

0. Dodl LI 

9. Ercv Shel Shot ha rum 

flecevaional* 

10 Simon Toy Arid Wn/i-i Toy 

11 Chon'ii Kale M4f#l Tov 

Crowning Ceremony 

12. Mftimka 

Horn 

13. 0*eh Shalom 

14. Shod Horfl Medley 

Israeli Oancti 

1 5 Mayim Mayim 
10 Vnh 





THE COMPLETE 
LATIN PARTY CD 



MERENQUE 

1 Cainpadro Pedro Juan 

2 Marenguo Dal Tren 

MAMBO 

3. MamDii JiimbO 

SAMOA 

4 Samhrt Pa Ti 

5. A Felicidade 

TANGO 

6. La Compftiritii 

RHUMBA 

7. Bor-a mo Mucho 
s. Miami Beach Rhumbo 

CHA CHA 

9. Cherry Pink ft Apple LJlcssem 

10. Oy Como Vo 

SALSA 

11. Maria Cervantes 

12. Sauvftcllo 

CUMBIA 

13. Tiberon 

BOSSA NOVA 

14. Dosatlruido 

LAMBADA 

15. Lambada 

CONGA 

I ft Con'j.i Line Medley I Hoi Hal Hot, 

Fiitf y hody Sil»o A P(iicu%$nm Jam) 

CALYPSO 

17 Jamaica Farewell 
18. Da yo 




THE COMPLETE NOVELTY 
AND PARTY THEME CD 



NOVELTY SONGS 

1 Rap fleet 

2 No No. Hoy Hoy Him* Him Goodbyi 
chdrum 

3. Land at 1.000 Dance* - chofua 

4. Hoc* N Roll Part II 
5 Mission impossible Theme 
6. Jeopardy Clock 
7 Reveille 
0 . Yakety Sax 

NOVELTY SOUND EFFECTS 

0 Siren 
10. (Ml 
11 Gg*f*r 

12. Gang 

1 3. Laugh Tmk 

14. AppLiui* 

15. Applause, with whittle 

1G, Rim Shot 

17. Drum Roll (15 seconds) 

10* Long Drum Roil {6U second*) 

NOVELTY DANCES 

19, Square Dance 

20, Teton Mountain Stomp 

21, Hula - Aloha Oe 

22, Me*lean Hal Dance 

23, Can*Can 

24, Frusta Parly Lino (Pina Theme) 

25, Limbo Med'ey 

(Limbo Rock. Tc quiin, Iko Iko) 

GRAND ENTRANCE THEMES 

26, Space 2001 Space Odyssuy 

27, TV. £0lh Century Fax 

20. Qtymptct: Olympic* Theme 
29. Sports: Wide World ol Spoiie 

Bas-ebeN: Take Me Out lo Ihe Balignme 
Car tv eat: Gladiator* March 
Ctrcut: Over The Wave* 

Surfing: Hawaii Flvc-O 

34, Money Oyna*ly Theme 

35. Broadway: Broadway Medley 
(That 1 * Enter! am merit. Hooray For 
Hollywood. There'* No Dutlhe** 

Like Show Ouakneaa, Give My 
Regard* To Broadway. Co beret) 
Mnrdi Gres Modtoy: 

(When The Saint*, Way Dawn 
Yonder. Muakrat Ramble) 

Poetics; Haii lo ihe Chief 
Military: Stir* and Stripe * Forever 
Candy Carf Candy Man 
Oraduahon. Pomp and Circumitance 
Camp.' Hello Mudda. Hallo Fadda 

42, Stapleruiaa: Gilhgan s Island 

43, Beauty. Mi** America 


30. 

31, 

32, 

33. 


36. 


37. 

30, 

39. 

40. 

41. 


MUMMERS 

44, Colder Slipper* 

45 U My Friandft Could See Me Now 
40 Alabama Jubilee 
4 7, Pennsylvania Polka 
40, Baby Face 
49. Four Leaf Clover 
50 Mummif'i Medley (Golden Slippers, 
Alabama Jubilee If My Friend* 
Could S<h> Mo Now) 




THE COMPLETE 
TRADITIONAL PARTY CD 



birthday 

1 Happy 1 Birthday (i radii tonal vocal) 

2 Happy Birthday (traditional inilfu.) 

3. Happy Birthday (awing, vocal) 

4 Happy Buihday (twing, intlrumental) 
h. Happy Birthday (funky tamp itylt) 

ANNIVERSARY 

0 Anniversary Song 
7 Anniversary Wild 
0 Happy Anniversary 

WEDDINGS 
Proceaelehal* 

0. Pachelbel s Canon on 0 

10. Trumpei voluntary 

11. Here Come* The Bride 

Recessional 

12. Mondlesohn's Wadding March 

13. Skrtofi Tov i Mai el lev (vocal) 
Parental Dances 

14 Diiddy'a LUde DlrHvoc*l) 

15 Deddy‘1 LiiHe Girl (ms* rumen lab 
t ft Sunrise. Stinaef (vocal) 

17 Sunnke. Buniiil (mslrumenlal) 

Cake 

li, Cut Ihe Cakis (traditional, vocal) 

It, Cut the Cake (traditional, Instru | 

20 Cut the Cake (awing, initrurnonralj 

21, Cut the Cake (Hunky, (nalrumental) 

TRADITIONAL DANCES 
Wall f 

22, Edelwafas 

23, Some Day My Princn Will Coma 
Foatrol 

24, I II Be Seeing You 

25, Begm the Meguine 

Jitterbug 

26, Opus Onn 

Swing 

27, American Qaridatmnd 
Continental 

20. Night Train 

ETHNIC DANCES 
Irish 

29, in* h J*g Medley (Inals Washerwoman, 
McNamara"* Band, Gary Owen| 

Palish 

30, Bear Barrel Polka 

31, HocHnny Marurka [or ObereN) 

32, Dollar Dance Polka 
Italian 

33, Tarantella 

Qfeak 

34, 2orba The Graek 

35, Miaerlou 
Jaw) all 

36 To Lite - Hora (intirurneniaf) 

37. Happy Bat Mdrvati (voCa ( l 
30 Happy Bat Milrvah {vocal) 
Hungarian 
39, C rardotti 

TRADITIONAL PRESENTATION 
BACKGROUND MUSIC 

4© That * Whei friends Ara Fur (in*L) 

41 Memory Iinilfurnrm1.il) 


WHEN ORDERING PLEASE DESIGNATE 
BY NUMBER & TITLE CD’s SELECTED. 

ADD S3 FOR SHIPPING & HANDLING. 

I( ordering more than 4 CD'S please add an additional 
$.25 per CD tor Shipping & Handling. PA Residents <idd 
8% sates lax Philadelohia Res add 7% sa es tax. 


CALL (215) 947-6935 




FOR MAIL ORDERS MAKE CHECK PAYABLE TO 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheatsheaf Road. Huntingdon Valley, PA 19006 




































































































© MIXERS/AMPS 
© TURNTABLES 
© CD PLAYERS 
© SPEAKERS/LIGHTING 
© ACCESSORIES 


CALL TODAY FOR 
A FREE CATALOG 


EVERYTHING FOR THE PROFESSIONAL D.J. 


-■DISC JOCKEY 12” & SPECIALTY MUSIC; 




O STOCKING MOST D.J. REMIX SERVICES (/> 


3751 HARLEM RD., BUFFALO, N.Y. 14215 
716-832-7957 FAX 716-832-2271 


MORE PROFIT! 



REFERRALS! 


★★ ★★ -k ★ ★★★ ★ ★★ ★ ★★ -kirk irk irk ★★★ ★★ ★ it kk kk k k ★, 

* 

¥ 

* 

¥ 

+ FWTTY host supplies™ The Party Pack Includes: 

♦ proudy presens our ccnplete ire d Hawaiian leis Jr Wraparound sunglasses 

.'{Inflatable guitars It Louvered sunglasses 
> Inflatable saxophones Jr Meon sunglasses 
J( Inflatable microphones Jr Bright Maracas 
Jr Beachcomber straw hats Jr AND FUN!!! 
Sing-along Products: 

Jr Glow-irvthe-dark Items Jr Glitter Wigs 
Jr Blues Brothers Sunglasses Jr Theme Hals 


* 

* 

¥ 

¥ 

¥ 

¥ 

¥ 

¥ 

¥ 


part/ noudfe&Qfer the RARTY 
RACK and singsong props as an 
option to your DJ service and 
rcrease your rrane! Packed for 
eas/tJstrlxtoi. our apples wB 
efeatetteadtementle^tofany 
party and increase your referrals! 


CALL FOR MORE INFORMATION! 


X The Original DJ Novelty Supply Co. 

^ "A division of ACEnlerlamment, Inc. 


* 

* 

* 

* 

* 

* 

* 

* 

* 

* 

* 

* 

* 

* 

* 

* 


( 718 ) 447-2371 % 




MOBILE DJ SOFTWARE 


FREE DEMO DISK or 

Download From BBS 

Jo Jo Pineau Entertainment 

5812 Bellamah NE, Dept. 3, 
Albuquerque, NM 87110 

505-255-5555 (voice) 
505-255-5521 (data) 



m-w-om 


C.O.D PrePaid 


DKK JR CDG PLAYER (DKK200P) 

KEY CONTROLLER W/ 3 MIKE INPUTS 

JVC 6 DISK CDG CHANGER W/MIKE INPUTS (XLGM800) 

LASER DISK PLAYER 
TV STANDS FOR 13" TO 21" TVS 

COMBO 1: DKK JR PLAYER AND KEY CONTROLLER 

COMBO 2: JVC 6 DISK CHANGER W/10 MAGS, 60 DKK & JVC "HOT 16" 

DKK 3300 CDG SYSTEM 

DKK LASER SOFTWARE (12" DISK W/ 28 SONGS) 

DKK CDG SOFTWARE (5" DISK W/18 SONGS) 

NIKKODO CDG SOFTWARE (5" DISK W/18 SONGS) 

JVC CDG SOFTWARE (5" DISK W/16 SONGS) 


CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

N/A 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 



CALL FOR OTHER SPECIALS AND NEW EQUIPMENT ARRIVALS. 



ALL EQUIPMENT NEW DIRECT FROM MFG.; C.O.D.: CERTIFIED/CASHIERS CHECKS OR MONEY ORDERS; 
OHIO ORDERS, ADD SALES TAX UNLESS A VALID STATE TAX RESALE # IS AVAILABLE; SHIPPING, INS., 
HANDLING, EXTRA; TO PLACE AN ORDER CALL 614-459-0645 OR FAX 614-459-0646; SALE PRICES 
VALID ONLY THROUGH FEB. 25, AUTHORIZED DEALER FOR DKKARAOKE, NIKKODO AND JVC. 
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FIRST DANCE CD PLAQUES 

8X10 FRAME SI 195 ca. + (S/H1 
For the cost of a CD give your wedding 
couples a memory to cherish - 
A FRAMED CD OF 
THEIR FIRST DANCE SONG! 

A proven way 10 increase business. 
Give us the couples name, first dance 
song, title, artist and wedding dale. 

WE DO THE REST! 

Save time & Money! 

For more information Call Today 
703-825-6401 


DJ VIDEOS 

YOUR SECRET TO 
SUCCESS 

1. ) DU'S Guide to running 
weddings / anniversaries 

2. ) DJ'ing tor fin and profit 

3. ) DJS guide to making 
money with video 

$29.95 each + $5 S/H - 
COD, MO, Check, Visa, MC 
617-3 B1-3685 



APPLAUSE! SCREAMS! BREAKING GLASS! 

(as heard on David Letterman) 


KJs! DJs! 

Now you can have alt the 
BELLS, WHISTLES, AND MOREf 

51 Digital Sound Effects 

Regular price $199.95 

NOW JUST $159.95 


Gnea PoiueM= 

ENTERTAINMENT 

9QWSR1 tlSocv Mo*r»01072 


207 - 382-3783 


•CUSTOMIZED* 


• TABLE-TOP BANNERS 
• PENNANTS & FLAGS 
•FREE STANDING BANNERS 1 

^ot a FREE 



1039 West Barkley Avenue * Orange, CA 92668 

Phone (800) 654-0294 or (714) 633-3783 
FAX (800) 451-7853 or (714) 633-0984 




SHOWCASE VDE0 • B2 GARFIELD AUE 
HYDE PARK, MA 02136 


BACK 

ISSUES 

OF 

MOBILE 
BEAT.. • 

are available for $4 
each. Send check 
or money with 
cover dates or is¬ 
sue numbers re¬ 
quested to: Back 
Issues, Mobile Beat 
Magazine, P.O. Box 
309, East Roches¬ 
ter, NY 14445 or 
order by phone with 
Visa/Mastercard. 
Call 1-800-836- 
9355 


BOBBY MORGAN5TEIN 


PRESENTS: 



ATTENTION CD DISC JOCKEYS 


Convert your 45's, 12" records, selected album cuts, cassette tapes and 
other existing formats onto a blank CD for your Broadcasting & Private 
Performance use only: 

• Up to 60 minutes of your music per CD 

• Create your own order of music you want played 

• Transfer your out of print music onto CD 

• Consolidate selected cuts from various sources to 
conserve space 

• Sound enhancement technology available 
(Eliminate scratches & unwanted noises) 

Call Third Story Recording Studio 

(215) 747-1200 

In business since J 979 

Third Story Recording Studio is simply a transfer house We take your existing music format and 
convert it to a CD format. We do not make glass masters for duplication or multiple copies. 
Customers are responsible for applicable royalties. 
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NEW! 

GEM SOUND ACTIVE 
LIGHTING EFFECT $127.50 

(Similar to ihr multi-colored Jewel) 

6 HEAD HELICOPTER 
SI 48.00 

16" MIRROR BALL $68.50 
PAR 38 CAN $19 
PAR 36 $17 

9' LIGHT TRIPOD - $55.00 

CALL Off WRITE FOR A 
FREE CATALOG 

GREAT PRICES ON SOUND 
AND LIGHTING EFFECTS 


CAPITOL SIGHTS & SOUNDS, INC. 
1044 SOUTH NIGH STREET 
COLUMBUS, OHIO 4320& 

( 800 ) 473-4037 
( 614 ) 444-7676 


SAVE 
M0NEYII 


USED LIGHTING 
TRUSS 

MANY SHAPES 
AND SIZES 

804-851-6001 




We are still accepting your 

"Number 20 Vs" 


That special song you 

ALWAYS play that didn't 
make the Mobile Beat Top 
200 (Issue#! 1). 

Send or fax the title and 
artist of the one song you 
play to give your show a 
unique identity. Look for a 

list of the All-Time Top 201 's 
in a future issue! 


DISPLAY ADVERTISER INDEX 

10.000 hits - 25 
Abracadabra • 12 
American dj Supply - BC 

ASHLY AUDIO - 12 

Brandywine Printing • 45 
CKJ Printables * 48 
Cantek-metatron - 21 
CELEBRITY SlNG-ALONG * IBC 
Colorado Sound and Light - 14. 55 
CROWN - 46 

DJ TRADITIONALS - 30, 31 

DISC JOCKEY ZONE - 1 1 

DENON - 13 

EXPO *93 * 7 

GEMINI - 9 

GENESIS CASES - 37 

GRUNDORF-55 

Hi-Tech - 49 

ISLAND CASES - 29 

KLS -41 

LlNEARTECH - 4 

Mainline - 7 
Meteor - 15 
MTX - 5 

NIGHTCLUB & BAR - 54 
NUMARK IND. - IFC 
JERRY PELLITIER - 14 
PIONEER LASER - 19 
PRO SOUND - 43 
RAC - 1 5 

REMIX WAREHOUSE - 23 
ROBOTIC BOXING - 39 
Sound Ideas - 52,53 
SPINNING Sound - 24 
SPINNIN’ 2000 - 38 
Stanton - 33 
Starr Karaoke - 63 
Star DJs - 16, 17 
STREETSOUND - 48 
UNIVENTURE - 47 

Universal Lighting Trusses - 32 
Unproductions - 8 
Upstairs Records - 32 
VIDEOSTAR - 45 



CHECK DfS OUT! 


Now Available - Rare Import C.D.s Featuring Original 12" Club 
Versions of Great Dance Classics: Mandolay. So Many Men So 
Little Time, Do Ya Wanna Funk, Babe We’re Gonna Love Tonight 
and more! 

SALE! 50 s & 60’s - 5 C.D. Box Set - Over 100 Original 
Recordings: Rock Around The Clock, Whole Lotta Shakm', Why Do 
Fools Fall In Love, You’ve Lost That Lovin' Feeling, etc., All 
Excellent Sound Quality - Guaranteed! Only S40 plus $3 S/H 
(Regularly $55) Plenty in Stock. 

THE PARTY MIX C.D, --12 Must-Have All Original Party Medleys on 1 CD! Includes: The Grease 
Megamix • Swing The Mood '9U Tight Fit's Sack To The Sixties parts 1&2 (without DJ) • Stars On 45’s 
Beatles Medley * Black Box Megamix • Snap • Technotronic, AND MORE! $25 plus $3 S/H 
Check / Money Order / C.O.D / Visa / MasterCard 

Send or call for tree Catalog of Rare Import Compilation CDs. 

Checks payable to: 

MUSICALLY YOURS from NY 

64 Sunny Brook Circle, Highland, NY 12528 

914 - 691-9137 


DOUBLE 
YOUR WEDDING 



Expand your services! 

Make more $S$$$ 
on every client! 

Sales, Advertising 
& Marketing strategies 
with proven results. 
ORDER TODAY 
Only $59.95 + $5 Shipping 

The Wedding 
Expert's Guide to 
S ales and Marketin g 

BRAND NEW! Low Cost 
Highly Accurate 
Engagement Lead List 
Available For Your Area 
Ca// Now' 

800 - 2 MARRY 2 
201 - 836-8895 
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DISC JOCKEY 
EQUIPMENT AT 
WHOLESALE AT 

ELECTRONIC 

BARGAINS 

SUPERSTORE! 

Call us with your best price! 

800 - 336-1185 

508 - 559-1185 

Ask for the DJ specialist 

A3 An pi, CewVega Speaker SteHoa fyrowi (Semin 
Mixen, Somvor ,Virdett Pi onset farocie, Stogei Gfciani 
Cc&a American DJ; LflliWt, <15 Effechi lighting, Knigltf 
Truing ITrpds JecKn a SL12M, Cutoff Smi# Moure, 
Spt^KCf Grilles HcftWe, Atodi More! 

f ree mmm 

Visit our DJ 
SUPERSTORE! 

Electronic Bargains 

970 Monte to St. (Rt. 28) • Brockton. MA 

SPECIAL -300 IV 15 ' WOOFER - S49.95 

LAFF-A-MINUTE KARAOKE 

MAKE THEM LAUGH WITH THE 
LATEST TREND . . . KARAOKE 
COMEDY' NOW AVAILABLE ON VHS 
FOR ONLY $52.52 OR SUPER VHS 
FOR ONLY $62.62! - ALL YOU NEED 
TO MARKET YOURSELF IS A VCR AND 
A MONITOR. FOR MORE 
INFORMATION CALL ART BRADLEE 
OF AMERICA’S BEST MOBILE DISC 
JOCKEY AND KARAOKE SERVICE AT 
800-BEST- DJ-1 


GET ON OUR CASE! 



Genesis Cases 

Available from 
Steel City DJ Supply 


UPS SERVICE TO ALL 50 STATES AND CANADA 
CALI US FOR Ail YOUR FQUIPMHVT NEEDS 


STEEL CfTY DJ SUPPLY 

2000 Brownsville Rd Pittsburgh, PA 15210 
800-786-8997 • 412-882-9114 


Feedback Letters or 

items for mobile Beat news should be sent to 

mobile Beat - P.O, Box 309, 

East Rochester, NY 14445, 

OR Faxed to (716) 385-3637 


Attention DJs! • Attention DJs! 


Our durable, lightweight, partition greatly enhances 
the appearance of your mobile set up! 

• Sets up in seconds In front of standard banquet tables. 

* Hides unsightly wires and cases. 

• Keeps festive guests and children away from your equipment. 
• Helps prevent record and CD skipping 

• Adjustable size (4'H x 6\ 8' or 10') ♦ Black or Burgundy 

* Available imprinted with your logo 

THE ULTIMATE APPEARANCE FOR PROFESSIONAL DJS! 

Look as good as you sound! 

ECHO SOUNDS - (800) 484-4034 ext. 4112 

or (201) 887-6629 
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Providing Canadian 
Disc Jocfceqs wiffi 
Top Qualify Recorded 
Dance Music on Gasseffe 


Kwp up Uj date wkK tfr* 
t&jric Kd. ttve 
mon#ij tod 

AO Mauterii vj b done frcun €&* 
Ui Digital Audio Tnpcr 
fib^TOptk* Tedutohjy 
atid TiEAl* T^MF" tape 
d^lkMlon m Pnemkwn Chrome 
Tap# {90 Minutes) 

Hew rd£»v4 «v*nj two w«fo 


StwraJ Programs 
available to suit 
ytiur individual needs 

Full Libraries 

frw 30.00/wk 

Updates Only 

fn*B 14,95 each 

fully AVLA licensed 


For Information Call 

681-9293 


A Ovuion of 
Garry Robertson Ml sic 

(519) 681-9293 Jockey Company) 

Franchisor Avai lo bio 

ai7 Consortium Ct p London, Ont N6E 2S8 We Vtekomo Your Irxjuint 


FOG FLUID 


HIGH QUALITY 

TRIPLE FILTERED 
FOG F LUID 

WORKS GREAT IN ALL 
MAJOR FOGGERS 

$19 GALLON 

800 876-5268 




THE BEST DEALS ON 


DJ 


SOUND, LIGHTING and 
KARAOKE EQUIPMENT 
ARE IN THE MOBILE BEAT 
SHOWCASE! 

ADVERTISE! 

716 - 385-9920 


DJs! We buy 45*s - 12" ■ LPs ■ 

CDs • Promos ■ Radio Shows 
Cash Paid! Call (716) 388-0984 
Liquidating your collection? Call Us! 


Stop 




4 


DJ’s!!! ARE YOU AND YOUR VALUABLE 
EQUIPMENT AND MUSICAL LIBRARY INSURED??? 

The American Disc Jockey Association can provide you with Si ,000,000 in liability insurance 
for Si 61.50 on the initial system ($54,00 Per additional system) - property and casualty 
insurance (including records, tapes & CDs) for the amazingly low rate of $8.00 per thousand!! 

(minimum premium $100).* Both policies are available separately. 

Call 800-355-6060 / In PA 215-675-9567for further information. 

* Program available to members only. One time charge of $29.00 applicable for administrative fees 



% 


1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment including 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems ★ Lighting ★ Special Effects ★ And more 

At Full service music store featuring Guitars ★ Amplifiers ★ 

★ Drums ★ Keyboards ★ Recording Equipment ★ And More ★ 


Heavy duty carpet covered album cases 

ACT-1 holds 94 albums $55.00 



Heavy duty carpet covered CD cases 
DCT-84 holds 84 CD's (plcutred) $45. OO 


ACT-2 holds 190 albums (pictured) 


$78.12 


DCT-168 holds 168 CD's 


$81.90 



To order call 1-800-845-1947 

In New Jersey Call 908-687-2250 

Shipping & handling: 5% of order total, minimum of $5.00. Offer subject to sales tax in NY & NJ. 
Offer limited to continental US. Prices subject to change after March 31,1993, 
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Karaoke Explosion! 


f 



Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Along Entertaimmerit 


DKKaraoke 


Put These Starr Performers To Work For You! 


( DK 3300 Automatic Karaoke system by Sony 

V Jr 

Completely programmable auto disc loader 
Full video mixing capability— 

Superimposes Karaoke Graphics over any video 
source, such as camcorder , VCR , laser disc , etc . 
Digital amplifier/mixer with 3 mic inputs, 
digital echo, equalizer and more 
Programmable controller--sc/ecf sequences of 
up to nine songs at the touch of a button , digital 
key control and more 



The CDK 3300 Karaoke System by Sony 



Two DKK200P < "DO players 
Powerful DKK-AI00 Amplifier/ 
Mixer \v digital key control & echo 
Two 50-disc < DC racks 
All in a custom road case 


The DKK2200 Self-Contained Dual Player CDG System 


JVC XL( >M800 CD+G Multi < hangers ♦ 6-Disc Magazine Loaded ♦ two mic inputs 
♦ digital key control ♦ digital echo ♦ vocal masking ♦ and more! 

Denonet LA-2150K ♦ Combination LD/CD+GfKaraoke Player-plays all size Laser 
Disc and CDG's ♦ two mic inputs ♦ digital key control ♦ digital echo ♦ and more! 


JVC 

Sony 

Nikkodo 

Denonet 

Pioneer 

Mitsubishi 


Add-on components - Complete cased mobile systems - Disc racks - 
13" & 27" Monitors - H.D. Red. stands with mic holders - Custom cases 
(allow 2-3 wks. additional) - Mics/wireless - Camcorders 


Everything you need to be successful 


i 


Call 708-530-SONG (Ask for ext. 54t 



















STAR DJS RELEASES 
DANCE VIDEO SERIES 

Nobody has the power to incite a party like Mobile DJs, so it’s only fitting that 
a DJ company should be the first to produce a series of instructional dance 
videos for people who wantto get the most out of their party time. Knowing how 
much people like to dance, but how few really can, Fantastic Entertainment and 
Star DJs have produced Let's Dance! with the World-Famous Star DJs. 

Hosted by DJ Johnny James (stage name for John Murphy, CEO of Star 
DJs and a partner with “Rockin' Rick" Galdi in Fantastic Entertainment), the 
video features members of Star DJs demonstrating various dance steps. The 
set is very open which gives the dancers plenty of room to move around and 
adds to the party atmosphere the videos create. 

The steps shown include those that most DJs would be, or would need 
to be, familiar with, along with a couple of Star DJs' own creations. Profession¬ 
ally produced and packaged, the three volume 
set includes 60’s, 70’s and All-Time Popular 
‘ party hits.” While the60's and 70’s hits include 
excellent demonstrations of dances from those 
eras, the latter is probably the most useful for 
DJs who would like a quick overview of contem¬ 
porary dancing. 

Dances on the All-time Popular Hits list 
include The Electric Slide," “The Ninja Slide," 
“The Schwartz & Egger,” The Hip Hop Slide,” 
“The Funk Walk," The Chicken Dance," The 
Bird Slide,” "The Bird Shuffle,” "Hands Up,” 
The Time Warp," an updated version of the 
Hokey Pokey known as “The Funky Pokey" and 
several others. 

These videos are definitely not intended 
to provide Arthur Murray-type dance instruc¬ 
tion, so don’t look for paper footprints to follow, 
They are, however, quite accurate and enter¬ 
taining. All of the people involved, from James 
(who parades frantically across the stage and dance floor) to the dancers 
themselves seem to be having a great time. Although the project was in the 
planning stage for over six months, followed by two grueling days in the studio, 
it retains a fair amount of the spontaneity that is part of an actual DJ show. 

Although the videos will be of great interest to DJs, they are also intended 
for non-DJs who want a basic understanding of the demonstrated dance steps. 
On the initial run-through, the steps go by rather quickly, which keeps the 
excitement level high but makes actually learning the steps a real challenge. 

A “Slo-Mo Spotlight" is included, where each step is demonstrated in slo- 
motion so it can be followed in detail. 

As hard as it can sometimes be for DJs to give “credit where credit is due” 
when other DJs are involved. Murphy and Galdi have done a commendable 
job. If they continue to press on with projects involving the scope and quality 
of their Let’s Dance! videos, they may soon achieve a level of attention and 
celebrity that will benefit the industry as a whole. 

The Let’s Dance! videos are priced at $14.95 each, or all three for $39.95. 
They are available nationwide at Coconuts, Record World, Sam Goody, 
Blockbusterandotherlocationsorviamailorderfrom Fantastic Entertainment, 

100 State Hwy. 34, Matawan, NJ 07747. Credit Card orders cal1800*STAR*DJS. 

T 



WHERE TO LOOK 
WHEN YOU CANT 
FIND THE CD 

By Mike Buonaccofso 

Finding the hits on 
compact disc has 
been a problem for 
DJs since the intro¬ 
duction of CD tech¬ 
nology. Even when 
we locate a long- 
sought title, what 
assurances do we 
have that it isn't re¬ 
corded live, re-re- 
corded or an 
abridged version 
that bears little re¬ 
semblance to the 
tune we want? THE 
GOLDEN AGE OF 
TOP-40 MUSIC (1955-1973) ON CD, by Pat 
Downey, offers a wealth of information to help 
solve this dilemma. 

This 455-page fact-filled publication is divided 
by Artist and Title for easy cross-referencing. Infor¬ 
mation under the Artist listing includes: song title(s) 
(which must have been ranked in the CashboxTop- 
40 singles charts), year of peak popularity & highest 
chart position, actual song length, label & cata¬ 
logue number(s), indication of mono, stereo or 
electronic processing and pertinent comments. The 
Title section basically reverses this information. 
Imports, obvious live recordings, three-inch discs 
and samplers were not included. 

For example, we looked up Let's Stay To¬ 
gether under “Al Green.” The author lists seven 
different CDs on four labels, as well as where you 
can find this #1 1972 hit, in 3:16, 3:38 and 4:46 
lengths. A footnote explains that the original LP 
and 45 ran 3:16, and the 4:46 version first appeared 
on the vinyl LP Greatest Hits. On anotherpage, we 
learned that although Herman’s Hermits, who had 
eighteen hits in the top-40 (including three #1’s in 
1965), only have one mono CD recording on 
ABKCO. 

Overall, we can see a multitude of potential 
uses f orthis book by DJs. The only disappointment 
is the big twenty-year void from 1973 to the present. 
Maybe Volume II is in the author’s future plans. 

THE GOLDEN AGE OF TOP-40 MUSIC is available 
through Pat Downey Enterprises, $39.95 soft cover. 
$49.95 hard cover, both + $5 s/h. P. O. Box 3356, 
Boulder CO 80307. 7 
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WINTER 


JSm usic 

CONFERENCE 




Nightcl 


and 


Join the more than 2,000 parti 




gathering for this spectacular ev< 


join us at the 


Fontainebleau Hilton Resort & Spa 


31 panels & workshops 

extensive 2 day exhibit program 


Miami Beach 


over 50 artist showcasi ng 

dj spinoff... daily 

national dance music awards banquet 


on 

March 2-6,1993 


tennis tournament 


picnic 


24 hour video channel 


WINTER MUSIC CONFERENCE * 3450 NE 12TH TERRACE * FT. LAUD., FL 33334 • (305)563-4444 


Yes, I would lice to register for the Winter Music Conference & DJ. I Nightclub EXPO 6 March 2 thru 6,1993 at the Fountainebleau Milton Resort and Spa 


Registration Includes full access to all Educational Seminars and 
Workshops... The Artist Showcases (day & night)... The D.JJ 
Nightclub EXPO and the National Dance Music Awards Banquet. 

Please note, all paid fees are non-refundable!l 

_extra Banquet tickets at $50 each. 


□ I would also fte_ 

□ Cash 

p Enclosed 6 a Money Oder 

□ Please charge to my American Express 

Expiration Date_ 


□ 

□ 

□ 

□ 

□ 

Name 


Early Registration... $195.00 Postmarked before Jan.15,1993 
Late Registration... $235.00 Postmarked before Feb 20,1993 
Walkup Registration... $275.00 at Hotel 
6' x 10* Exhibiting Booth w/2 Reg.... $650.00 (no Banquet) 

D JJ Nightclub EXPO Exhibiting Show... $25.00 (Exhibits Only) 


Cardholder's Name 

Card Number_ 

Signature_ 


Title 

ComDanv 

Address 

Citv 

Si 

Postal Code_ 


Province 


Country 


Phone 


Fax 



FAX (305) 563-6889 


□ A&R 
Agent 

Archlteet/DeslQner 

□ Artist 

□ Audio Deaier/Dlit. 

□ Audio InsUllVDealgn 

P Club/1 a r 

Convention 
DISC Jockey 
Oill./I Slops 

□ Legal 

Lighting Install/Design 
lighting equipment 
P Management 

□ Manufacturing 
P Marketing 

□ Media 

Pr oductr/Re mixer 

□ Production 
P Promoter 
P Publishing 

□ Radio 
Record label 

□ Record Pool 

□ Retailer 

□ Video 

P — 









































































































WHO PUT THE A-S-S 
IN"ASSOCIATIONS" ? 


I t seems that ever since the political conventions, my 
phone has been ringing of the hook with every Moe, 
Larry and Curly trying to get me to join some sort of 
group seeking to represent the best interests of every DJ/ 
KJ in the universe. Who knows best what the future holds 
and how to realize these goals for this industry and for our 
grandchildren? Ross Perot, you say? Sorry, he’s not 
taking calls right now. 

Must I answer this question? We must unite now, and 
only I can lead this industry into the next century. The 
Association for you is here! 

Insane Music By an Association of Discplayers (IM- 


Shock Jock Sez 




BAD) will be the name of our organization, which in itself 
will allow for a more diverse membership. Webster’s 
Unabridged Third International Dictionary defines “bad” 
as “failing to come up to or achieve a certain standard,” as 
in “a bad repair job,” or ‘ good, great ,” as in “one of the 



Subscribe today and have your very own copy for less than $20 a year! 

Call Now: 800*836-9355 or 716*385*9920 (visa/mastercard) or use form below! 

YES! START MY SUBSCRIPTION TO MOBILE BEAT IMMEDIATELY! 

Payment Enclosed _/ Bill Credit Card _J One Year _/ Two Years_/ 
Rates: 1 year (6 issues) - $19.95 US / $24.95 Canada 
2 Years (12 issues) - $34.95 US / $44.90 Canada 

Name _ 


DJ Comp. 
Address 


City_ 

Zip/PC 
Visa/MC #. 
Signature_ 


State/Prov 


Cntry 


Phone 


Exp. 


Return to: MOBILE BEAT MAGAZINE 
P.O. BOX 309 • EAST ROCHESTER • NY • 14445 
Or fax back to 716-385-3637 


baddest.” These literal 
translations will allow 
our group to admit all 
bad DJs, regardless of ability or experience, so no prob¬ 
lems will develop from squabbles over qualifications. 

Of course, ZZ Top will provide music for our promo¬ 
tional spots, and as we grow across the country, all 
advertising will bear our slogan: “IMBAD — We're Na¬ 
tionwide.” Soon people from coast to coast will know 
immediately who to call when they are in need of a bad DJ! 

For an annual membership of just $99.00, benefits 
will include: 

1. Your cancelled check, suitable for framing. 

2. A discounted Mobile Beat subscription. 

3. A once-in-a-while newsletter, featuring the phone 
numbers of DJs not in your area who want to talk to you 
about things that are of absolutely no importance to you 
or your business. 

4. Discounts on all my old vinyl. 

5. Rub-on tattoos featuring the IMBAD logo. 

6. A free Mobile Beat subscrip¬ 
tion. 

7. Use ofthe exclusive IMBAD 1- 
900 line. For merely $2.99 per minute, 
you can call me and tell me what you 
should have done with your life and 
why your parents wonder when you’re 
getting a real job. If I’m not in, talk to 
the tape — at no extra charge. 

8. Free admission to our 
annual convention and chicken Bar- 
B-Q. Just bring your own chicken, 
drinks and a dish to pass. Plastic 
silverware will be provided. 

9. Low group insurance rates on 
all dealer “2 I s” at the blackjack tables 
at the convention/Bar-B-Q. 

What a deal, you say! Due to 
Mobile Beat’s editorial policy, I am 
unable to place membership applica¬ 
tion information in my column. How¬ 
ever, mail solicitations will begin 
shortly. 

I think it was Groucho Marx who 
once said something like, “Fll never 
join an organization that would have 
me as a member.’’ Remember that, 
and consider yourself unwanted when 
you send your check. 


Rates vary 
outside 

North America 
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Laser Disc and 
CD+Graphics 

Today’s popular 
new karaoke systems 
not only play the hottest 
new music with¬ 
out lead vocals, 
but also put the 
song lyrics up on 
the TV screen for 
everyone to twist 
and shout. 

Both laser 
discs and com¬ 
pact discs with 
graphics will do this. 

Laser disc systems 
offer full music video 
backgrounds, while the 
new CD+G format is 
more convenient and 
affordable. 

Celebrity carries LD 
and CD+G systems 
from Pioneer, Nikkodo, 
DKKaraoke, Denonet 
and most makers of 
quality commercial 
karaoke hardware. 


We also build cus¬ 
tom karaoke mini-sys¬ 
tems designed with only 
the components nec¬ 
essary to convert your 
existing sound system! 

Or, if you’re 
just looking 
to add on a 
basic com¬ 
ponent, we 
can show 
you all your 
choices. 


Largest 
Sing-Along 

Software 

Library 

Celebrity offers the 
widest selection of 
karaoke laser discs, 
CD+Gs and audio cas¬ 
settes available. 

After all, this is all 
about music , right! 




The chances are chat you've been 
getting more and more requests for karaoke 
gigs. You know...that sing-aiong" music? 

it’s already big business and the ball is 
just starting to bounce. 

And as much as you might know 
everything there is to know about music to 
listen and dance to...karaoke can be quite 
the different experience. 

Celebrity Sing-Along Systems has been 
a factory-authorized provider of karaoke 
equipment and software for most major 
brands, for years. We know the Sing-Along 
business like you know the dance floor. 

From the ground up. 

So why learn Sing-Along the hard way 
when Celebrity can show you exactly how to 
turn your existing DJ system into a turn-key 


components 
or Turn-key 
systems 

Celebrity special¬ 
izes in building custom 
turn-key systems that 
include everything from 
the amp and disc player 
to the speakers, moni¬ 
tor, key controller and 
mics. All profession¬ 
ally rack and shock - 
mounted in a sturdy 
road case with heavy- 
duty caster wheels. 



KMS-100 KARAOKE 
MONITOR STAND 

Celebrity’s own heavy-duty 
stand accomodates four 
mics, a drink and ashtray! 

Quality construction 
tor professional use. 

(Speakers and 
speaker bracket optional} 

LIMITED OFFER ONLY 

RegJat Price $249 00 


karaoke money machine. 

We call it karaoke to go. 



Call us today for quotation 
or other information! 



12850 Foothill Boulevard 
Sylmar, California 91342 
Tel: (818) 361-1180 
Fax: (818) 366-6194 


800 992-9039 
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WIRELESS MICROPHONES BY SHURE 
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AND UNIQ 


Gobo 3 


PROFESSIONALS 




Gobo 4 

The ORBIT™ by American DJ is a 
unique effect that incorporates all of 
today's popular features into one com- 
pact and affordable package. A dish 
covered with multi-color dichroic mirrors 
rotates to the beat of the music while the 
gobo patterns slowly turn and project on 
the floor. The ORBIT™ may be focused 
so it can be mounted almost anywhere! 
Because the unit is sound active you do 
not need a controller, Just plug it in! Plus 
it's only 6"W x 6"H xJ6.5!'L and lOLbs. 


$CUi+J- 


FOR A FREE 
PRODUCT CATALOG 
AND YOUR NEAREST 
AUTHORIZED DEALER 
CALL TODAY! 


American DJ Supply, Inc Los Angeles, CA USA 









































